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YOUR LATE SPRING EVENTS on four natural, 


selling promotions. For the best in eye-catching, novel 
displays to point up Mother's Day, Dad's Day, Bridal 
and Straw Hat promotions, write for a free photo- 
graphic brochure and plan your presentations now. 
Ask for the Promotion Brochure you want (or all four, 





Showmanship in Sellin 


because .. if stimulates the emotions which L develop the urge to buy 


Let Customers Face Your Products...at Point of Sale! 


and you’ll face lots of Re-orders 





It's simple for customers to See... Select... and 
Buy ... when merchandise is displayed in these fine 
store fixtures. 

WLS counsel and experience for planning, de- 
sign, production and follow-thru results in better re- 
tailing ... greater customer satisfaction... improved 
reserve stock and inventory control...less out of 
“best sellers’ and More Sales per Square Foot. 


Write or wire to have our representative call on 
you—there is no obligation, of course. 


Bigelow Sample-Bar Flexible Wall Rack. Easy to set up or enlarge with 
add-on units. Fine quality birch construction with natural finish. Every sample 
movable on the rack—easily removed and replaced! Exclusive Bigelow 


lighting system illuminates entire carpet surface. Silk screened plastic canopy 
backlighted for maximum product identification. 
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RCA Victor “Face 

the Music’ Record 

Store Fixtures. Fine 

WLS construction of 

quality oak with ‘ 7 Hickok ‘Visual Slant” Fixtures for Belts, Buckles, Jewelry. Stores 
pickled oak finish. report 300% and more increase. Attractive merchandise ex 
Lets customers posure causes more people to look, stop, examine and buy. 
‘Face the Music” for 

easy record selec- 

tion and quick sales. 


FREE your copy 
SHOWMANSHIP IN 
SELLING PAYS OFF. 


y 
"4 DW. L. STENSGAARD AND ASSOCIATES, INC. 


. 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
and see you 


No obligation (Merchandising Arts Sales and Distribution Plans) 
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OUR NEXT ISSUE 


Featured in the May issue will be oa 
detailed report on the magnificent new 
store of Sanborn's, in Mexico City .. . 
How men's wear display is handled in 
a well known El Paso store is the subject 
for another article . . . Plus a number 


of other outstanding features ... In the 
mail April 20. 
be 


THE COVER 


This unusual display was used by 
Clement Bradley, Carson Pirie Scott 
& Co., Chicago .. . (Color photograph 
by courtesy of Silvestri Art Mfg. Com- 
pany, Chicago) 


EXECUTIVE STAFF 
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VOLUME 66 APRIL, 1955 NUMBER 4 


John Mendell, Production Manager 
Editor's Comment 


* 
Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


Display At The May Company By Rex Cavanaugh 


Evolution Of A Specialty Store By Kim Hoffmann and 
Stephen Heidrich 


Chicago Windows Dramatize The New Season By Jean Mowat - 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
samy United States and Canada To foreign 
Springtime in New York Virginia Roeh! : , countries, $5.00 a year Canadian and foreign 
orders payable in U.S. funds by International 
:; , , , money order or New York bank draft. Single 
Promotions Coming Up Louis Gehring , copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
\;. . . - Changes of address must be reported at least 
Display Aids Los Angeles Sales Rise Howard Kuhn , . two weeks in advance of effective date, other 
é‘ : ; wise missed copies cannot be supplied 
Low Cost, Easily Built Displays For The Smaller Store Entered as second class matter September 20, 
, ' 1922, at postoffice at Cincinnati, Ohio, under 

By Jim Kiley 4 . ‘ act of March 3, 1879 


Diss lay Here And There : , P , . , . " , ; @ 


Display In Non-Fashion Departments At Halle’s Branch Unit 
By Irene Miller . 


Dramatic Displays By Kehrt . : : Member 
Display ... On And Off The Record 


| 
} 
(Lontest Report : , , : . ; : ; , . ‘ : f 


Displays By Schwartz. , , : , ' : : 


Trade Personalities Jim Tupper a ; 3 National 
Association of 


NADI News John F. Bowman . ; Display Industries 


Reminiscing 


j ' ; j pete. 
Your Column , ; : ; , , , ‘ws ARD 
A 
The Display Parade Jim Tupper . ; ; eo © 


Containers-Plus : , : , ; : ; Audit Associated 


re Bureau of Business 
Artistry In 3-D” Dominic Lepore . . Circulation Publications, Inc. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 


THE DISPLAY PUBLISHING COMPANY See that it reaches other executives of 


your organization and the members of 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO your department. 
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NEW, ENLARGED 


Display World 
with EATON “Velvety”’ INDER 
GRASS MATS 


Sold only thru recognized Display Jobbers 


11 SIZES 
6 COLORS 


°*T MW Reg 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 


—So Low In Price... You Can Buy Seueral 
To Supplement YOUR DISPLAY LIGHTING Needs 


re windows: signs; interior displeys, etc get a luxurious lift in sales appea! 

ne or several PEE WEE spots are used. ideal for short range in both white and color 
lighting. Handy tor top, side or high lighting. Unit is compact, lightweight; has polished 
mirror, Fresnel lens; universal mounting bracket; gelatin color holder and 3 sheets of assorted 

















when one oO 


colored gelatin lac ne ilver wrinkle finish: size: 4'/, x 5° « 22’; Range: from 1{2°" 


soot to Me" spread at 3 tee $9.45 


Price Does Not Include Bulb 


ALSO MODEL 
BEST 400 WONDER SPOTLIGHT (enn | fee Wee | 
BEST AUTOMATIC COLOR WHEELS The newly enlarged, cloth bound binder 


DISPLAY LIGHTING ACCESSORIES . ’ for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 
. | ; the binder opens flat as illustrated for 
: easy reference to the pages of any issue. 
Write For Literature Copies can easily be inserted and removed. 


Let BEST Help . —=—-_ = en ga 


You on A Better ee” Ain. MAKES YOUR COPIES OF 
Lighting Job! ) THE BEST DEVICES inc’ DISPLAY WORLD MANY 


10921 Briggs Road, Cleveland 11, Ohio TIMES MORE VALUABLE 














@ Easily holds 12 copies 


were KKK KKK | 
@ Keeps copies clean 


NEED HANGERS? ly te thes 


GET IN TOUCH WITH STEMPLER *300 
A Manufacturing Source Since 1900 


HA NGERS — that 'S aff! Exchange regulations permit the acceptance 
< of orders for the UNITED STATES ONLY 


WRITE FOR PRICES AND PARTICULARS 


ZB Cinty Slemplet Er Son Sue DISPLAY wont) 


NORFOLK ©ST.. NEW YORK 2, WN. Y. 


~~ each postpaid 
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‘ne-O Scribe the most flexible sign machine 
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Lise one OT several colors 
Adopt any layout and 





yoard to paper by the turn tising paste-ups . 


Change from cardl 
of a kind, two sided or of ink at once 


of a dial... Print one 

repeat extras UJse new display scripts control copy . . . Models for all size stores. . 
and/or any type combination . . . Reproduce 

zinc plates, half-tones or any cuts for headings Write for complete catalog 


Prepare originals tor offset with prices and free samples 


and toppers 
Proof lines of type for adver- of work. 


duplication . 


THE MORGAN CO.. 3984 AVONDALE AVE., CHICAGO 41, ILL. 
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SMALL SEA SHELLS 
No. CRS-828 Six realistic, life-like white 


eu hell moulded if} sheet form “a* shown 


at lett 
in. to 6 in Minimum order 3 dozen shel! 
Vey dove ti hell 

I {) I Ni WwW York 


ROCKS 
No. CRS-716  Unusually-realistic appear 
ing rocks in asserted sizes and shapes can 
be used in woodland and garden scenes in 
Rocks vary 


in size up to 12 in, by 26 in. by 7 in. high 


addition to seashore displays 


sold only in dozen lots in assorted sizes and 
hy ijn Wi if hit pet dozen a Iho 
Price per doven 


POR New York 


COPING STONE 
No. CRS-490  Kealisti coping stone ex 


cellent tor making wall caps, stone walks, 


$25.00 


lintels and steps Size 3 in. by 12 in. by 


Lf Weieht 3 Ihe Price, each $10.00 
On New York 


Average size of individual shells 344 


$°.00 


Now Life-Like Nautical Scenes 
with New Texture-Flex Displays 


Now, you can have life-like seashore and nautical displays just as con- 
vincing and realistic as the one illustrated at left with new Texture-Flex 
authentic replicas and texture reproductions. Moulded from deep textured 
originals, these rubber-like displays and texture sheets look so real that they 
cannot be distinguished from the originals when seen from but a few 





inches away. 


Kxtensively used in television and theatrical scenic work, Texture-Flex 
displays and sheets reproduce the depth, character and color of the originals 
with startling fidelity, having been moulded from actual samples of stones, 
wood, bark, etc. In addition, Texture-Flex displays offer other advantages. 
The material is light, flexible and unbreakable. It has long life and is 
excellent for semi-permanent displays. Easy to handle and use, Texture-F lex 
sheets can be folded for storing in a small space. Furthermore, Texture-F lex 
displays cost 49 to 4, that of comparable plaster or papier mache displays. 


Texture-Flex displays and the texture sheet illustrated below are just a 
part of the complete line. For information and prices on the entire line, 
write for Broadside No. 59-D. 


WEATHERED 
WOOD DOCK 
PILING 
Weathered wood 
for waterside and 
seashore scenes or 
for use as old logs. 
Size 11] in. in dia- 

meter. 


LARGE SEA SHELLS 
No. CRS-827..-Set of 12 white sea shells—-three 
diflerent sized pieces of each of the four designs 
illustrated. Sizes vary from 6 in. to 10 in. Mini 
mum order 1 dozen shells. 
Per dozen dig ob 
F.O.B. New York 


No. CRS-805—Size 4 ft. long. Weight 6 
lbs. Price, 

No. CRS-804 Size 3 ft. long. 
See es OL ot Lc cccedbes $15.00 


STONY GROUND MATS 


Natural-appearing stone and ground textures for 
beach and woodland scene displays. 

No. CRS-725—-Size 26 in. by 42 in. Weight 3% 
lbs. Price, each be 

No. CRS-726—Size 25 in. by 36 in, 
lbs. Price, each 


Both F.O.B. New York 


Weight 
No. CRS-803——Size 2 ft. long. 


lbs. Price, 


Weight 3 


Weight 3 


BOULDERS woe % - 


No. CRS-755. Size 25 in. by 42 in. by 9 in. high. WEATHERED WOOD PLANKING 
Weight 9 lbs. Price, each No. CRS-485——Convincing gray-black wood 
No. CRS-756.—Size 17 in. by 34 in. by 6 in. high. planks. Approx. size of sheets 4 ft. by 8 ft. 
Weight 4% lbs. Price, each..............$12.25 Weight 15 lbs. Per sheet 
Both F.O.B. New York bk .O.B. New York 


For a Complete Line of Texture-Flex Displays, Write for Broadside No. 59-D 


GARRISON-WAGNER COMPANY 


2018 Washington Avenue 


6 


CHestnut 1-9010 St. Louis 3, Missouri 
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BULKTON DISPLAY DIVISION Corry 2-8257 


BULKLEY DUNTON & CO., INC., Corry, Pa. 
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NEWEST MEMBER OF THE FAMILY... 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign care regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART CHICAGO 54, tLeinois 
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Ever Published, Say Country's 





Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 





Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 

: Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Weres 
Application of Art in Display Small Windows 
Abstract Art in Display The Store Front 
Technique of Painting Interior Display 
Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 
Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 
Line and Form in Display Lighting 
Principles of Contrast Animation in Display 
How to Master the Space Problem Figure Draping 
Preparatory Work Display Fixtures 
The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 
Display on a Small Budget Windows of the World 











GREATEST BOOK ON DISPLAY 


Leading Display Authorities 


NOW IN ITS SECOND EDITION 





DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a rea! 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work -— in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws treely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 











GF PPS SSS SSS SSS SSSSSSSSSSSSESESSESESESEEBEB BASE] 
- DISPLAY WORLD, Cincinnati 1, Ohio 

8 (|) Please send me postpaid a copy of DYNAMIC DISPLAY. for 
- which $10.00 is enclosed. 

8 |) Please send me a copy of DYNAMIC DISPLAY and enter or 
: extend my subscription to DISPLAY WORLD for one year, for 
' which $13.00 is enclosed, a cash saving of $1.00. (All forcign 
: combination orders, except Canada, $1.00 additional. ) 

| 

: NAME.... 

' 

s STREET 

| 

' CITY | ZONE STATE 
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POWERLITE 





2000 
PAR 46 


NORTHCRAFT'S 


POWERLITE 2000 SERIES 


The Northcratt Powerlites are specifically what their name implies powerful 
beams, whether you paint with the concentrated beam of the “spot” or spray 
your display with the even glow of the “flood.” For overpowering exterior win 
dow reflections the PAR-46. 200 watt spot and the PAR.56, 300 watt spot or flood 
with their 35,000 and 85,000 candlepower respectively are especially 


recommended 


ADVANTAGES OF NORTHCRAFT’S POWERLITES 
1. No spill of light on small objects displayed 

2. Elimination of daytime window reflections 

3. Finger-tip adjustment; no need for ladder 

4. 2,000 hours of bulb life 

5. Torsion spring setting on the two-way pivoting yoke 
has constant tension unaffected by temperature or 
vibration variations 

Reflector is hermetically sealed, requiring no mainte 


nance 


SLOTTED, HEAT RESISTANT COLOR FILTERS 
IN METAL FRAME 


FOR PAR.38 
PAR-46, 8-40 
LAMPS 
gusY 95 
~ BLUSH PINK 1.35 
~DEEP PINK 
~ DEEP BLUE 
MOONLIGHT BLUE 
OCEAN BLUE 
COPPERTONE BLUE 
~ GHT GREEN 
- MEDIUM GREEN 
STRAW 
MEDIUM AMBER 
—DARK AMBER 
~ DAYUGHT 
WARM RED 
TANGERINE 
ROSE 
BiVE VIOLET 
AMETHYST 


SPLAY LIGHTING DBDivisStoOn 


NORTHCRAFT LIGHTING CORP , NYACK.N.Y., NYACK 7-2255 ”°' 








Anns (ND Howers Hispuavs Ihe 


43 WEST 56th STREET 
NEW YORK 19, N.Y. 


Manufacturers and Importers of: 


BAMBOO POLES 

RATAN & BAMBOO SCREENS 
ARTIFICIAL FLOWERS 
NATURAL TREES & BRANCHES 
PLASTIC PLANTS 

RUSCUS HEDGING & TOPIARIES 
LANTERNS—PAPER, BAMBOO 
FRUITS 

FOLIAGES 

FERNS 

ROOTS—MANZANITA, GRAPE 
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It doesn’t make much difference what job you have in mind, 


WO CONTACG-vesen rancts are 


downright show-oftfts 


The whole Upson Panel troupe is good. And do they know it! Because they're 
put in the spotlight so often by America’s leading display men and studios. 


there’s always a star Upson performer you can put into the act. 


' , They do a wonderful job in carrying out your own ideas. 


Upson 3/16” Panels Upson Strong-Bilt Panels 


This veteranscene stealer 
used throughout display 
field. Easy to work and 
handle. Strong, too. Many 
standard sizes: 4’ x 6’, 
7. 2. oO, we ane Bee 
16’. Just one coat of oil, 
tempra, lacquer covers 
beautifully. Order Up- 
son *%%" Panels by name 





Muscle flexing panels 
for displays that need 
greater support. Easy to 
paint. Surprisingly light, 
cinch to work. Sizes from 
4’ x 6’ to giant &’ x 20’. 
For mural mounting, 
Strong-Bilt is it. When 
ordering, call foramazing 
Strong-Bilt by Upson. 


Upson Striated Panels 


Stunning Upson Striated 
Panels add eye appeal 
to any display. ‘Try two 
toned painting for real 
dazzle. It’s terrifically 
easy. Striated as Upson 
makes it, won't shatter 
crack, or splinter. Full 
lo” thick, 4’ x 8’. Try 
Upson Striated Panels 








Upson Easy-Curve Panels Upson 





Got a crazy idea? Make 
a date with Kasy-Curve. 
She bends into virtually 
every shape you think 
of. Fresh, exciting ideas 
need Upson Easy-Curve 
to come into being. Like 
all Upson Panels, they 
paint beautifully. 1/10” 
thick, 4’ x 8’. Try some. 











Custom processes: Special sizes, shapes, thicknesses, 
coatings. Write for quotations on quantity orders. 


A versatile performer 
with an amazing ability 
to stand up and take it 
Painting’s a breeze. Use 
Upson '4” wherever you 
need a light yet strong 
panel. ‘Try Upson '4" 
Panels on your next dis 
play idea. Send coupon 
for free literature. 


colors, 





THE UPSON COMPANY 


Cut-Out Letters 


‘Twenty-six examples oft 
Upson’s superb cutting 
skill. Letters (numerals. 


Loo are clean edged 





neat. Use Upson Cut 


| — Out Letters on your next 
a display and cut costa. In 
| fact, make Upson your 


/ headquarters for all dis 
play panel requirements 





9134 Upson Point, Lockport, N. Y 


PROVEN 





Mail coupon for FREE details. 


Upson / display ‘/ Panels 


QUALITY YOU CAN TRUST 


AFR, tae 





Please rush me free details on 
(name of product) 


NAME 
COMPANY 
ADDRESS 


CITY ae STATE 
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Weyerhaeuser Industrial Hardboards 
also provide stiffness without brittleness 


IMAGINE .. . Hardboards outstanding for their stiffness 
and strength yet so tough and so lacking in brittleness they 
ean be bent corner to corner without rupture! Panel being 
shown in the bending demonstration above is 4 x 4 In 
sine Yo” in thickness. 


This is one of the remarkable characteristics of new 
Industrial Hardboards developed by Weyerhaeuser. Pro- 
duced by unique dry-process methods, these hardboards are 
air-lelted” to provide thorough interlacing of fibers in all 
directions; high internal bond strength; exceptional uni- 
lormity of density, thickness, surface; plus resistance to 


impact and abrasion. 


Wevyerhacuser Industrial Hardboards are now available 
in various thicknesses to meet different needs. Investigate 
now to see how these new hardboards can contribute to 
umproved quality, increased efficiency and lower costs in 
your products! Write for information. 


Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT 
First National Bank Building * St. Paul 1, Minnesota 








@ Light color. Takes all types of fin- 
ishes including wiping stains, lacquers, 
air-dried and baked-on enamels. 


@Easily machined. Can be sawed, 
cut, drilled, shaped, die-cut, routed 
with clean, sharp edges. 


@ Excellent gluing, laminating charac- 
teristics. Unusual bending ability. Has 
been bent to 1” radius without rupture. 
Easily shaped. 


@ Available in the following thick- 
nesses: 1/10”, 1/8”, 3/16", 1/4”. 
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It's Practical—It’s Versatile—It Encourages Ingenuity 


New All-Purpose Displayer 


* 
Die eae All Your Displays the New ‘Eye Level’ Look 








Create stimulating “eye level” displays never Precision | | 
before possible with DIPS, the new ALL-PUR- Made 
POSE DISPLAYER with a thousand-and-one 
USES, 


DIPS are 7! in. by 44% in. pieces of hard- 
wood angled at one point with a convex curve 
from lop to bottom. Five holes are bored at 
strategic points so you can join any number of 








DIPS with >. in. wood dowels or copper tubing. 





Long Lasting 
or attach them to floor, walls or ceiling. = _ 





DIPS are delicate enough to display jewelry . . . strong enough 
to support shoes, suits and other “heavy” items ... and ideally suited 


for shirts and other men’s wear. So perfectly designed they stay out 
of sight. 


Because of their unique design and unusual flexibility, DIPS open 
anew approach to simple, inexpensive display selling that lets you 
use virtually any “eye-level” space from floor to ceiling. 


And there are no “tricks” to master when you use this exciting 
new display tool. It's easy to handle, simple to install, and requires 
no special tools or materials. Outstanding display ideas detailed in 
illustrated booklet sent FREE with order for one dozen or more DIPS 


Here is why DIPS can give you fresher, more exciting, better: 
selling displays: 
@ DIPS permit you to display virtually any furnishings any place 


you can drive a small nail... horizontally, vertically, diagonally 
and at any height! 


@ DIPS make merchandise pop out in 3-dimensional effect about 4 
inches from background or point at which it is attached. 


@ DIPS can be used on your regular ‘4 in. or “& in 
fixture stands. 















~ 











@ DIPS add dramatic new eflects to perforated hardboard 






































4),° and Deca Poles without extra attachments. 
“Is Copper tubing Cive DIPS as 
available locally @ tyive a trial. 
ere * eat 7” POS SSS SS SSS SSSSSSSSSSSSSSSS SSC OOM% 
‘ * @# 
: 7 
. @. 1 (,arrison-\ ugher { Coreapeany t 
tO 62018 Washington Avenue - 
*<« - St. Louis 3, Missouri ' 
*« 5 
' 
e+e a Dear Sir. - 
' 
s Please send me (Dozen) DIPS @ $30.00 a : 
~ Dozen or $2.95 each in lots of 6 or more , 
‘ ' 
s 
: Name . 
s 7 
skirm or Store ‘ 
‘ ’ 
’ 
: (ity Jone “tule Py 
_ - 5 
eShip by ' 
‘ ? 














GARRISON-WAGNER CO. 












RE 2018 WASHINGTON AVE. 
Patent Pending ST. LOUIS 3. MO. 
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Anything in the nature of a testimonial to display'’s important 
place in the retail sun is, of course, music to the ears of all of us 
connected with the field. Here is one which is a testimonial indeed, 
a decision in display's favor based on dollars and cents...and 
convincing evidence of how display is evaluated after careful study 
by a well-known chain consisting of more than 70 specialty shops. fhe 
following note went out not long ago to all managers of Grayson- 
Robinson Stores, Inc., written by Philip A. Harris, executive vice- 
president: 


"We have just completed an extensive study analysis of monies 
spent in all forms of publicity and advertising. This study proved 
that windows giving proper display, signing, and trim have by far the 
greatest pulling power of all of our forms of publicity." 


As a result of this study Grayson-Robinson will divert to display 
much of the funds usually set aside for other advertising; other media 
will be used on a “minimum" basis. 


It is perhaps unnecessary to add that such major decisions are 
not pulled out of thin air, or made on an intuitive basis. The fact 
that Grayson-Robinson established this policy after studying the 
matter thoroughly and deciding it solely on its merits lends additional 
significance to the company's action... 


l often think that the unsung heroes of display are the display 
salesmen, the men who spend long weeks on the road to bring you the 
latest creations of their firms. They are away from home a great part 
of the time, they run into displaymen who break appointments or refuse 
even to look at their lines, and they meet with plenty of additional 
trials and tribulations. Il have never been able to understand why a 
displayman would refuse to inspect a line unless lack of time makes it 
absolutely impossible -- for every line suggests display ideas, and also 
many of the salesmen can supply information on how other displaymen are 
handling common problems. And, last but not least, salesmen Know the 
news of the field --who has left what job, or what store will soon be 
looking for a good man. In fact, many displaymen owe their present jobs 
to information passed on by salesmen calling on them. 


On the other hand, displaymen will tell you of salesmen who do 
not show up on time for appointments, who make nuisances of themselves 
pressing for an order, who take over the display department as a show- 
room for their lines, and who otherwise show no appreciation for a 
courteous reception. It is true that there are some in that category, 
but most of the men on the road are doing a hard job well and performing 
a service essential to display. How about giving them a break wherever 
possible?... 


Here in the United States we are prone to think that we lead the 
world in the beauty and functionalism of our new stores, but this isn't 
always true. Next month we are going to bring you a well-illustrated 
article on what I think is one of the finest stores I have ever seen 
anywhere -- Sanborn's new store in Mexico City. (Please turn to page 56) 
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with high quality mannequins 
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Lifelike reality has been 
retained through finely detailed hand sculpturing 
All figures are Fiberglas 





polyester resin) reinforced 
for protection against chipping or cracking 
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Display At The Ma 


By REX CAVANAUGH 


In sprawling Los Angeles. where practically every important 
downtown store has one or more branch units in outlying 
districts, coordination of display among the stores is a major 
problem. How it is done by The May Company, and how the 
display department operates in general, is explained here. 
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used for a promotion on sorrel-colored mer. 
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—Right, one of the Cannon windows referred 
to in the article . . . Left, center, the screen 
was produced in the display department for 
use in all branches; this is a window at the 
Lakewood unit . . . Right center, demonstrat- 
ing how the Wilshire branch store was able 
to use downtown store props by a simple 
change of the sign .. . Below, a display on 
behalf of a TV festival— 
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recognize or have even seen the props pre 
viously downtown 

Display equipment and materials are ob 
tained trom practically all standard source 
Many are purchased trom local ‘suppliet 
others come trom out of town, and much 1 
produced trom the staff artists’ sketches by 
the carpenters and painters under the supe 
vision of the display department 

\s a general rule, promotional window 
are changed weekly, ready-to-wear and pen 
eral windows about every ten days. and 
home turnishing windows every two weel 
All in all, there are about 50 persons on the 
display department staf fogether the 
are responsible tor over a hundred window 
Phompson obviously gets excellent results 
trom his department employes, who work a 
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Evolution Of A Specialty Store 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


How to retain the warm. personal character of an established 
specialty store and still revise it for much larger space and 
more functional fixtures was the problem when Audrey's moved 
into a new location. How it was solved is explained in this article. 
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olid nucleus of taithtul clent 
| he etting Was inexpensive pine adorned 
het with a scallop design that might be Penn 
u yivania Dutch or karly American, French 


“SCA a - f Provincial, or Tyrolean. Black iron hinges 
and a pair of Victorian girondoles helped to 
round out the style of the store It was not 

oo? ow) ~ y a style that you could find in a book of store 
Neve ime ered design or interior decoration. But it helped 
SH ELVE. create a pleasant, warm atmosphere con 
ducive to successful shopping and hence to 

selling 
\udrey made good in her little store and 


when the news got around that the building 


{ —At the top of the page is a general view ot 


f 


a section of the shop ... Directly above and 
; ; ~ rc at the left, two of the especially designed 
a4" WIDE Botrem SHEL fixtures for the store— 
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—Two more of the fixtures at Audrey's are 
seen here, with a view of the boutique at the 
bottom of the page— 


Vas ft0 he changed and all tenants to hb 


| 


eliminated trom that location the whol 
town worried about Audrey Where would 
she go, which move could she make 

\bout this time the owner of one of thi 
oldest local stores dealing in ladies’ fashions 
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Chicago Windows Dramatize 


7 t hie theme The PoumuNvy-AaWaAY WINGOYV 


fave all opportunity tot displaying luggage 


by a cup all the inner packages from cosmetic kits 


that gave the metics, millinery, and lingerie wer 


lhe background and all carried out the color theme 


pin to mauve and re idea Ol the “bride's world” WaS Cal 
le ried out also in the tea room where there were 


plants to suggest the ais 
tables set all the range 


I) window repre scented a halt a dozen 
uch as that of loan from the wedding supper, to the first meal, 
\dai vho handle veddineg detail te) thy and the first party at home ‘There 


ivertisemenst i martly groomed Mmanniequihh Was Tah! showet tables for the bride and tor tiie 


uncement rnin eated ; a desk ta imulate the “wedding groom In addition to the tables being 


named, each item was priced to make sele« 


| 


mdow cj ecreta&ry 
tion very Casy tor the consumet looking 


of February w: While apparel wi: given the most im 
ror a pitt 
In the State street store the ledge decora 


mi Park Cot | portant place in all windows at Carson’s dui 
’ 


| 
rection of Qi ing the time mentioned. even including those 


both on bate lor home furnishing one di pliay showed tions carried out the theme of the windows 
by using an open book, about 6 teet high, on 


(| tie per coeetty reigned “a brace having hey ypown made at home thy 
seven ledges. Lach book outlined, and some 


1¢ ituritiyv em) Test Tite vave al opportunity te) thy display aT nev 
even detailed. the store services Io! thie 


bride lhe books were accented by huge 
pieces of driftwood (actually several limbs 


lopped tram fabrics and all the trimmings required 
da world ; highlight lhe bridal window Vere More CApalhsilve 


’ 


‘il 7 and tie. ‘ =) / thoy Tian i Mme CANE vv hie ré the room Was TCA 


he window Vi i} tinv bride tured | hie yariou type ot bride were ot a tree), and were decorated with apple 


yvedding Piwi) travel apparel howl with matron-ol honor. mother. and blossoms. the heart OT eacn being 4 | tiny 


perched on tl edge ot the bridesmaids so that the passer-by had a good electric light 

In the window illustrated, living plants 
were excellent props. Wording ot the long 
scroll read: “And Mademoiselle Features thi 
Heart of Fashion.” Each one of the win 
dows, almost a duplication of this, had 
similar scroll and the words carried thi 
wording: “It’s a Bride’s World at Carson's.” 

In the presentation of the bride's windov 
the display department had an opportunity 
to feature not only the wedding gown and 
poing-away clothes, but the wardrobe cs) 
the groom came in for more than usual at 
tention and the home turnishings windows 
suggested ideas tor the first apartment, trom 
the silver and china through to the pots and 
pans. There was practically no department 
in the store that did not have a place in thi 
presentation 

Marshall Field & Co. installed a bride’ 
window just as we were going to press and 
pres nted this as an outdoor garden wit! 


trie 


bride and proom standing at the entrance 


—At the upper left, by Jack Boghosse, Gold- 
blott Brothers . . . Upper right, by Clement 
Bradley, Carson Pirie Scott & Co... . At the 
left, by John Moss, Marshall Field & Co.— 
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The New 


arbor bridesmaids 


| he 


and best man were in white coats. 


surrounded by the 
in apple-green taffeta frocks 


to an 
RTOOM 
adding to 
the summery effect, and a great deal of green 


tohage was used to accent the outdoor 
theme. This display could not be photo 
graphed in time for this issue 

The long line suit window at Field's 


created comment The pebbles on the floor 


duplicated the sun motif on the wall. Last 


month the same sun was used in another 


display, illustrating how easy it is to 


window, yet 


pro 


“new” retain much the 
props. This change was to hang the 
gold gauze panel, with tiny jewel-like repro 
ductions of the motif, in front of the 
sun and suspend this from ceiling to floor 
The addition of the balls added to the et 
fectiveness and made this a 


with little additional work 


duce a 


Sane 


sun 


“new” window 


Mr. Moss catered to the home dressmaker 
with two windows not shown. Cardboard 
panels, about 30 inches wide, extended the 
width of the window. Free-form and ab 
stract cutouts permitted the introduction of 
color coordinate fabrics, and tocused atten 
tion on these Long sweeping drapes ot the 
material were in the background 


( hicago is a coat town for spring and The 
Fairs Reed Schlademan took advantage ol 
this in a display which had as chief prop a 
bank vault door set in a tile-like back 
ground. Copy suggested that next to mink 


the next most precious item 18 ones spring 


coat in the new tones Accessories on the 


and the 
mal’ in the foreground added a bit of humor 


Hoor accented the coat motif “ani 


to the window, through its reference to mink 
The branches touched with white frost, 
Hoot 
nlea of the luxury of mink 


were 


and gold coins on the carried out the 


A, second window that featured blue-black 
nad as its major motif a great pen to write 
these colors tor the sign was in blue-black 
and the costumes repeatcd th idea Lhe 


branches and thr 


above tl 


hitened 
the hilters 


arrangement ot 
( iront of the 


' 
v‘\ mMaow 


—Both displays at the top of the page are by 
Reed Schlademan, The Fair At the right. 
by Carl James, Mandel Brothers— 


AFRtis 19Bs 


Season 


were so directed as to accent th appare| 


and the color theme 


Keach there ATC Coti¢ (jt TW) (Mm tA 


SC ASOT! 


sions which demand special displays. One ot 


the smartest of these, in the presentation of 


a Valentine's display, was a window at [he 


Kai Mr. Schlademan used a tree tor a 
prop, with its long drooping branches sug 
gestive of a willow, and trom this hung a 


shower-effect of hearts ranging trom tiny to 


large sizes. lo the rear was pink gauze 
with the words “I Love You” in a dozen or 
more languages, and this had been crushed 


so that only a part of the word would show 
It was placed high at the back, and against 
this red cardboard ground were placed items 
that could be arranged on such a board. A 
mannequin wore a smart negligee outfit and 


scattered about the window was about every 


type of item that could be assembled trom 
the store for a “love you’ idea 

In its men’s windows the heart motit 
was carried out in a display of pajamas, 


shorts, and sports shirts all of which were 


imprinted with a red heart 













































By JEAN MOWAT 


( arl 


Vianae 


hackgrounds tor its current 


larne at | srothers deve loped 
ome unusual 
windo Vs L hie top and iy vt een am thy 
had thy red light 


hack yround black Witeé 


display pictured always 


showing, while im the 


Was used to torm the outline * of sky 


illustration the 


‘ Tap I 


In studying thie reader may 


vonder how the effect of so many buildings 


was achieved, but it was merely the place 
ment of lights to make each building appeat 
double through hadows \t the right hand 
side were two developments of the black 


place d and appear d 
frocks Lhe lise ot low 


wire im which a sun was 
to shine on the 
tables in the 


tore ground perrmvitte ad on to 


make a detailed study of the smaller acces 
SorTrics 
james carried out another tdea in back 


three from 
pink to red, with the red section cut out and 
light 


blossom 


grounds by using tones ranging 
placed behind it to represent a 
foot 


strewn about 


a red 
(not pietured) L hie 


had the tops of clover 


clover 
blossom 
low glass-topped 
irocks 


and these were also ol thie 


tables showing accessories tor the 





Non-fashion departments in 
this store excel in the selling 


use of elevated fixtures that 


permit maximum merchandise 


display with minimum confu- 
sion. The result is efficiently 
functional, avoids a cluttered 


look. and aids in self-selection. 


Hk Halle Brothers store, designed by 
Raymond [Loewy Corporation, under 
the direction of William T. Snaith, in 
the Westgate shopping center in Cleveland 
was the subject of last month's coverage oft 
a new branch = store We commented on 
pictures of the shopping center itself, dis 
cussed the Halle building, toured the main 
Hoor, and studied some tashion departments 
This month, as promised, we return to the 
same store to take a look at some non 
fashion departments 
The relaxed atmosphere throughout this 
new shopping center 1s apparent in a glance 
at the mall, with facing promenades and 
shops in continuous rows on both sides of 
the mall (One notes that centered recessed 
entrances, diagonal fronts and wrap-around 
windows leading to side positioned door 
ways invite eye attention to each shop as an 
individual unit and achieve maximum win 
dow visibility for every shop. Though in a 
continuous line, the variety of facade design 
defeats any possibility of monotony. Prome 
nades are sheltered from the weather by 
extended roofing with streamlined apron 
drops. The resulting arcade character 
makes it possible to benefit from overhead 
lighting during night shopping hours. ‘This 
entire area is for foot traffic only, with hori 
zontal footpaths crossing the mall at regu 
lar intervals tor back-and-forth shopping 
trathe use ()ne corner of the new Halle 
store is visible at the end of the tar right 
promenade, with prominent elevation and an 
overhang increasing its commanding vis! 
bility. Parking areas just beyond the Halle 


—Top, the east side of the Halle store; the 

“E" has self-contained lights . . . Center, in- 

formal display settings are used extensively 

before the picture windows .. . Left, hardware 

is shown on perforated hardboard panels at 
eye-level— 
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make 
route, going and coming 

The East side of the Halle store is the 
raised level, as you can see in the photo 


this location a direct § traftt 


store 





yraph showing the white cement facade and 
overhanging shelter entrance utdoor tur 
niture extends an invitation to rest and enjoy 
the view and establishes a receptive mood 
tor the selling display of power equipment 
and tools for gardening. ‘The giant “H” on 
the tacing wall has selt-contained lights that 
“The Halle Bro 


(«.” in silhouette lettering 


spread illumination to 

Picture windows throughout this new store 
are so numerous they might be called glass 
wall sections ‘Lhe resulting henefits are a 
convincing outdoor tllusion, daylight flood 
lighting, and pleasing vistas The gifts and 
outdoor turniture department seen here posi 
tions small tables near the floor-to-ceiling 
fish-net side 


luncheon. dinner. and 


windows, softened by drapes 


These tables display 


retreshment settings and use color coor 
dinated cloths tor extra effectiveness. Chairs 
drawn up to the tables relieve the strictly 
“display” function and add a realistic touch 
The outdoor view shows a terrace with 


outdoor turniture and is on the second floor 
level ot the east side 

Non-tashion departments in this store ex 
cel in the selling use of elevated fixturs 


that permit maximum merchandise display 
with minimum contusion [he net result 1s 
manages to avoid a 


efficiently functional. 


cluttered look. and rises handsomely to tl] 
aid ot seli-selection 


‘| hie hardware department 1% a (ast iT] 


—Top, display elevation is the rule for wall 
and aisle units in the china and glassware 
department . . . Center, table units are em- 
ployed in the gift section Right, the 
‘Candy Counter” is an island unit, located at a 
strategic point to cash in on existing traffic— 
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point, as proven by this photograph ving 
the extensive use of pertorated hardboard t 
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items are attractively arranged lesigi 
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a prominent price it 
Lise transparent tray rol 
grouping and the lowet 
its tacked by ed Pood 
vord Hardware re 
alls tor tw Vay, long rang 
iihouette § lette brought 
i whiting 


forward to benefit trom trous 
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thie 
unit 


collapsible work table do A tlent 
selling job tor it elt, and at thr ame tire 
exerts m-use selling influence in behalf of 
displayed power tool Mack-to-back with 
work table a three-set-back open shelt 
does a pecialized selling job tor eles 
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pringtime In New York 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


(simbel's 
Maletich 
window 
lus 

Altmann of Vienna 
skirts of 


tory Al 
| uke 


blue tor a 


(pL took mace thie 


when Display Directors 


employed tere oT 
mntingk up thias “French 
or linked by 


veaterTs of 


Caption 
Bernhard 
unported cashmere 
kin flannel 


’ | 


pli ti i ()7 opaqued hylan iti 


were suspended into the win 
eiling by fine wire air 
flecked 
yreen | by 

ight 


featured kirt and 


purpled with mica 
backwalls 


mAanneqguitl 


hylan 
purple bluse and 
neutral ton 
matching weat 


blue 


Tcpse 


re tive 
combination all in} trie trench 


and oti ‘ | 


quite a spirited 
translation of actual movement in the garden 
The backwall and were in 
seamless with the art work of 
Mounted cut 
swatches made the charming 
foliage Both of 
outs of the 
featured the 


ward von Castelberg gave 


setting floor 
white paper 
the tree trunks done in black 
outs of tabri 
the three-dimensional cut 
admirer 


their 


and her 
fabrics in 


spring maiden 


citrus colored 

almost to swing 

little 
bolts 


fabri ,. as 


applied costume Seeming 


was thr white retresh 


hilled 
lengths ot the 


in the bre C7 


ment cart, with and draped 


Wove} 
and 


well as 


baskets and apothes ArVY iars Of} lemons 


limes; all were shaded by a tabric canopy 


unmindtul of his 
tape 


lhe vendor, not part, 


also carried a tull length measure 


with the groupings ot spools ot lemon 
furthered 


w hive hy 
and lime cottons and pin cushions, 


the point made in the window copy—"Spring 
—At the upper left, by Luke Maletich, Gim- 
bels Upper right, by Edward von Castel 
berg, Bloomingdale's Lower left, by Tacy 
Bowman, Tailored Woman . Lower right, by 
Paul Vogler, Lord & Taylor ... (All photo 
graphs by courtesy of Virginia Roek! Studio, 
New York City) — 


Citrus colors in our tabulous 


and 


Retreshment ! 


new tashion tabrics.” lemons limes 
were scattered on the floor and pinned to 
the window card 

Simple and effective 


Woman, 


display, 


was a window at 


Tailored when Tacy Bowman, 1n 


charge ot used the stores own 
card 
“New ingredients black and 
with a The in black 
and white and with a truly shiny finish, quite 
literally 

Round and square shaped boxes were built 


The 


COVe red 


principal props. The COpy 
Spring 


shine. 


boxes as 
read 
white boxes. 


combined all the “ingredients.” 


into towers or strung on upright poles 
window Was 
beyond and the plat 
Small 


foreground of the 
black, the floor 
form covered in white seamless pape! 
around the 


with 


scattered hase 


groupings 


white tiles were 
(>? the three 


on the black floor area 


ACCeESSOTY arranged 


The elevated mannequin surveying the 


ene Tram her Towel c)T hoxes Wore a black 


and w hite checked are . with white hat and 


| 


gloves: trie neures WOTt white, 


black 


appca®&hilipz IT} t 


standing 


blac kK. oT a combination i>] and white 


preety idletatls 


heads 
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—Directly above, by Gene Moore, Bonwit Display Director Gene Moore posed the “Beau Gest a flash of color tron 
Teller . . . Upper center, by Edgar Tallman, birds as if in motion, thereby accenting th to throat 
Lord & Taylor . . . Upper right, by Sidney 
Ring, Saks-Fifth Avenue .. . Below, by John 


aluting spring!” read the lege 


leeling of seeing the species in their natural for the accompanying illustration. The fla 


, habitat though to Bonwits§ they Carn ot color used by Edgar Tall i in charge 
Robert Cobb, Henri Bendel's— : | | or inser a 
directly trom the Hialeah race track Lad ot interior display va moth Wistance 
cle r like anels OT We od aint «| yl if Were ‘) t | ‘ ) ‘ ) t¢) (ies ) cone by, | 
\ very complete merchandising story wa a “ = ' » > we , Irom - t pinl a deep 1 in ! 
; s¢ (Lifted \ ACK OT the W1TdOW ar to Lc i : (] riiyVe rhe ; cles ‘ 1) | tiae 
told in the Lord & Taylor windows by Dts nt it a ) . ue 8 Blon | gilded display proy 
, "thy , riper ati ; . tu it: ng tiie set i ‘ Was . we Tore : sk pitie peat \ mov 
play Director Paul Voglet fhe main win . ) , ’ ) d -. ) nen ' et sot t sky-blue backwall s! 
LITe¢ it¢ ‘ iT} t “ ° I a. td) { \ , f i) ‘ i) i i) ‘ at (oe) } i) a 
dow CODY read. “— onsidet the hox Irom ¥ ‘ te gt — — . + a : . eigecesrat , . , pean 28 
; , . ‘ erTe ic’¢ (j9T] th rdiis mrmiati (>t . lc’ i¢ Vas , § iT; wre Pe ( } | to 4 ‘ ‘ 
every angle — isn’t this slimmed new suit a! nm , 1 5 Sees , oh : is im a gra reen, Pale pink petals we! 
; : - in leur MAKS ny i! 0 Wit ‘ ce ; ado tii aF ‘) ot the case i 
wonderful platform for spring? Highlight Orly )) is f pper Wl ] >. 5 pace Vel vid if rit | i i 
| paper Valentine heart lhe floor was coy additional petals were scattered on the plat 
ny this query, the window was set with a 
ered with white gravel form which with colortul butterthes accented 


series of huge boxes in assorted shapes and 


(on the main flo at 0 ( avior : he mood « ) 
517e68 covered in a neutral tone of} packing pet i ra \ la te) ill ti i | | prin 


pp ipel and arranged if various plattorm intensive promotion Was made qT} color a \] 4 1) thy mood of 1 mg vere thie wit 
levels throughout the display ()n the tace gloves and scarts all of the hadow dow at Sal hitth Avenue vhen Display 
‘ S y ) ; < ¢ 4 
f each unit was boldly lettered in black the boxes teaturing these accessories, though Director Sidney Ring presented a m | 
‘) ‘ Aa’ i) le \ i 
with variations in de lease tun pire 
specific department and floor of the featured decor, L/ 7] 


costume or costumes such as “The Suit Shop 
on the Third Floor” “Young New 
Yorker Shop on the Sixth Floor,” et 
Lord & ‘Taylor, having a predeliction tot 
detailed vindow COPY, continued with an 
“Where trom the 
rest of this band-box look \ special suit 
blouse collection in the blouse shop kaitth 


—_— 


other card which rea 


Floor; the forearm gloves in washable col 
ored cotton on the Street Floor: tailored 
pumps, from collections on the Fourth and 
Sixth Floors: stocking—Roman Stripes—new 
color ‘Step Lively, Street Floor. One 
more message, accompanying a blue and 
white satin hat. read “Hat of the month 


our kebruary choice 


tT spring textures, won 
derftul colors.” With the foregoing intorma 
tion, there could he ate) question in thie 
mind of the spectator where easily to locate 
what was desired 

fhe fteatured ensembles were im navy, 
beige, black and white, red and white, bank 
ers gray Bright colored glove s with bags 
vere placed on the floor otf the window, 
along with blouses on the toreground ledge 

“Bonwit's proud spring plumage oul 
new designers’ suit collection in silken 
Feather tweeds” set the mood tor a teature 
s| owing not only of the tweeds but of 
pink ftlamingos, even though of the stufted 


variety 
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by ih ehring 


Display Designer and Consultant 
New York 


Arrangement: | yraduatior 


WINGOW Consists 


sely Tied to reodg ina circie 


1t ditterent levels ad splay 
tive to fittean doors. 

caornoatior mares ag gecorat ¥© 

WV cap and 


gown ore aravnead in 


r 
wr n cenTrer tore 


Arrangement: |wo detinite units make up this June 


bride window. Merchandise is limited. 


Properties: A halt mannequin is shown in bridal 


outtit alonaside Co setting includina gO candelabrum. 


silverware. and tine china. Calla lilies are banked 


in the background. Cor y card is tlanked against 


manneauin. 








a, 
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COMING UP 


ee m_ _ ee 

6 ER ee ae , 
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Arrangement: [his graduation window is made uj 





OT One detinite unit. i+ rT Neg? ang simple 










aorranaement. 











Properties: A rae parchment? scr cerve ; T 


( ay qitt items sucn o¢ rie tr)‘ itt rine nen Ing 






Der ‘| sats @ Ti . An Yer’ i7eQ qj 7) Hen tr we C 






decorative note. \L.gpD ana aown are araned Yer 


| 





paper roll. Copy cara shown at lower righ 







r window. 










Arrangement: Five detinite units are noted in the 


combination tie and alove display. 


Properties: Ladies’ gloved hands hold men’s ties in 
the new seasonal desians. Copy card is shown in 


center torearouna. 





Arrangement: /his Fathers Day window consists of 


Two detinite units: merchandise and property 

* yi ’ 
Properties: The head of a dee: entered against 
QO woood-qrained panei ana make } spliendia Tie-ut 
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HIS spring finds Los Angeles depart 
ment stores building and booming, with 
display activity contributing heavily to 
the progress. Dollar Day sales in downtown 
department stores were up WZ per cent ove! 
the previous wet k, and up 8 per cent overt 
the same week a year ago So tar this yeal 
Angeles department store sales were 
per cent ahead of 1954 \s soon as 
the downtown Dollar Day concluded, Wil 
shire’s Miracle Mile Dollar Days began with 
a bang, and all merchants along the Mile 
were well pleased, too 
Meanwhile, the May Company announced 
ground will soon be broken for its 350,000 
square toot West Covina store on a 55-acre 
plot of ground, which will feature the first 
moviliyz sidewalk installed in (alitornia to 
carry customers from the parking area into 
the store 
\t the May Company-VDowntown, Display 
Director Stanley ‘Thompson emphasized 
checked merchandise with giant white 


Display Aids Los Angeles Sales Rise 


chessmen cutouts in each window The floor 
was covered with black and white squares 
to simulate a chess board. Figures and a 
cessory groupings were on different height 
black and white blocks, while the theme, 
“(hecks Your Best Move.” was on black 
and white cards which blended into the black 
and white checked pattern of the floor 

In a series of tour accessory windows tea 
turing check merchandise an over-size plas 
ter chess figure held checked scarfs. ‘The 
floor was covered with black and white 
squares. An actual chess board, with chess 
men glued to it, was suspended overhead 
(ut-out lettering in black and = =—reading 
“(heck Mates” was attached to a white 12 
inch prop in the background, which shield 
ed a base light along the Hoot The met 
chandise was in shades of green 

“Spring Contection fancy flavors and 
vanilla topping’ was the theme around 
which Jack S. Groteweil, display director ot 
the Kederated Department Store in West 
wood Village, close by the campus of the 
(niversity of Calitornia at Los Angeles, at 
tracted the interest of feminine students 
faking his inspiration from the merchan 
dise, which was predominantly orange skirts 
with white blouses, Ggroteweil created a soda 
bar scene with simple suggestions. The bar 
on which stood soda glasses, topped with 
whipped cream (ot white cards used for 
prices), Was suspended with satin ribbon in 
the center toreground of the window lhe 
lacing edge was trimmed with scalloped 
composition board painted white. A striped 
canopy overhead was suggested with wide 
draped orange paper strips. In the center 
foreground the sign COpy declared: “A Con 
fectioners Delight in Cotton Washable 
Skirts.” This was topped off with white 


—At the top of the page, by Stanley Thomp- 

son, the May Company-Downtown . . . Center, 

by Jack S. Groteweil, Federated Department 

Store .. . Below, by F. A. Bower, Barker 
Brothers— 
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—Right, by Merlin Luick, the Broadway-Down- 
town... Top center, by William E. Meissner, 
Ohrbach’s . . . Lower center, by Joseph Tilner, 
Mullen & Bluett . . . At the bottom of the 
page, by Damar Myer, Robinson's-Beverly 
Hills— 


cotton blouses. Below the ornate “Spring 
Contection” white framed theme sign sus 
pended close to the glass in the lower left 
area of the window were a blouse and skirt 
with a soda glass and white whipped cream 
card 

\ series ot Contemporary room settings 
was noteworthy at Barker Brothers. KF. A 
Bower, director of display, covered the wall 
ot a bedroom setting in natural grass-cloth 
and carpeted the floor in gray to contrast 
with the sparkle of silver on a small break 
fast table set for two and a cozy fire flicke 
ing in a pale apricot fireplace. The con 
trasting color ot ultramarine blue _ bed 
spreads and the cantaloupe hue of the curved 





By HOWARD KUHN 





sofa flattered a striking Widdicomb chert 
PrOUp 
Another window not shown featured 


a suggested treatment tor a music corner, 
with a calm arrangement of elements almost 
as appealing as a still-lite The pale blu 
walls were picked up in the draperies of pal 
blue, olive, and white lhe olive of the 
drapes was repeated in the olive carpeting 
The blond and white lacquer top tables and 
the white and pal blue textured tabric on 
the black iron bench complemented — the 
ebony piano and lamp of silver and ebony 


with a white shade. Original oil painting 
with blues and greens predominating, a 
cented the blond merchandis uch as th 
television and high fidelity ct trom the 
stores Music Cente! 

\ dett play on pringtime urge to get 


hy Merlin Luick. di 


play director at the Broadway JDowntow! ty 


| 
“At quaint d was 1S d 


turn hoppers’ thought a cenieeteles °C kina 
acquainted vith (;len Roven LI nsior, 
Wherever the viewer looked. representativ: 
of the animal kingdom pomted up thie et 
acquainted’ theme with a light touch ‘1 
though “he and she” were seated at opposit 


ends of th parl henc| and Vere looking 


away trom each othe thei puppies tugged 
at leashes, straining to get acquainted wit! 
each other. Stylized squirrels in the right 
foreground were animatedly becoming a 
quainted. Under spring branches, budding 
with packages ot “Glen Raven” hosiery, two 
suspended turtle-doves were getting at 
quainted with a pat kage of the feature brand 
hosiery (,reen cut-out lettering hetween 
the couple on the park bench emphasized 
“Cyet acquainted ) \iongside vas a tull 
sized ( olonial lamp post | he hackground 


of light gray simulated a wide board fence 
Samples ot the Stan kings accompanied the 
accessory grouping on the floor in the for 
ground 


At Ohrbach’s, Display Director William 


[Please furn fo page 50 | 
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does not 


HIS display 


much 


idea (A) require 
to tell the and the 
only props required are the key-board, 


copy story 


music notes cut out of cardboard and 
This 


evening 


a tew 
the all-important candelabrum theme 


would be good for a display of 


gowns and will attract attention 

The shape of the grand piano can be cut 
out of wallboard, faced with 
ored 


a suitably col 


\ good color ror 
the background is blue, with the music notes 


in gold. 


wood-grain paper 


(B) Here is an idea that is practically 


guaranteed to bring in some extra plus-bust 
the unit 1s 
and 


any department where 
work to the 
Build the panel out of perforated 


ness 1n 
put to 
counter. 
hardboard mounted on a |-by-2-inch trame 
chrome finish tack-on card 
Next to any register, where 
minutes tor 


next cash wrap 


and attach a 
holder Aas shown 
all must 


service, is one of the best spots in the entire 


customers wait a tew 
store for feature displaying impulse items 
Build a few of these inexpensive units, in 
stall them at this 
show eye-catching items, keep track of sales, 


important point-of-sale, 
and each department head will be gratified 
at the results; naturally the clerks should be 
instructed to say, “Can | interest you in this 

(C) The window can be used to teature 
early summer The unit can 
built easily out ot 
plus some lengths of 1-by-2-inch lumber; cut 
out the shape through which the panel unit 


merchandise 


be of a sheet plywood 


is inserted. 


The attractive of 
wallboard and painted orange or bright yel 


sun can be cut out 


low against a pale blue background. The 
sloped plywood panel can be painted a sand 
color and many tie-in accessory items can 


be displayed on it. Note how a suitable sign 


can be supported ona “Deca Pole” as shown 

(D) I have never met a department man 
ager who claimed to have enough floor space, 
and this is a major problem in most stores 


With this in mind I show this design tor a 


flexible unit that can be built out of ply 
wood in separate sections so that it can 
easily be moved around as required. It can 


be used in most small wares departments 
for main aisle feature displays and will 
prove a welcome addition as it will display 


the maximum amount of small impulse items 
in a minimum floor area 

(FE) I suggest this background unit to tell 
the “Buy American” story. The unit could be 
uaailt 
be painted on a sheet of wallboard in red, 


in three dimensions or the design can 


white, and blue 


(F) This is another space-saving unit, 
also built in separate sections with the 
center and two side bases equipped with 
plate glass sliding door tronts. | suggest 


a perforated back panel, to augment the num 
ber of items that can be displayed in a mint 
area. The sketch shows one side, 
composed of 
center panel; if required, another duplicate 
set-up be back-to-back to 
a four-sided unit 


mum floor 


six separate units, and one 


can used create 


et PF 
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Smaller Store By JIM KILEY 


Booklet On Lighting 
Issued By Sylvania 


\ new booklet on super-market lighting, 
“Better Seeing Builds Better Sales,’ has 
been released by Sylvania Electric Products, 
Inc., 1740 Broadway, New York City 19 
Written by a group of Sylvania lighting en 
gineers with extensive experience in this 
held, the booklet is a factual treatise cov 


ering the economics and mechanics of good 


store lighting. In non-technical language 


the hook Cove;°rs such top. Ss as general store 
and 


lighting, supplementary 


lighting, 


service ATCA 


maintenance, wall display and 
showcase lighting, accent lighting, and mass 
display lighting. The use of fluorescent and 


incandescent lamps is discussed and also 
various methods of mounting fixtures 

The booklet 
lect the 
is also a 
ot 
one affects merchandise 

In the 


Hiearn, sales 


contains hints on how to se 


fixture and there 
the 


lamps and how 


proper fluorescent 


section describing various 


shades fluorescent CAl h 


booklet. 


managet 


lhomas 
Syl 


announcing new 


{, fixture tor 


vania, emphasized that it is not a catalogue 


but a comprehensive discussion of the gen 
eral subject of food store lighting (One set 
tion of the booklet is devoted to special 


This wncludes store 
tront and 


store lighting problems 


lighting, store lighting, 


illumination for parking 


window 


afecas Photographs 


of modern lighting techniques are contained 
in the book. which will be made avatlable 
to interested persons without cost 
Display Will Be Stressed 
In Carson's New Store 

(,;round has heen broken tor the Wilmetts 


Shopping Center store of Carson Pirie Scott 
& Co., Chicago, the 
branch of the 
will he done completely 

Mason Walker 


{ olor, 


fourth and largest 


Interior design 
by Carson s 
‘There 


interesting 


unit hrm 


store 


architect, will be 


ample use of woods. and 


textured materials which, with lighting 
and open display fixtures, are designed to 
let the merchandise display be the _ tocal 
point of interest 

The building, of 118,000 square teet, will 
be on two levels with an electric stairway 
hetween them (;round floor exterior con 
struction will be of multi-colored rubble and 
held stone set in ashlar pattern, and the 
second floor will be white salt-and-peppet 
glazed brick bordered by black granite 
Bright Copper And Dove Gray 
Are New Krylon Colors 

Krylon, Ine 2038 Washington avenue, 


Philadelphia 46, announces the addition of 


“Bright Copper” and “Dove Gray” to its 
present line of 14 color spray coatings and 
enamels 

While the former is being introduced for 
speciic industrial uses, its consumer uses 
are limitless tor touch-up, transtormation, 


effects. “Dove (Grays is ©» 


pected to find immediate acceptance by di 


and decorative 


play designers and builders 









HIGH FASHION MANIKINS 
ON MADISONIA’'S LOW COST 


REVTAL Pl 


You would pay up to $200 for similar 
manikins and still have maintenance and 
depreciation worries. 


With Madisonia Rentals— 


% Your manikins are always up to date 
in figure, coiffeur, art work. 





% You may exchange sizes or poses, 
misses for juniors, seated for standing. 


% No investment — only $15 the first 
month, $5 monthly thereafter. 


WANICADDY 


ALL NEW MANIKIN TRUCK 


— saves time, labor ... protects 
against damage 








Used .. . Endorsed by 
LEADING RETAILERS 


NO LIFTING—Single-Unit Caddy slips under 
manikin — elastic belt holds it gently, firmly 
against soft padding — easily rolls it into place 
on cushioned 8" ball-bearing wheels. Dolly is 
only 14" wide, has special stair climber. Remov 


able bag holds, protects arms and hands. $39.50 
SAFE, EASY, FAST—Multi-Unit Caddy moves 


four manikins at once. Designed for crowded 
store maneuvering, even in narrow aisles—22" 
wide, 62" long, with four 5" swivel casters. 


Elastic straps and full padding, bags for arms 
and hands—prevent costly chipping, scratching. 
Handy, too, for moving large display pieces 


signs $89.50 


ORDER NOW — THEY'RE SOUND 
INVESTMENTS IN LONGER MANIKIN LIFE! 


WADISO! 


NEW YORK — 152 West 25¢h Street 
CHICAGO — — 11 South Desplaines 
DALLAS — — — 3007 Canton Street 


Y 








America's largest Manikin Refinishers 


31 








‘Wow in its 112° year Gimbeis 


the Denansylvani2 
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and 
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and director hot 


mado 


nerTricall 


and 
The 
\cademy s pe! 
elected by A 
director 


Van Hol 


ith a Mondrian-type exterior trame 


(,ilbert Stuart. lame 


and ihoma Sully 

trom thie 
it collection and 
hiollander 


madow , le 


were 
(;imbel di play 
pr ric d by 
bite vray, black. and 
Witte 
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vere divided Teo 


RraOups 


ntinyg the early veal growth cyl 


pirit, the Gimbel Pennsylvania 


and thie 
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rection modern movement 
leit of « 
\cademy 


painting in) 


y| 
windov 
thie 


(iti pane! ut acl 


istorial data on the and 


t hie 


Tirvie depicted hy 


| 


lividual grouping 


painting 


were handled with special 


“Deca Poles, 
hanked he 

ottered 
secretary 


thie 


attached to 


Wore 


erns and magnolia leave: 


em lechnical assistance wa 


kraser. |i \cademy 


thie 


eph 
omcia 
Tie = with 


opening ol} 


silk ribbon 


A , each 


salutes : 
Academy of the Fine Arts on ifs (50° Anniversary 


which cut by store and Academy oth 


Cial 
I hye 


display by 


mall photograp! (>? 
lhelma Malloy. asl 
Neiman Marcus. Walla 


one ot several used in 


tant 
director of 
pane] thie hat 


MWiOsalf 


tery of windows, was de signed and executed 
by Ball staff artist. F. 
dinatiny and accessories were 
the 
play director otf the 
\ VIC. 
the display 


r. Walt ¢ 


reproductions of 


Dawson. hion C¢j)0)] 


(,aryv (,ee! 


Malloy. 70 


hy 
Stati of truly 
store 


Inger, also on 
deal ot interest was ¢1 
used by Louts N. Wilt, 
ago. which 
the Britis 
Wilt says “Atte 
correspondence between 


States 


ompany, Chr 
exact 
regalia 


icw ¢ ls and 


months of London 
the | 


hye Ip 1 


nited and with 
British 


COoOnRre ssional 


and 


the 


government 
(Overseas Airways we 
consent to have thi 
the States 
used throughout the 


the 


obtained 
illection mm 


To! Ore 
country \t 


collection 


complete ( 
year. to by 
the termination oft 


\W it] bye 


displayed in 


one veal 
will again he 


States 


returned. and 


the | 


neve! 


nited 


—At the top of the page, by A. Van Holland. 

er, Gimbels, Philadelphia . . . Directly above, 

by Thelma Malloy, Neiman-Marcus Company, 

Dallas Left, by Louis N. Wilt, Charles T. 
Wilt Company, Chicago— 
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FALL and CHRISTMAS 
MARKET WEEK 


JUNE 25-29, 1955—CONRAD HILTON HOTEL, CHICAGO 


A Feature-Full Event No Display Personnel Can Afford to Miss! 


% Educational Clinic, June 24 
* Buffet Reception, June 24 
*% Ladies Entertainment, June 27, 28, 29 
% Suburban Store Tour, June 30 


Make Reservations Now . . . Direct or Through NADI 
Plan To Be There! 


WITNESS 1955's BIGGEST DISPLAY EVENT 


The Special Presentation of a Combined 


NADI-NRDGA CLINIC 


JUNE 24, 1955 


GRAND BALLROOM, CONRAD HILTON HOTEL 
CHICAGO, ILLINOIS 








An educational clinic by the nation's leading display 
authorities. All on practical subjects to help you. 


DON'T FORGET THESE IMPORTANT DATES! 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 
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Special Display Rack 


Triples Belt Sales 
. A new “look-through” display rack in 
, sergdort Goodman's first floor gift shop has 


increased belt sales more than 300 per cent 
for the New York City firm. The new 6 
loot belt rack, which was specially designed 
by S. S. Silver Interiors, Brooklyn, is an 


. example of “eye appeal sight selling” set to 

SEAMLESS PAPER the pace of modern merchandising in finer 

COLORS stores. The fixture displays more than 50 
individually styled belts. 


Designed to provide maximum display in a 





limited space which had formerly gone to 
waste, this rack clearly shows both the 


- TEXTURED buckle and the style of the belts. In all, 
more than 200 belts may be displayed on the 
COLORS SEAMLESS PAPER rack at any one time. The wooden base be- 


neath the rack contains six large storage 
drawers, with a capacity for an additional 
200 belts The belts are tolded once to pre 
serve the leather, wrapped in paper, and 


SEAMLESS rb paloma 
Ib IR SHOWCARD | The new belt case is located along the 


exterior wall of Bergdorf Goodman's “Bird 





(‘age,’ a section devoted to infants’ wear. 





\s an additional means of conserving sales 
STRIPES ON 9 space, the rack is not provided with lighting 
T | fixtures. All illumination comes trom spot 


COLORS BASIC COLORS ee 


(4,620 possible combinations) Colored Styrofoam 
Is Introduced 





Colored styrofoam is now being produced 
commercially by The Dow Chemical Com 


, r BRICKS pany, it is announced by Donald L. Gibb, 
| sales manager of the company’s plastics de- 
(Embossed Seamless) partment. The lightweight plastic toam 1s 


now available in red and in a light and dark 
green. The red and light green toam were 
developed for use primarily in the display 
and novelty fields, while the dark green 1s 


: | expected to be of particular interest in the 
COLORS WAFFLE WEAVE floral field since it complements all types 
of foliage. The colors were developed after 

(Embossed Seamless) | a caretul study of consumer preferences by 


Dow's color stylist. 





The coloring is not a surface coating, but 
extends throughout the product. Color 1s 
added to the foam during the production 


process The colored styrotoam is offered 
ID FAS in two forms packaged boards 2 by 12 by 
36 inches and unpackaged rough planks ap 


proximately 4 inches by 13 inches by 9 
See Butler's Fully FOR BETTER, MORE BEAUTIFUL DISPLAYS. feet. The material is sold by Dow and by 
Color Co-ordinated And all Suafast, easy to work with — no paper waste. distributors throughout the country 
Display Papers 


POPAI Forum Transcript 
BUTLER PAPER NEW YORK CORP. Is Now Available 
655 MADISON AVE., NEW YORK 21, N. Y 


Point-of-Purchase Advertising Institute 
Please rush me my FREE Color Swatches of Butler's Color now has ready tor distribution a complete 
transcript of its Merchandising Forum held 
in New York on January 26th. The booklet 
contains a report of the “users’ panel,’ com 


Co-ordinated Sunfast Seamless, Textured, Show Cards, 


Stripes, Waffle Weave and Bricks, and the name of my 





nearest authorized Jobber. : : 
posed of members of leading firms using 


FIRM NAME. point-of-purchase displays, as well as a panel 








oT producers of pommt of purchase units A com 
NAME — — plete transcript of the talk made by Ade 
Schumacher, president of Liggett Drug 





ADDRESS. 





10 Years of Paper 
Research and 
Merchandising 


(Company, ts also included. Copies are avail 
<n ee ial all able at one dollar each from Point-of-Pur 
chase Advertising Institute, 11 West 42nd 
street, New York City 36 
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Improved Location 
For District Display 


larger quarters and an improved location 
have been obtained I 


y District Display 
(ompany in removing to 408 Eighth street, 
N. W.,Washington, D. ¢ lhree large dis 
play windows are made available by the 
change 


"l. Q. Zoo" Covered 


ln Time Article 


The issue of Time magazine tor February 
28 has an article devoted to the amazing 
results obtained by Keller B. Breland, Hot 
Springs, Ark., in training various animals 
a number of which have been used in special 
display presentations such as “Casey,” the 
baseball-playing hen Among the latest ts 
“Sammy, the Smoocher,”’ the kissing rab 
bit. Silvestri Art Mtg. Company, 1147 West 
(Ohio street, Chicago 22, is the rental source 


n the display held tor the various acts 


Abrahams Resigns 
From NRDGA 


Howard P. Abrahams has resigned trom 


the National Retail Dry Goods Association, 


New York City, in order to join Amos 
Parrish & Co. He was with the NRDGA 
for nine years and was manager of the 
Visual Merchandising (Gsroup and the Sales 
Promotion Division. With the Parrish of 
ganization he will work with the executive 
clinics division. 


Browning Resigns 
McCutcheon Post 


Ralph Lloyd has replaced Robert Brown 
ing as display manager of McCutcheon's, 
New York City, following the latter's resig 
nation. Lloyd. was tormerly first assistant 
at Best & Co., of the same city 


Woman Display Director 
Receives Good Write-Up 


Several columns in a local newspaper were 
devoted recently to the work of Alexandria 
EK llet, display director of Ollswangs, I.lm 
hurst, Ill. Accompanied by several photo 
graphs showing her busy with displays, with 
the help ot her assistant, Wiley Jenkins, 
the article described the operation of a dis 
play department and the numerous materials 
used to produce attractive windows and 
interiors 


Funeral Services Held 
For Retired Displayman 


Services were held on February 26 in 
Pittsburgh tor William Fk. Oxenreiter, at 
one time display manager ot Kauitmann & 
Baer otf that city Hie had been im retire 


ment tor many years 


Reward Offered For Slayer 
Of Chicago Displayman 

Montgomery, Ward & Co., Chicago, has 
offered a reward of $2,500 tor the arrest and 
conviction of the murderer ot Joseph Poltto, 
who was on the interior display staff ot 
Ward's store at 619 West Chicago avenue 
Polito Was shot a hie I a the building jt} 


: ’ 
ms Way home trom wort 
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By creating the displays 
you want 


when you want them 


by 3 V/, lagic by ae in Displays 


Decorative Plant Corp. 


FIRST WITH THE NEWEST FOR ALMOST 60 YEARS 
136 WEST 24th STREET, NEW YORK CITY 11, N. Y. 


main window Here 


were used during recent week 


the mother kangaroo 
hunches oft spring flowers 
and were wearing tresh lit 
I hie color of the animal! 
accented 1n purple added 
it fantasy. Complete with }j 
the kangaroos stood undet atl 
tree of light blue shaded 1n_ pinl 
highlighted in silver Blue leaves and 
Howe! and matching blue netting vere 
draped Iti thie tree branches lhe Wialine 


quinn, wearing a new spring creation 


lrigere, stood on a floor of light blue sand 


Snacde 


and against a background of a similar 
lhe little kangaroo seen winking in the tor 


Dramatic Displays By Kehrt 


accented in 1 


point ACCESSOTIECS 


’ | 


lenny Valentine window depicted a Pla 
cut-out heart with little beige cupids, red 
netting, and green terns floating inside it 
against the red hackground 
bordered in green terns and 
a blue-gray background | bare 

and draped in red 

Netti Rosenstein 
uspended trom their branche 
ature hgures made noth (| 
ment, were een presenting bouquets t 
Valentine dressed in an outht by Talmacl 
lhe tloor was bright red, with the ngu 
blue sand. Sott mink st 


tanding in gray 


were draped at the bases ot the tre 


[he final illustration is of a Iight 
airy display which dramatized the essenc: 
pring im showing beautitul tootwe: 
cages and taking wing fhe mur: 


ground depicted spring tre with 
ferns and birds attached to give dime 





ait statuesque figure, tanding It) 
fern, was made ot papier 
aped in ryyy green ( 
Ving 
riit bree? 
vickel vith tern 
olored ftlowet 


thie erry 


Ape 
display rreen 
mica horde 
ittiny green 


Appar 


—Papier mache kangaroos with their pouches 


filled with spring flowers were the eye-catchers 
in the first display pictured . . . Next is the 
Valentine window to set off an outfit by Tal 
mack and perfume by Netti Rosenstein 
Footwear seen in cages or taking wing was the 
merchandise featured in the final display 

The effect of Kehrt's displays is enhanced by 
the fact that they appear in a window 

equipped with invisible glass— 
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Wilfred South Joins 
Korrect-Way Staff 
Korrect Wavy Division (>T \merical 


ture & Mig. Company, St ou as al 
nounced that Wiltred |. Sout is jomed 
the organization Hie will be a direct sales 
representative, operating out of NKorrect 
Ways Chicago office and salesroom at 220 
West Adams street 

Sout! has served W a displa Capacit 

it! Mandel] Brothe and (,oldblatt 
brothers, ot Chicago, and during Worl 
Weal 1 | Vas vit! t he \it ores im SOT ve 
Pacific theatre His most recent athliation 
as with the Retail [ivisior oi Spiegel 
Inc., Chicago. where he wa sales proms 
tion director tor 70 tashion store He has 


ad extensive experience in display in bot! 


hard and sott lines Hie has designed self 
ervice counters. window fixture racks. and 
display backgrounds, as well as having re 


modeled, ovened and renovated more than 


SO stores. 1ii¢ luding color sche 


“ 
- 


and store tront designs 


Giraffe Display Unit 
Reaches New "High" 


\ handsome giraffe, more than 6 feet tall, 
is being used by the Little Miss Luxite divi 
sion of Holeproot Hosiery Company, Mil 
waukee, as a display fixture which is also 
an attention arrester Sturdily built of 
wood, the giraffe has eight holes in his neck 
to hold hangers on which to display lingerie 
and sleepwear tor little girls. The body 1s 
bright yellow with brown markings. The 
fixture is available to all dealers of the 
division 

For its “Hol-Flex” stretch socks for men, 
Holeproot has a new pat kage and two dis 
players (One sock 1s placed on a reinrorcing 
hoard, while the other sock is inserted 1m the 
told ot the boarded sock to permit the cus 
tomer to remove and examine the sock with 
out damaging the package \ three-color 
paper band holds the package intact. [or 
counter display Holeproot has come up with 
a $ix-section unit with wire dividers to 
separate colors and styles \ small counte 
carton which accommodates a dozen pairs ot 
socks 1s designed tor use at hig! trait 
points or in related departments 


Motion Display 
For “Old Crow” 

National Distillers Products ( orporation 
is making available to retailers, in states 
whose regulations on point-ot-sale promo 
tion for alcoholic beverages permit, a novel 
motion window display It consists of a 
center piece with the message Follow the 
leader Old Crow,’ and showing a flight 
Ol stairs leading upward and across the di 
play trom leit to right toward two bottles on 
a platiorm \ top-hatted crow walks up th 
‘tairway, tollowed by human figure dy 
appears behind the bottles at the head ot the 


stairs and reappe aTs helow 


Traphagen School 
Adds Comorat 


Formerly with lonas shops Pons 
(‘omorat has joimed the lTraphagen School 
of Fashion, New York City, and wil 


Iti the school's display section 


J 
— 


AVTERIL. t933 








NEW LIGHT 


CN SCLLING! 


amplex 
ccent Lighting Fixtures 


BETTER LIGHTING 
FOR BETTER DISPLAYS! 





Swivelite 
Cat. No. 
C12 SH 


Amplex Focalite 
Amplex Hi-Hats 


SMART, MODERN accent lighting fixtures can enhance the beauty and sell 
ing-power of your displays. Small wonder that the new AMPLEX models are the 
choice of display men—they lead the field because they do a real selling job! 
For still greater effectiveness, use the lamps especially designed for these fix- 
tures —AMPLEX Spots, Floods and Colorbeam Reflector Lamps. Write today for 
catalog describing the AMPLEX Swivelite ‘big four” exclusive features. amplex 


Corporation, Dept. DW-4, 111 Water St., Brooklyn 1, N. Y. 
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J. W. Hoogerhyde, display manager 
Ohio Edison Company, Akron, is pre 
sented with two medals won in DISPLAY 
WORLD's International Display Contest 
tor 1954. Making the presentation are 
left, Samuel Stites, vice-president of 
Ohio Edison, and G. H. Thayer, super 
intendent of merchandise sales and serv 

ice (center) — 


-—-Natane! Abramoff, Donaty Trading 
Company, New York City, with Virginia 
Graham, hostess of the ‘Food for 
Thought’ program on Dumont Television. 
Abramoff was a guest on the program 
with his outstanding collection of "Dona 


Dolls,"’ which are being used extensively 


for display- 


John 5S. Melville left. 

and Sven lisoe, display 

director of Geora Jen : 4 | ‘ | 

sen, New York ” City | c-. ee —George Wagner, display 
| ; o> ae director of Brandeis, Oma- 
ha, in his years in display 
has seen many strange 
display contest spon be | sights, but none to equal 
sored by Reed & Bar 4 f that of an elephant enter 
ut , ing his office unexpectedly. 
He writes: “We had a 
little skit in our auditorium 
on the tenth floor, featur 
ing this baby elephant 
from a circus. The ele- 
phant wandered down the 
hall and into my office — 
| reached for my camera 
and here is the picture to 

prove it — 


lett February il on a 
months tour of Europe 


as ao result of winning a 


fon Melville designed 
the winning display 
under the supervision of 


ils<oe 


Jack Spizole, display manager of Liemandt's 
Minneapolis, sends in this picture of local men on 
a winter fishing trip, and says Front row. left to 

ght, George Ceass, our mechanic; Mr. Liemandt 
owner of our firm; Larry Stanislaw, display manager 
of Juster : Back row, Jack Spizale; Fred Wolf, dis 
play manager of Powers Steve Stanislaw tree ~Recently appointed os a distributer 
lance for ‘“Korrect-Way' products is the firm 
of Oakland Displays, Oakland, Calif. 
Head of the company is Benjamin L. 
McDonald, pictured, who began his dis 
play career at H. C, Capwell Com 
pany, later free-lanced for a while, and 
then organized his present firm in which 
he is assisted by his wife, Mrs. Myrtle 

A. MacDonald 





—Photographs for this page are 
always welcome — the more in- 
formal the better. Simply ad- 
dress them to Editor, DISPLAY 
WORLD, Cincinnati |— 























L. A. DARLING merchandising equipment 


VITAL SALES LINKS 


from product to profit! 
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In the pages of L. A. Darling Equipment Catalogs, you will find thousands 
of store-tested merchandising items to spur your own sales planning. These 
Darling merchandisers have resulted from a thorough evaluation of suc- 
cessful selling methods in thousands of retail outlets. They have been 
proved in the toughest competitive markets, in a wide range of operations. 
So whether yours is a high-fashion specialty shop or general department 
store, Darling equipment can help you do a more aggressive, profitable 
sales-merchandising job. Equally important, you have the added advantage 
of free counsel from Darling’s field staff... retail-wise sales authorities 
who will help you plan your specific installation. 


WRITE DEPARTMENT 3 TODAY FOR COMPLETE INFORMATION 





MANNEQUINS 


i “ee % f Z 
GET DARLING’S FREE ASSORTMENT y y, a Li Ni «3 
OF MERCHANDISING LITERATURE! Zé y hg 


See for yourself everything that Dar 


ling offers. Write today for free ay yi 

; ‘ yrs j . 
Equipment Catclogs, Department 3, y 4 4 F, 
L.A. Darling Company, Bronson, Mich- , 7 


igan. There is, of course, no obligation 
MAIN OFFICE omen) On) Pn, Oma mmCe. wm) 





NEW YOR K CHICAGO Los anes eee 
47 W. 34th St. 222 W. Adams St 1001 S$. Figueroa St 
in Canada: Cameron Meindoo, Ltd., 490 Adetaide St., W., Terente 28, Ontarice 
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’ 
Goer that gleam 
oul of your eyes — 
I’m just displaying 
the merchandise! 


ontest Report 


(OL AOR Come liome to the Kitchen during that time, as mentioned above his 
ot Loday va the headline tor the award, however, has no hearing on the final 
copy card in this display by A. Van judging 

Hollander display director of (Gumbels, entry in the contest is by means ot a black 
Philadelphia, selected as the best entry re and white photograph, preterably Pa by 10 
ceived during February in DISPLAY | inches in size, although smaller ones will be 
WORLD's International Display Contest tor accepted. They should be unmounted, and 
1955 lt has been awarded the gold medal bear the name of the displayman, his store, 
lor that month city, and classification number on the back 
(Qnce again entries are pouring in, thus No entries will be returned, and all become 
far outnumbering those received during a_ the property of DISPLAY WORLD to be 
comparable period last year. Several diffe used as the publication may deem desirable 
ent countries are represented, as well a [here are no restrictions as to who may 
most of the United States enter; any displayman 1s eligible, and it 1s 
(No. 5 of 12 matchless > \s those who have participated in the an not necessary to be a subscriber to DIS 
Motions Well Worth nual contest during past years will recall, 11 PLAY WORLD in order to compete 
Viewing! . 
extends to December 1 and includes 98 dit last year more than 3,500 entries were 
ferent merchandise and service categories so received ‘Lop honors were won by Hert 
that practically every displayman has at man Schlipphacke, Kauthot, Cologne, Get 
least one division in which to submit entries many, tollowed by Harold McLaren, The 
( lassification numbet are the same this Bon Marche, Seattle: Tom Comertord, Lit 
vear as in 1954 Brothers, Philadelphia \drian Welsman, 
beautiful ecdysiast* stops, write (or At the end of the contest each classifica Famous-Barr, St. lLouts karle W Pratt, 
stop at Booth No. 44. POPPA Show. tion will be judged by a board oft experts Strouss Hirshberg, 
in ( bie age | for your free COPS of and a gold medal and tyres poimts awarded \. Van Hollandet 
“VIEW MORE WITH VUE-MORE.” to the best display in each division, a silvet Thus far in 1955 the monthly gold medals 
t , 2 sensational new ad PY off medal and two pomts tor econd place, and have been presented to Waldemar Werner, 
thy press booklet that shows ALL. tells a bronze medal and one point tor third, ‘The lisplay director, Kauthot-Hohestrasse 
{ Fg Seige vale ty ee mdividual compiling the greatest number « ( cologne, Germany, and to A. Van Hollandes 
points m the entire contest will receive thi 
weepstakes award a bheautitul = gold Baltimore Guild 


plaque \ similar plaque will go to the Plans Clinic 
person having the next highest total of 


Ror ND AND ROUND SHE GOkS 
and where she II slop only we know! 


But if you'd like to see where our 


Youngstown, Ohio, and 


incidentally about America’s most 
complete line of turntables and motion 


devices ‘ whose makers claim 


) lhe Baltimore Display Guild ts planning 
you l/ shou Tniare , sell friare with pomts, one of salve? ta the re xT. and one of 


a Display Clinic to be held in June, with 

roti iri hy | . VOR bre 7 i} 1} xt , ' 
, yy VUE-MORI ronze for the ne frank Malehorn of Baltimore Display In 
month during thi contest a gold 


“strip teaser, fo you dustries again heading the clinic committe: 


awarded lor thy best entry received ne EL akers and thie cate tat the affair have 


1 PROD T R not yet heen announced AaASt vear;r s [is 
ble iif t cotic cic hy i¢ FT i) > Was Ve 
BREVE UC S CO Pe —This display of colored kitchen equipment, ~~ oo bre peer ai f nt ‘A hin re 
by A. Van Hollander, Gimbel’s, Philadelphia, —o “me ite A a = So hateaae-atatet 
Dent. DW 3 | has been selected as the best received in the @¢ <) trom Philadelphia and New York 
_ DISPLAY WORLD contest during February and ‘'!ty, 1 addition to local members and 
214 SULLIVAN STREET, NEW YORK 2, N. Y. awarded the gold medal for that period— guests 
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FOR A SMART 


SUMMER DISPLAY 


USE 


IMPORTED LANTERNS 


Number 64 illustrated — 


18" long in assorted 


BRILLIANT COLORS—PRICED RIGHT 


Other designs of lanterns available from stock 
















AVAILABLE THROUGH YOUR JOBBER 


Or write for full information and prices to 


KAYTEE FABRIC & RIBBON CO. 


133 W. 25th STREET NEW YORK CITY 1 





























NEW! NEW! NEW! NEW! NEW! NEW! NEW! NEW! 


NEW DISPLAY MEDIUM! 


Flexible — springier than 





sponge. Soft and light, 
the new ‘‘Airlite’’ is truly a 
sensational medium. Cut 
it with Cut-Awl or scissors 
into 101 ideas. It's fire- 
proof! Can be bent, fold- 
ed or crushed yet springs 





back to original shape. 


in 8 x 3x 2" Panels THIS NEW MATERIAL IS HOT!!! 
It is most convenient to 


=m GRACE LETTER CO. 


DISPLAY MATERIALS 
WRITE! WIRE! PHONE! 77 FIFTH AVENUE. NEW YORK 3 e WA 4-0850 
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Displays By Schwartz 


additional February turniture sale gets untraditiona! 
lling at lack SOT] (jal land. { ali Wriegre \llan 


lL. Schwartz 1s display director [his comes as no surprise 


ty Quakland residents, however. tor Schwartz s displays both 


mndow and interior have long been known tor their novel, 
dramatic, and interesting treatment 
Hie comments as tollows on this particular group lL hese 
ebruary ale displays, as Vou will note, carry omething Ota 
tvle mood We telt it was about time to drag the sale 
theme away trom the usual dreary routine and inject a little 
new spirit mto it \s a result, these windows were very 
uccesstul and aided in bringing ie store volume tor the 
period up 5/7 per cent 
‘All windows and interiors carried a related color theme 
as well as reader copy But both were very stylized ( olors 
were bitter green, dark bronze, and white, while all posters 
were built around the same colors, incorporating the stylized 
at design 
window had bone-white backgrounds with gray 
mica as a floor treatment, except where carpeting Was used 
hie NaAalpinipz lanterns leat-shapes and posters were all in 
bitter green, dark bronze, and white 
lhe positioning ot the merchandise and props, and the 
use of the suspended leat-shapes all contributed to a teeling 
of action or motion in these windows, and in the cas 
i 


leaf-shapes there was actual motion since they turned 


at the least breath ot all 


‘ 


' 
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Shopping Center Of The Future 
As Architect Visualizes It 


[he suburban shopping center of the tu 
ture will house every variety of goods and 


SCTVICe TOW found on downtown Main street 


all under one root in a springtime climate 
and Cassy last, comtortabl (otic stop” shop 
ping, predicts Architect Morris Ketchum, ]1 


a specialist in store planning and membet 
ot the New York City architectural firm of 
Ketchum, Gina & Sharp 

[he past five year have seen a remarka 
ble growth in shopping centers all over the 
é untry. hoth in) quantity and f 
Ketchum, whose firm has designed such na 
tionally known centers a tnose at Princeton, 
N. J., and Framingham, Mass., believes thi 
logical result of the motorized age and tl 

downtown congestion in our cities 1s still in 
an early stage lhe earlier planners studied 
Main street and its collection of stores and 
transplanted what they learned to thie 
suburb [heretore, up until now the evolu 
tion of shopping centers has resulted in con 
verting a slice of Main street into a met 

chandising island surrounded by parking 
pace [his was the objective five years 
ago, and Ketchum teels that it has been 
achieved 


“The first wave ot trial. error and accom 


plishment is overt lhe shopping centers ot 
the present were designed to accommodat: 
customers planners have learned how te 
separate pedestrian, service and automohil 
trathe, where to put cars and trucks, and 
how to keep the whole operation within a 
reasonable acreage Now. with concentra 
tion beginning in a new direction on the 
customer! shopping centers are beginning 


to evolve retail selling ideas independent 
ot Main street,” Says Ketchum 

Although this evolution will take a tew 
years betore an ultimate “shopper's paradise 
is in existence, he points out that many 
centers are already being planned around the 
country which mcorporate many advanced 
techniques tor increasing the comtort and 
convenience of shoppers (One such advance 
is to provide “indoor-outdoor’” shopping by 
means of air-conditioning enclosed walks 
and malls \ constant temperature year 
round is maintained throughout the centet 

all under one root and the customer 
can shop everywhere in pertect springtime 
weather trom the time he leave her Cat 
and enters the shopping concours: 


Several completely enclosed and air-con 


ditioned opping center! are now mn thi 
planning Stages Io! uch widely scparate 
locations as Minneapolis and Boston \! 
though they difter in plan and vertical of 
ganization, all resemble giant department 
stores \ wide variety of small shops, « hain 
stores and one or two key department stor 





SOURCE SERVICE 


If in any of the illustrations in DIs. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained, Just address your inquiry to the 
Editor, DISPLAY WORLD. Cincinnati 


|, and it will have prompt attention. 
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NOW! 


Bigger and Better than ever! 


MORE SPACE! 
MORE DISPLAYS! 
IDEAS! 





MORE 


IN OUR 


NEW, LARGER 
SHOWROOMS 
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No. SFW.-324—For Mother's Day standing 


giant carnation unit—pepier mache urf 





pink cloth carnations approx. 8 teet 
tall 37 50 


david hamberger, inc. 


136 West 3!1st Street, New York City 


PE 6-0464 
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‘My Brother Mike” 


and 


SLOAN 


IT'S YOUR 
SHOW! 


Now — but NOW — is the 


time to make arrangements for 





coming to 


JUNE 
MARKET 
WEEK 


at the 


Conrad Hilton Hotel 
Chicago, Ill. 


June 25 to 29, 1955 


Hope we see you there 


Dave & Mike Sloan 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 








-Newest display motor in the line of the Hertvy Company, Inc., Rego Park, N. Y., is pictured at the 
left above. It runs either vertically or horizontally on two ordinary flashlight batteries for three or 
four weeks with a load of 5 pounds, and is low priced. The firm's newest turntable, ‘Superturna, ’ 
is seen at the right. A versatile unit, it can be used in various set-ups with one, two, or three 
plates sized 12, 744, and 5% inches. It operates on two flashlight batteries and will run for five to 

eight weeks with a load of 64% pounds— 


are clustered together under one root. Their thanks to the protective belt of store space 
variou hopping level from one to thre between them and outside air and sun. These 
torn are united by escalators lhere streets, too, are shorter than the long outdoor 
are no open pedestrian malls. Instead, all malls of the typical regional shopping cen 
tores and store tronts face inward on in ter. Space and money are saved; the shop 
terior, rooted and air-conditioned walkways per has shorter walking distances to travel 
and concourses. Daylight is filtered through Then the fact that all store space 1s undet 
yla rol or else holes are punched in the one root imstead of in separate buildings 
overhead canopy to torm  glass-enclosed cuts expensive exterior walls to a minimum 
yarden courtyard open to the sky but Store tronts cost tar less because indoor 
closed to pedestrians. The result is a varied, tore tronts are less expensive than weath 
iiteresting and attractive pattern of! mdoot erprool outdoor store tronts In lact, some 
hopping treets with no teeling ot eithet tore tronts can be entirely omitted Kin 
monotony or claustrophobia ally, planting a tew interior garden courts 

Part of the “believe-it-or-not” story of is less costly than landscaping extensive out 
these shopping centers is the tact that they door malls. All this means that these new 
will cost less to build lhe cost of air giant shopping centers can easily rival any 
conditioned shopping streets is minimized ot their competitors in initial and operating 
by thr fact that they los less heat in costs 


winter and absorb less heat in summer. Hiere s what Morris Ketchum sees tor the 


—An interior view of Innes Shoe Store, Los Angeles, showing the extensive use of ‘“Amerwood” 
patented pine paneling for wainscoting. A material which lends itself well to modern interior 
design, it is manufactured exclusively by Southwood Corporation, Fort Worth— 
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shopping center of the tuture: First, a whol 
new philosophy toward shopping centers 
lhey must become integral units with thei 
own personalities, rather than a collection 
of stepchild branch stores They should be 
beautiful as well as practical and provide 
a well integrated group of available goods 
and services, with merchandise as good as 
can be bought anywhere, pleasant surround 
ings, triendly atmosphere and a place to take 
the whole family 

Open air shopping, except in areas with 
ideal climate, will be abolished Ideal out 
door weather will be brought indoors with 


constant temperatures. Indoor trees, toun 


tains and gardens will create a_ pleasant 


— 


atmosphere; openings in the roof will ad 
mit sun and light to these interior gardens 
Walking distances will be kept at a muni 
mum because all merchandise will be under 
one root with escalators from floor to floor 
(competitive shops may be separated by 
nothing but aisles, and shoppers will have 
the convenience and luxury of comparative 
shopping without once exposing themselves 
to outdoor weather No more separate store 
buildings one huge store with separate 
leases for each merchant will be the new 
shopping center method 

\ typical day in the shopping center of 
the future is envisioned this way by 
Ketchum 

Mrs. Jones with her two young children 
drives into the center Since it is a cold, 
snowy day, she stops, parks her car, goes to 
one of the entrances, and immediately passes 
into the perfect temperature and humidity 
ot the concourse \ll heavy outets clothing 
is easily checked and the children are de 
posited at the nursery and supervised play 
area Mrs. Jones iS NOW completely Iree tot 
a relaxing day's shopping with easy access 
to every type of store that she would find 
on all of downtown Main street. She shops 
competitive areas for price and merchandise 
best fitting her pocketbook, until time tor 
lunch. Luncheon is served in an atmosphere 
of natural overhead daylight, trees and 
fountains, then more shopping until mid 
afternoon or perhaps even a movie. Her 
last shopping before picking up the kids 1s 
done at the giant super-market, where she 


buys food for the entire week \fter she 
enters her car, she drives to a_ pick-up 
station where the groceries and other pur 

chases are placed in the cat lhe car was 
not neglected either while Mrs Jones 


was spending her day in comfort, the car 
Was gassed, oiled, yrease dd. and washed at 
the centers service station 

When the architect plans shopping cen 
ters. says Kete hum, he 1s mov ing in an area 
which re quires his « ooperation with market 
ing experts and the retailes The very 
nature of the new shopping era which we 
are entering requires broad changes in poli 
cies of tranchises and distribution. Pacl 
ing and nmformative labeling must meet the 


new demands ot selt-selling 


Contest To Be Held 
By Fruit Of The Loom 


\ national display contest sponsored by 
FKruit of the Loom in conjunction witl 
(ointreau on behalf of hosiery will be an 
nounced soon. It will be for the promotion 
ot “Cordial Colors 


APEtiae FSS 


Spotlight’s ys 


on the new © :: 





THIS AMAZING NEW 150 watt lamp is just what 


the display man has been looking for. It's a Lustra exclusive 


there is no comparable lamp available. The intensifying 
SU-PAR 40 with its highly concentrated beam ‘punches up 
your display lighting — gives more light! 
Your local Lustra Man, a lighting specialist, will be glad 
to demonstrate the unusual, vastly superior qualities of the 
new SU-PAR 40. Or, for complete details, write to 
Lustra Corp., Dept. DW-4, 36 Washington St., 
Brooklyn 1, N. Y. 











YOU CAN ALWAYS 
MAKE THAT DISPLAY 


DISPLAY AT THE MAY 


[Continued from page 17} 


merchandise itself to tel] so we try to let 


it tell its own story,” Thompson said. “Cert 


tainly we don't over-prop our windows,” he 


added, in explaining the store’s display phil 


} | 
{) Opi y Prohably \¢ de 


a lighter prop job 


than a lot of tore if anything. Thomp 


on doesnt go im tor too much tantasy or 


extraneous materials, feeling that they may 


detract from the merchandise tory. How 


ever, where it helps tell the story about the 


merchandise that’s being shown, he will g 


all-out with an elaborate set-up or back 

yround 
Naturally with trained experts 

at hi 


about 


(>) Wally 


and windows disposal, the store has 


utilized just every conceivable type 


(iT window adi play They had people stand 


NO) and three deep, a IeW weeks ago, on 


TRADE PERSONALITIES. 


two streets with their multi-window presen 
of the “French Look.” And over the 
years, all of the gimmicks ot animation, mo 


tation 
tion, color, smoke blowing, perfume blow 
ing. have been used and reused, where they 
serve a usetul purpose 

‘What on 


your memory as the all-time tops’” we in 


single window stands out in 
quired 

“The ‘chicken playing baseball’ window.” 
There was no hesitancy about his response 
Last Kaster, thousands upon thousands of 
Angelenos created a traffic problem at the 
store’s corner window for this display, which 


is tamiliar to most ‘These 


trained chickens 


displaymen 
which peck at a gadget, 
which causes a baseball bat to swing and 
hit a unlike the 
of a pinball game, except that live chickens 
had the whole 
lhere was a huge mirror 


No. 143 by Caffrer. 


baseball not workings 


are alternated every hour 


town talking 





"Brock STARTED WITH THE 
COMPANY IN 1921 AND HAS PUT IN 
34 YEARS OF SERVICE TO DATE. 

HE IS A SPECIALIST ON SHOE 
STORE EQUIPMENT IN ADDITION 
TO HIS OTHER ATTAINMENTS. 


\ 
\ 
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‘~~ f ilies 

Aamwae  Magnusd) We 1S THE FATHER oF 
""T / ‘THREE CHILDREN, AND HAS EIGHT 

f GRANDCHILDREN. 


with different, 
dramatic, 
distinctive ... 


CRESCENT LEATHERETTE 
FINISH CARDBOARD 
Rich-looking Crescent Leather- 


ette Cardboard ALWAYS gets 
attention. 


HUNTING AND FISHING ARE AMONG 
HIS FAVORITE PASTIMES.AND HE 
BOWLS SEVERAL EVENINGS EACH 


Use it for posters, Window 
Displays, Signs, Charts, Back- 
grounds. There are seven silky 


/ 
/ 
leather finishes to choose from. 


OTA 


ASSISTANT SALES MGR., KORRECT- WAY DIVISION 
AMERICAN FIXTURE & MFG. Co., ST. Louls 


Ask us for samples ... See 
your dealer. 


Versatile! 


For Show Card Color 
Silk Screen 
Medium. 


Inks 
Any 


Process 








CHICAGO 
CARDBOARD CO. 


1240 N. HOMAN AVE... * CHICAGO 51, Wh. 
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hanging overhead, so that the hundreds who 
could not get clos enough to see the actual 
batting activity could look upward and 
watch it in the mirror reflection 

ot “commercial” windows, a series which 
will long be remembered was the Cannon 
towel bank last spring In that, 15 different 
windows were turned over to a Cannon 
towel presentation, which visualized just 
about every conceivable use a Cannon towel 
could be put to in every room back 
grounds and props tol these ranged Irom 
a variety ot bathrooms to bedrooms, and 
kitchens in homes and apartments drama 
tizing the ordinary, as well as the elegant 
lowel patterns were picked up in spreads 
draperies, wall patterns, and even on the 
stores outside window awnings “hven 
(annon never saw anything like tt,” 
ments Thompson 


Another Promotion 
For Vern Jones 

Vernon H. Jones, who organized and tor 
several years headed the store planning and 
display department of The (soodyear ‘Tire & 
Rubber Company, Akron, has been promoted 
to manager of sales planning and advertis 
ing tor the Retail Stores Division his 
promotion tollowed two years spent as man 
aver ol the car and home merchandise de 
partment, where he is succeeded by A. E. 
Patterson, |r 

(gene Altweis, who was tormerly a supe! 
visor in the store planning and display 
department, has been promoted to Jones 
staff 


L. C. Hendrix Resigns 
Position At Weil's 


Due to illness in his family and that of 
his wife, L. C. Hendrix has resigned as dis 
play and advertising manager for Weil's, 
Inc., Goldsboro, N. C., and has returned to 
his former home in Youngstown, Ohio. He 
was with Weil’s for the past six years, and 
prior to that time was with Steetel Brothers, 
Albany, for 19 years. His future plans will 
he announced soon 


McQuire Rejoins 
Lee Displays 

Appointment of Courtlandt G. McQuir 
as sales representative in the southern and 
western states as of April | has been made 
known by Lee Displays, 1186 Broadway, 
New York City. McQuire is returning to 
the firm atter tour years of navy duty during 
which he saw service in all parts ot the 


world He is from Forest Hills. N. \ 


Ford Heads Display 
For Pittsburgh Firm 


Replacing Fred Schmid, who died recently, 
Robert Ford is now in charge of display 
for The Rosenbaum Company, Pittsburg! 
He had been first assistant at Boggs & 
Buhl, where his successor has not as yet 


been named 


Izzo Succeeds Gren 
At Hearn’s 

Frank Izzo has replaced Jules Gren as 
display manager ot Hearns, New York City 
following the latter's resignation 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY |!|, NEW YORK 
EXeter 2-3890 


*T MM 


> 
™ 





Mold-Craft Introduces 

Giant Telephones 
VV it} the operation of thie Americ: 

legraph Company 

Port Washington, Wi: 


lephone ‘ji moulde d 


ana iz 


In Keeping wit! 
romotion the giant 
all ot the 


combination 


Cignt nev 


AtTé removable 
ally adaptable ft) 
idea Djetails are to be had 


on requeé 


Button Sales Increased 
By New Displayer 


ombining the magic of ma gqispiay and 


nomi of selt-selection with a new 
omatic merchandising plan, a new top-ot 
ounter merchandise displayer now ot 
ed by Batterson-VCessels (Compan Mus 

Lowa, 1 button ale Ol 


than SIOO a 


producing 
square cele. inn te ! lon a 


lhe new unit requir only thre 


limeal teet of countet pace, 1 cle 
fit all « 


= wr 


igned te 


ounters, and stocks and displays up 


dozen cara (7 huttons at correct 


readers! iy) angle 


ihe trend to seli-service operation, even 


in) othe matiest variety store. and the conse 


; 


quent (iC TCAs ii ale help Was a Majo} 


lactor im the development of the new met 
chandiser, according to \ W 
Katterson-Wessel sales 
‘Select-A-Button” unit ts 
ervi and 43 


ising program 


Hioneyman, 
manage I hie 
completely selt 
combined with a new met 


Cnatie whi h rit luck ad model 


control plan and automatic reordering 
Donaty Trading Company 
Appoints Dych Associates 

lLoyect \ 


outhwestern 


ociate has been appointed 


representative of the Donaty 
New York, covering 
|oursiana, Arkansas, 
Mexico, Colorado, Kansas, 
Mississippi, and western Tennes 
in the firms showroom at the Mets 
Mart. Lallas, loych Associates 
a display of the complet line of 
Dona doll | hese 


i and 


lrading Company ol 
tive tate ‘>? 1 ia 
‘ 

YOCW 


f bh lal Chia 


Missourt 


chandtse 
maiwitain 
dolls are completely 
Cratted in Spain and imported into this 


mtry by Donat, 


Empire Display Formed 
By Robert Lukins 
Linouncement 1 
dient, of the formation of 
Mig. Company, Inc., 4 

New York City ] Bit 


made by kobhert Lukins. 
kimpire Dis 

West 34th 
hrm is show 
complete line of mannequins and 


ell as garment rack costumers. 


ion fixture and related items 
the opening of the new firm. Lukins 

made known the dissolution of DiCarlo 
\ Lukins Display Mig. Company. which hi 


headed tor the past VCul 


Nu-Show Display 
In New Location 


how Display, manutacturer of man 


Sixth 


O47 biel Ww «l S Zé, 


nedilil WIS, has removed rao Y, 
avenue, New York City. to 


Piliside, N. J 


48 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 


NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





* 7 
American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 

Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information Recommended by 
N.8.0.G.A 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 


LE 2-2377 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 








The Display Equipment Corp. 


147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 








Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 


ARTIFICIAL FLOWERS & XMAS TREES 
Decorative Display Novelties 


Sell to Jobbers Only 
P.B. of New York, Inc. 


(subsidiary of B. B. Butier Mfg. Co., Inc.) 


Genuine "PEG-BOARD" Preducts 


fixtures to help solve 
Visit our showroom. 


OXford 5-0088 





Perforated panels and metal 
your display problems. 


it West 42nd Street 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums 
in stock and to order. Custom displays 
of all types 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





It's Always MARKET WEEK in New York 





Just as New York has become the style center 
of the nation, so has it also become the 
display center of the world. And this is 
entirely logical, for style and display 

inevitably go hand-in-hand. Immediate prox- 
imity to the market helps these well-known 
display firms supply you with properties and 
equipment keyed to the latest style 
developments — and that means more 


effective displays for your store. 





ITS ALWAYS 
MARKET WEEK 


IN NEW YORK! 
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SPECIAL NOTICE 


UNCONDITIONALLY Regular $9.50 


GUARANTEED 
ARROW PRECISION 


STAPLE GUN 
FREE 


with purchase of 12 boxes any size staples 











PERFECT FOR ORDER YOUR STAPLES NOW! 


ALL DISPLAY WORK Choice of 3 sizes 12 BOXES 
to fit gun—4)/ 6’, 4“ 

° BEAVE DUTY “6 Staples 

« ALL STEEL | 7* ~~ \ at $2.00 per box. 


« CHROME FINISH iy “Ke MAIL ORDERS FILLED PROMPTLY 


+ HOLDS 150 STAPLES AT) ~ART R, COHEN CO. 


MEMBER NADI 810 PENN AVE.>+ PITTSBURGH 22. PA. 








Creative Display Ideas 





*% Realistic photo blowups and 
photomurals make displays 
spacious and eye-catching. 
Easy to plan, easy to use, 
they're produced fast at RCS, 


and economical, too! 


Send for your FREE booklets 
of scenic views for murals 
and illustrated information on 
using Giant Prints in display, 
decoration, sales, sales pro- 
motion, exhibits, and adver- 


FREE ! "Make Mine tising. 


King - Size" Price Lists included 
} with all the “how to”. 


STUDIOS 


Division of Rapid Copy Servic 6. Inc 


123 NORTH WACKER DR., CHICAGO 4, ILL. 


and ‘Moke Mine King- 











Please rush my FREE ‘Photolog”™ 











LARGE ORNAMENTAL EASEL 


LEA-| Overall height 58"'. Overall width 25”. 
Height from floor to cross bar 20". Suitable for 
cards, posters, pictures, etc. A useful fixture to 
have around. In black or white. 


vce vw, 9375 
QUENSELL DISPLAYS, INC. 


7123 AUSTIN STREET FOREST HILLS, WN. Y. 
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FE. Meissner used Dan Cupid in a series of 
whimsical Valentine windows. Wan was at 
the left dressed in Western gear, with a red 
bandana covering half his face, and equipped 
with a wrench, flashlight, and spurs. The 
copy card, “Let Dan (¢ upid Steal Your 
Heart, Not Your Purse,’ accompanied an 
arrangement of slips and nighties on a very 
low table in the center of the display. Above 
were jeweled bracelets in pink outline 
hearts, suspended with pink ribbon. On the 
wall were “Wanted Dan Cupid the Kid” 
posters in pink frames. This display 1s not 
illustrated. 

In a millinery promotion, Meissner and Don 
Elliott presented a series of windows which 
looked like spring busting out all over 
“Nothing looks more like spring in our urban 
way of life than a woman’s hat,’ explained 
Mr. Meissner. “So we put the pretty things 
in bird cages and let the birds fly tree!” 
Lilacs and netting decorated the cages and 
formed the swag over the two mannequins’ 
heads. Each window carried different copy. 
The one illustrated read “You'll feel free in 
a new spring hat.” The wire bird cages 
were gold. Color dominance was pink and 
green, with warm lighting effects 

A successful window, featuring a clothing 


| manufacturer's advertising campaign slogan, 


“North, South, East, and West Eagle’s the 
fest!” was arranged by Display Director 
Joseph Tilner of Mullen & Bluett on Mira 
cle Mile. The slogan was emphasized with 
a weathervane atop a miniature gold steeple 
in the center of the window. At the base 
ot the steeple was a free-form orange fabri 
covered plateau, suspended from the ceiling 
at an interesting angle. A three-dimensional 
sculptured running horse was the weather 
vane which topped the North, South, Fast, 
and West direction indicator above the 
steeple. A paper ribbon red banner with the 
message “At Home Everywhere lagle 
(lothes with a Vital Look” in white letter 
ing interrupted the merchandise presentation 
in the center area of the window, and 
helped carry the eye to the reader card 
tilted at an easy angle on the floor, repeat 
ing the manufacturer's slogan Suit coats 
were on two forms in the center area, with 
trousers at the base and accessories along 
side, while complete suits and accessories 
were shown on life-size figure at both sides 
of the window. 

\ White Sale display that should be seen 
to be appreciated almost stopped traffic at 
Robinson’s-Beverly Hills. We say “almost” 
advisedly. It would have been a catastrophe 
if it had, tor the trafhe there is vehicular 
There is no walking traffic past this window 
on Wilshire boulevard. Though Display D1: 
rector Damar Myer used but little merchan 


| dise in the display, it sold the linen depart 


ment out of stock and special orders had to 
be placed to accommodate patrons The 
drapes were sheets of pink, green, and yel 
low. The key was white and gold done in 
relief with papier mache and was made by 
Mr. Myer. The mannequin stood in a large 
floral key-hole and was clad almost com- 
pletely in towels pertectly modest and in 
excellent taste, yet it was a stopper. A small 
amount of merchandise and soaps and per- 
furne on the floor completed the arrangement 
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Self-Service Display 
Helps Beal's Sell 


Beal's in Van Nuys and lakewood, Calif., 
manages to meet competition and build a 
larger consumer following with selt-servics 
merchandising and special services 

(,ondolas fitted with a sv iInging arm device 


| | 
snov as many as i 


tablecloths on a single display, tor instance 


make it possible te 


customers can browse tl rough sEectIONns of 


this sort and get a tull view of the variety 
ot patterns without soiling or wrinkling 
merchandise Other gondolas are set up 


vith open shelves and can handle a still 
greater variety of linen cloths, place mats, 
and boxed sets 

Shopping at Beal's is kept as casual as 
possible “With thousands of new young 
homemakers moving into Van Nuys and 
lakewood each month, Beals gears its met 


chandising to these customers and mak 


them feel at home.” The store encourages 
browsing and lets the consumer select het 
own merchandise, although there are plenty 
ot sales people to assist them when they 
need it 

Special services such as gift-wrapping 
vhich is distinctive and attractive at Beal s 
help sales 

The same seli-service displays used tor 
linens are used tor blankets and spreads 
Wall displays are set up tor curtains and 
spreads Pillows are displayed in a wooden 
play-pen. 

The displays are handled by Fillmore 
Lash Hal Macy is manager of the Van 
Nuys store, and Milan Robinson manages 


the akewood store 


Credit Policy Discussed 
At New York Meeting 


The Display Credit Association held a 
general meeting at Wunhalls restaurant, 
New York City, on February 23. Thirty 
three persons were in attendance, represent 
ing 27 display firms, the largest group that 
ever assembled to discuss the credit situa 
tion in the industry Maxwell A. Sturtz, 
executive director of Dt \, pr sented a de 
tailed report on recent operations, showing 
an excellent record of collections trom delin 
quent accounts 

It seemed to be the concensus of opinion 
ot those present that the granting of credit 
to firms with poor payment records should 
be scrutinized more caretully m tuture tor 
the general good of the entire field. It was 
generally agreed that the work of the Dis 
play Credit Association to date has improved 
the credit situation materially Nathan Sil 
verblatt, manager otf DISPLAY WORLD 
vas present and complimented the group on 
the fine work it ts doing stating the beltet 
that by collective action much progress Can 
be made in many areas by the display 


industry 


Grace Letter Company 
Adds Jane Sims 


Richard Schena,. of the (srace Letter (om 
pany, 7/7 Fifth avenue, New York City 3, has 
announced that Jane Sims, tormerly display 
director ot the Blum Store Philadelphia 
has joined the firm's staff. She will serve a 


art director. display consultant and will also 


travel tor the company 
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16 DESIGNS FOR 
Window and Floor Displays 


—adaptable to any 
retail business 





By the famous 
Easi-Bild® Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 


ae! 








Shadow Box Stacks O'Shelves , Pyramid Shelves Tilt Board 

with shelves 

From cut-out display letters to a range of You simply trace the pattern onto the 
display designs——you can now have smart, Homasote and cut out with a simple saw 
modern display fixtures for little mor or jig saw. Each pattern contains full-size 
than the cost of the materials (about 10¢ templates, step-by-step directions, com- 
per square foot). No special tools or skill plete materials list, complete assembly 


are required to build these displays and finishing instructions 


The patterns are made by Easi-Bild, : 
lhe Homasote Stores Display book 


the originator of Do-It-Yourself Patterns 
contains 16 designs which can be used 


The primary material used is Homasot 
Board—available in '%2”" and “42” thick 
nesses and in Big Sheets up to 8’ x 14 


in dozens of combinations. The complete 


book is available from Homasote dealers 


Homasote is strong, durable, Hlexible and at $7.50 or the imdividual patterns af 
economical. Ie works easier than wood. $1.00 each. Write us tor further details 
takes any paint, stain or laminate glue or the name of your nearest Homasov 
can hold dealer. Kindly address Department [)-20) 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 











"Flexibooth" Introduced 
By Cooper Decoration 

“Flexibooth” is the name of a device «di 
veloped by ( ooper Decoration | ompany tot! 
convention and display background use. It 
is a self-supporting, all-aluminum display 
frame that is adjustable in width and height 
The upright tubes are inter-connecting 
that a background of draperies can be in 
stalled to any desired width. The device 1s 
easily adaptable to product backgrounds, 
room dividers, and trade show booths 

Information on “Flexibooth” can be ob 
tained from the Cooper Decoration (om 


ye , Inc., 1211 Eas Kayette street, Vra 
HAND SAW pany, Ine 1211 ast Fayette street, Sy 


cuse, | e manutacture! 
Swiss watch precision in @ heavy-duty 
portable hend-sew! That's the secret of 
LESTO «cutting speed ond accuracy. "Exhibition Stands" 
2300 strokes per minute cut so fine 
sending is wunnecessory. A true all-in- Is New Book 


GUSTO ORBITAL wt, pose Bang Boe ahve 8 holes “Exhibition Stands” is the title ot he ag 


itheut @ starting hole . . . cuts 2” available from Museum Books, Inc., 48 last 
d be >pee ’ , ' oy 
SANDER pe ond 2 ea ote soft motels, plestics, 43d street, New York City 17. With the 


High efficiency on fet or curved sur- text in English, French, and German, and 
feces . . . vertical or herizental . . 

even tight spots right te edges. Ne belts 
er geors. Reliable, durable sender for graphs and plans the work of designers trom 
weed, metal, plostics, ploster, point, he | Qt: Ry R -eloit Den 
etc. Largest sending pod of ony hond ) R 9m om nited States, Austria, Belgium, 
sender. Exclusive sofety herd rubber mark, Kkngland, Finland, France, Germany, 
handle withstends shecks up te 1000 Italy. the Netherland 


aly, | ands, Sweden and Switzer 

my LESTO land 
ay Seeners = SHEAR Included are stands at trade shows, 
Electric showrooms, cultural exhibitions, pavilions, 


Sold and Serviced '" 
ncipe! Cities Tercugheut U.S.A. Fer all sheet-mete!l werk up te V6 open-altl exhibitions, lettering, and murals 


RIE Inc govge. Compact design, hendy shape. The book is priced at $12.50 per copy 
OR J. * Perfect fer hard-to-reach places. Cut- 


v , importer ting speed 5 ft./min. Weight 3'/, Ibs. 
Exc oo Ba 


containing 250 pages, it shows in 325 photo 


t del 
ALO wim Winners Announced 


mag 
—— In Roblee Contest 
Ie ( y} le ( 


lee Division of Brown Shoe Company, 
St. Louis, has announced the following win 





ners in its display contest conducted among 
the firm's dealers last tall 

First prize, department stores, George H 
Wagner, |. L. Brandeis & Co., Omaha 
second prize, Palace (¢ lothing {(_ompany, st 
( harles, Mo kirst place, shoe stores, Fon 
tius Shoe Company, Denver; second prize, 


Nolan's, Auburn, N. Y 


Snider Is Promoted 
By May Company 

tarry Snider, of the display staff of the 
May Company's Crenshaw avenue store, has 
been promoted to display manager by the 
Los Angeles firm 





St. Louis Guild Plans 
50th Anniversary Party 


The St. Louts Display Guild will observe 
its 50th anniversary some time in May 
with a gala celebration at the Norwood 
Country Club. The exact date and nature 


| of the occasion will be announced soon 








the best | 
cords” SOURCE SERVICE 


If in any of the illustrations in 
DISPLAY WORLD you see some prop- 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
Yucca Poles, Cholla, Red & Black a ROCKOWE larly, we will be glad to supply you 
Manzanita, Sandblasted Manzanita & WONDER CLEANER" with the source from which it can be 


Grape Stumps, Selected Driftwood Cleans, Brightens MANNEQUINS, BACK obtained. Just address your inquiry to 


(,ROUNDS \} [ : ete th Y Ai > , or 
We Precure Our Own Materials , _— on . b te PLAY FIXTURES, et wi the Editor, DISPLAY WORLD, Cincin- 











finish, Special Price for Jobbers. 


Russel Morris of California ROCKOWER DISPLAYS 


9 5S. Live Oak Fontana, Calif. 379 Washington St New York 13, N. Y. enema 


nati l, and it will have prompt attention. 
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‘Largest Bird Cage” 
Available From Miya 






What is said to be the “largest bird cage’ 
for display is now provided in do-it-yourselt 


ruth stecet, New York Cae lt tieaty| RADIO STATION WNBC-NEW YORK 
ade “O ‘ ; sh bamboo slats and | 
* - | pie ee? finish ban lats an | USES AAITTEN’S DISPLAY LETTERS 


Miva also has mulberry paper and plastic 
decorated with natural maple and gingko 
leaves and butterflies, in sheets 5 feet by 3 









Just as the big names in retailing use Mitten’s Display Letters to put character into thei 
sign and display work, so too does Radio Station WNBC-New York Bold, dimensional sigtin 















| such as the one illustrated above advertising some of WNBC’s programs and interior signs 

feet in size. It has many display applica- | . . . : : 
| and directionals are made with Mitten’s Letters. In the retail field, at stores such as Rich's. 
enn Bullock's, Stern Brothers, Gump's, Macy's where outstanding displays are commonplace, you'll 
find Mitten’s Letters playing a featured role. Along Fifth Avenue B. Altman, Franklin 

. . . . ~ ae %e Ven DD ag . Pa “ge : on « a " re " . ge " ; 
Mississippi Store mon, Russek ; Peck & Peck con tantly line Mitte n i play Letters. They use them with ill 
, B kinds of displays, with every type of merchandise and in almost all store departments. It's 

Appoints arnes _ with good reason that America’s better stores choose Mitten’s Letters. 
, « 

Formerly with the display department of Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
Loveman’s, Montgomery, Ala., Von Barnes work together in countless combinations, serving two purposes at all times: First, to decorate 
has joined McRae’s, of Jackson, Miss., as | through their modern, yet classic beauty of line and form. Second, to emphasize a sales 






assistant director of display and advertising, | message by their clear, readable simplicity. 






under the supervision of John Morris, | 





Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 



























director to the roughest concrete, depending on the eflect you wish to achieve Dheis depth ol relief 
gives beauty and readability to the message, and by using side, direct or background illumina 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 

COMING UP! wood or plastic cut-outs, are much more attractive and are ready for instant use 

National Hobby Month April 1-30 

National Conservation Week April 1-7 Write for complete information and prices. 

Army Day April 6 Manufactured by 

Good Frida April 8 , , , ‘ , 

adtinn , ia 10 | Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 

Pan American Day April 14 Distributed b+ 

Let’s Play Ball Week April 16-23 


National Garden Week April 24-30 GARRISON-WA GNE be COMPANY 


| National Photography Week April 24-30 
Arbor Day April 29 2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








Cerebral Palsy Month May 1-31 

Child Health Day May 1 

Be Kind to Animals Week May 1-7 | “e - , Fr 
National Baby Week May 1-7 | The "A and A" Mural Display Studio says, 
National Family Week May 1-8 | 


National Music Week may «|| NOBODY BUT NOBODY CAN BEAT THIS VALUE!” 


Mother’s Day May 8 ' , , 
National Cotton Week May 9-14 An art department supplying the finest hand painted 
Let’s Go Fishing Week May 14-21 | panels and murals to stores both large and small. 


National Luggage and Leather 


Straw Hat Day me en AUTHORIZED JOBBERS 


Armed Forces Day May 21 

Memorial Day May 30 It's yours for the asking — our summer and fall catalog. 

Dairy Month June 1-30 

Let’s Play Golf June 11-18 “A nd A” MURAL DISPLAY T 

National Flag Week June 12-18 a S$ UDIO 
Father-Son Week une 12-18 

fae dans a BOX 188, UNION CITY, N. J. 








National Swim for Health Week June 19-25 
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Ys! Your mannequins 
ee new snap ane 
soll ati 


WIGS 


By Merzberg Robbins 


IN NYLON OR HORSEHAIR 
NEW 1955 LINE 


PLASTIC MANNEQUINS 
WRITE FOR FREE CATALOG 


‘HERZBERG-ROBBINS, INC. 


457 WEST BROADWAY 
NEW YORK 12, WN. Y. 














Wew Magneloop, Jr. 
Adds Sound to Any Display 
a 


_-- é 
Stimulate Sales — Attract Attention 


Record messages, music or sound effects up to 
ten minutes in duration on this amazing mag- 


Designed for immediate 
continuous or intermittent playback. Unit repeats 


netic tape recorder 
messages indefinitely without stopping or may 
be regulated so that it starts by remote control 


Easily concealed anywhere 
Keep your promotions up-to-date by altering the 
message to fit buying trends, seasons or chang- 
ing weather conditions. Economical — just one 
tape cartridge is needed since old material is 
erased as new 


automatically recordings are 


made. Yet, the same message may be played 
over and over thousands of times without loss 


of quality or tape wear 


Measures only 15%” H. x 7%" D. x 9 W 
Weighs 13 lbs. Operates on AC current. Fur 
nished complete with microphone, tape cartridge, 
enclosure mounted 5” specker and instructions 


Factory Net Price $85.00 
Order Direct From Factory 


AMPLIFIER CORP. of AMERICA 


196 Broadwoy N Y i3. N.Y 


flutter motion tor creators 01 
animated displays The flutter display unit 


aA distinet from the 


provides a 


Color Firm Appoints 
Walters Industries 
Walter 


departure electro-me 


Industrie I rie 


| 


chanical devices in wide use in animation, 
-eW York Clty ti 


na utilizes an electro-magnetic principle in pro 
national distributor ; , he] 
) Ph OM ducing motion without having any movabl 
yy | Viartin yncnromati ' : 
: j parts directly connected with the unit It 


“sé 110 AC 


assures reliability in action and at the same 


[hey are said to 


current m a manner whic! 


Oni Iriace suc 


’ ’ 
water co;or paper tay 


ime provides continuous motion while draw 


low Wattawve \ ire folder (> thie 


Will be ent on request 


Buying Agents Appointed 
By Starer Imports 
Via» Morgenweck. 


Te tta 


Nuernberg, 
Italy, 
buying agents oj 
Imports, Mil 


VA . I { 


(,ermal 


American Display Company ok Cie «Sia Neti thant 
Introduces ‘Flutter’’ Motion | 


appointed as luropean 


ihe American ay Company, 10% last the new import line ot Staret 


second treet Lavton » * introducing a Vaukee hie made by 


iit } t} lov st field 


appointments 


vhich leo sSfarer oy] ae recent visit to lL urope 





2 RED RA Re Rl Sade het 


4 


Top, Ray Fertig, Foreman & Clark, presents John Flotten a life-time membership card on behalf 
of the Southern California Display Club; Fertig is chairman of the board, and Flotten is the 
founder of the club... Center, officers for 1955; in the usual order, Bill Meissner, Ohrbach's, vice 
president; Dick Jachim, Lawatch Display Fixtures, public relations chairman; Jim McCracken, Sears- 
Inglewood, president; Marge Fitzgerald, Fitzgerald Displays, secretcry-treasurer, and Ray Fertig 
Directly above, board members: Dick Jachim; Damar Myers, Robinson's-Beverly Hills; Maurine 
Campbell, Robinson'’s-Downtown; Bill Meissner; Jim McCrackin; Ray Fertig; Marge Fitzgerald: 
Stanley Thompson, The May Company; Ray Elliott, Desmond's-Wilshire; Lou Stutz, Stutz Displays. 
Missing from the picture are Poul Due, Desmond's-Downtown, and Donn Greer, D. |. C. E.— 


DISPLAY WORLD 





NADI News 


By JOHN F. BOWMAN 


Managing Director, National 
Association of Display Industries 


une 1955 Market Week: Sixty-three mem 
bers ot the National Association of Dts 
play Industries have already placed r 
ts tor space at this event. With th 
w covering the basic areas in the exhibit 
hall and adjacent spaces, all the ballrooms 
and parlors on the third floor, the Norman 
die Lounge on the second floor, and some 
sample rooms on the fifth floor of the Conrad 
Hilton hotel in Chicago, this Market Weel 
coming up will be equal to or larger than 
any previous event Lonhirmation of spac 
to members will be made prior to March 
il, tor all those whose requests are received 
by March 15 \ conterence to cover final 
approval of space assignments 1s scheduled 
Ol Sunday. March 1S, hetween the pre sident, 
|. TI. Vierheller, and the managing director 
of the NADI 
In addition to the requests lor space 
mentioned above there will be spe lal show 
ings by local members in their own show 
rooms, with transportation furnished to buy 
ers trom the headquarters hotel either 
limousine or bus or private car will be avail 
able tor those who wish to inspect the com 
plete local lines 
\s noted in the NADI advertisement els 
where, there will be a complete program 
scheduled tor this Market Week starting 
with the combined NADI-National Ketail 


Dry (jsoo0ds Association Clinic on Friday. 


lune 24. This clinic will cover design and 
installation of all types of display, plus a 
presentation of tactual results of unadvet 
tised merchandising in the area ot sales 
figures and sales results, plus turther data 
on research results in window and interior 
trathe 

Krom preliminary reports the NADI 
NRDGA Clinic will be worth the attention 
ot everyone trom all areas otf store operation 
and management 

In conterence with NRDGA representa 
tives the proposed program Was called the 
“finest presentation ot display values wit! 
hackground information worth the attention 
ot everyone in management who depends on 
visual presentation and merchandising. A 
turther comment covered the actual interest 
of top management when a store director 
said, “This program should crystallize the 
thinking of retail operations where ddvet 
tising costs are increasing without § ade 
quate traffic and buying results lhe tacts 
of visual merchandising exemplified by 
window and interior promotions with sub 


stantial support through stock ranges, colors, 


sizes and delivery will provide a great 
part ol the answer to other me rchandising 
outlets 

Business: Reported ‘ to good tor thre 
sCasoOtTi to date. with Tidore emphasis ti 
decoratives and basics than in 1954. Fi» 
tures are ahead of the 1954 season on both 
units and dollar volume. Competition in the 
mannequin field has resulted in price ad 
justments in some cases Sarnic for racks 


| Please turn to fade 65] 


APRIL, 1955 


No. 2619-20 MARLITE BLOCKS 


Each block has a brass plate on bottom with 
four brass balls . . . may be used with glass as 
a merchandiser or as separate units . . . blocks 
may be ordered in either black or 
white shaded marble Marlite .. . sizes, small, 


4 inches square . . . large, 6 inches square. 


No. 2619 SMALL BLOCKS, each $3.90 


No. 2620 LARGE BLOCKS, each 4% 


AS 2nd 2tsrccatee— 


DISPLAY DESIGNERS e MANUFACTURERS 
PORTSMOUTH, OHIO 
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CROSSBAR EXTENDABLE FROM 6°10 116° 4B Tue cosy oF ONE CommueTE 
* DISPLAY BACKGROUNDS * UPRIGHT POLE CONSISTING OF 

* FASHION SHOWS 2 UPRIGHT & POLES 
* WINDOW BACKGROUNDS Ty 

* DISPLAY BOOTHS bid | 2 BASE PLATES 


ure 


1 CROSSBAR EXTENDARIE FROM 6 te 


* ROOM DIVIDERS | aa commere parce ©3779 


POLLOWS 

; UPRIGHT & POLE 

it § | CROSSOAR EXTENDARLE 
i PaOM & TO 1t'6 


¥ o | BASE PLATE 
UPRIGHT POLE OVER & (per & 
Z 00 . UPRIGHT POLE 
’ 


FLEXIBOOTH PROVIDES A SELF-SUPPORTING D1 
PLAY PRAME UF TO 17’ HIGH AND FROM 6 TO 11’ 6” 
WIDE. MADE OF ALUMINUM. THAT COMBINES LIGHT ie : 

WHGHT, OURABILITY AND STRENGTH FLEXIBOOTH 6 e Fisxmoorm rvenruee 


UGHT, EASY TO ERECT AND VERY STURDY PLACE ; . PLAGE ota 


ALUMINUM UPRIGHT INTO BASE PLATE. THEN wvseRT : a SS wees 


ADDITIONAL FARTS ARE PRICED AS 


+795 


$1375 
$495 
$+ 125 
+ 325 


THE CROSSEAR INTO MACHINED GRIPLOCKS AT THE = a SS 


AMD taaerrs 


TOP OF THE UPRIGHT POLES, YOUR DISPLAY FRAME 16 
NOW READY THE WWWTH OF FLEXIBOOTH MAY 6&6 manulactured and distributed by 








INCREASED SIMPLY BY ADDING ADDITIONAL POLES a 
sonaee 0 oa ER DECORATION CO., INC 
jobbers maquirees invited °7 © 


121) AST PAVETTE ST@EET SYRACUSE wew ¥ 
ease rare ® 


oer 
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the modern to ch 


Pit os 


(Continued from page 14) 


Incidentally, with the increasing interest 
in display being shown in Mexico, as described 
in a recent article in DISPLAY WORLD, and with 
the influence of such new stores as Sanborn's on 
future building and retailing in that country, it 
may well be that the famous saying attributed to 
Horace Greeley will be converted into "Go South, 
young man, go South!"--at least so far as display- 
men are concerned. For that matter, there is 
probably more room for display development in 
Spray-0-Namel Spanish-speaking countries than in any others, 


fi ) k ; for usually at the present time it is pretty 
at ac ihe poor. When the trend to better display sets in 


| more strongly it should open up vast possibili- 
Yes, now you can give any display crane ties for trained displaymen and those who supply 


tion the “modern touch” with a simple}, display materials and equipment. As John Hous- 
touch of a lever! Use Spray-O-Enamel & ‘ : : ; 
Wrought lron Flat Black,” the new ; wood, d isplay director of Adam » Meldrum & 


paint sensation by the makers of the 4 Anderson, Buffalo, wrote me recently from Puerto 
ist aerosal spray paint. Sprays di- 


wR rs 
rect from can, dries to a soft, non- . Rico, even now that country seems to offer gold- 
glare black finish that gives wood «Aaa mine opportunities for good displaymen... 


or metal a pleasing, compli. 


mentary look. Ideal for gy/—umeetete * - A couple of weeks ago I received a request 


0 « , | , : } j j 
atari ay. Pa” from a representative of a motion picture company 


New Wrought Iron 


details, todays Smee. ; re who wanted to obtain authentic pictures of old- 
fashioned display windows and store interiors 
Brushless Paint Spray Kolor Flock | so they could give authenticity to sets for a 


Spray-O-Namel Mana-Skin Spray~-it-Snow 


Ao 


picture they are planning. This reminds me to 
mention here that we have a complete library of 
display magazines bound in book form and dating 
back to November 1, 1897. The first such 
publication was The Show Window (whose first 
article was devoted to the merits of hiring 
professional rg ener gazers" or shills to draw 
others to the display!). This became Merchants 
Record and Show Window with the January 1903 
issue. DISPLAY WORLD was first published in 
(er styretoam August, 1922, and in June of 1958 took over 

And Cut Flowers Merchants Record and Show Window. The books 

Poe vn: ‘ : : containing all issues of the three magazines -- 
STYROFOAM | — nearly 150 bound volumes -- are fascinating to 
PR ae > -B anyone interested in display, and particularly 
No mesy dipping pa so to those who must make a study of display 

the hidden beacty  eMdhad LAU methods, fashions, and the like of by-gone days. 
Bh Bane Fang : Any person who cares to visit DISPLAY WORLD will 


styrofoam displays 


‘eterinate. com. edna have them and our facilities placed at their 
+ oe includ - ; : disposal * ee * 


ng popular metal . ’ ° 
Ge Cordially yours, 


ILLINOIS BRONZE POWDER CO. er: ae 


2023-DW S$. CLARK ST., CHICAGO 16, ILL. 
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SOLD DIRECT ONLY 


Distributor—U. S$. A., Canoda & 
Foreign Countries 


Ben Watters inc. 





AVAILABLE AT YOUR DEALER 


BASIC DISPLAY MEDIUMS...EXCLUSIVE WITH BEN WALTERS 





OR ORDER DIRECT 























os 
156 7th Avenue, N. ANGEL HAIR M O DI G LIANI PUFF GLASS R i TT E h 
. ° 
ALgonquin 5- a A, GLASS GAUZE G | a Ss f ' b e r Ss ARTFIBER GLASS ' n d u Ss t r i e 5 
Toms River, N. J 
se iP ANGEL HAIR PLASTIC COATED ARTFIBER GLASS Foremost Processors of 
Cc E LA ST | “ a nd , 42°’ Natural and Flocked Branches 
(Spun Glass)—packed in one, two and 2 wide 
STYROFOAM five pound plastic bags. Light Blue— Chartreuse—Pink—Turquoise—Kelly BLOSSOM BRANCHES 
She. cntt elena eaten af Pink—Yellow—Light Green—White Green—Red—White af ven % pon _ per 
" oI ame roote< 
y tee te individual display items | ib. Bag ae ex} were Gar Knew ye BEAUTY BLOSSOM 
eveloped during the past decade. 2 Ib. Bag 2 16 15 PUFF GLASS BRANCHES 
IT'S SIMPLE! 5 ib. Bag 5.10 7.60 24" x 96" panels +f se op pe "~ 
,eFr UO 
CARVE SCULPTURE MODEL Styro- 100 Ib or of oe 100.00 150.00 Light Blue—Pink—Yellow—Light Green Seeskek males ae senedl 
foam with the Weller, instant heat, carving condensed form White BEAUTY GARLAND 
gun equipped with our special modeling GLASS GAUZE WHITE COLORS é'' diam. 6 four ft. pieces 
tip. Then, FACE the finished object with a eee Pane! Pane! 30 00 ; 
single layer of “CELASTIC.” Thi 108 yd. rolle—-72 wide ‘ ‘ND GARI 
" . vr - ; s Gives 6 Light Green—White—Light Biue—Pink i thick $2.40 $2.88 FAIRYLAND GARLAND 
_ , lasting, water proof surface, ready Yellow 2°" thick 53.36 _ $4.08 5’ diam. 6 four-ft. pieces 
wdleesiessin White—$35.00 per 100 yds. x 72" wide AP cxcggpiht ay EEA Nacsa roms Get Gorves 
Time-consuming clay, plaster or plastic P y ne Also available 100 ft. continuous PASTEL BRANCHES 
modeling COMPLETELY ELIMINATED! Fin- Colors—$40.00 per 100 yds. x 72"' wide length by 2 ft. wide 30°" to 36" long, $8.75 per 
ished object lighter than 8alsa wood and : : doten 
virtually unbreakable ARTFIBER GLASS Following prices per 100 ft. carton NATURAL KRINKLED 
Th fect teri , White Only—42" wide (18 mil.) WHITE COLORS BLUEBERRY BRANCHES 
outdoor fountains, fish pools, statuary, ob- y . ; TOP QUALITY, 36° length 
tects deo orf. mache figures, giant ps Mone Less than 100 yds. roll—75c per linea! 2" thick. . $35.00 2°" thick. $42.50 $7.50 per dor 
letters, etc. Also excellent for floatation vere 7 ie onto 7 Wes we. FLOCKED CHICKEN WIRE 
and insulation —, 1 ‘eh 12 
“CELASTIC,”’ combined with Styrofoam, is 5 of es roll (ilame senated 
the perfect ‘do-it-yourself’ material for Dr. Ph. Martins colors are ideal for flat washes on surfaces such ; 
hi CORAL BRANCHES 
po 7 s, Pm gener sete model as illustration boards, water color paper, layout tissue, photo 30°" to 36" long $12.50 per 
anes, s mo [i : 
ae Paar Be ar she man ce neg gy eg graphic surfaces. Also for Glasfibers cloth or paper flower work. dot. (flame proofed) 
beverage containers - If diluted with water it is excellent for dying or spraying Glasfiber Mystic "BUBBLE MAKER" 
reade Mar! products such as Angel Wair, Puffglass and Artfiber Glass. y 
— irk or tne Biows a continuous stream of 
Celastic Cory 400 iridescent bubbles per 
TTT Witel qT ry ret minute bubbles float up 
Weller, instant heat, modeling to 10 feet in the air 
gun for carving and modeling Attracts instant attention 
Styrofoam. Equipped with special “e st keeps the air filled with live 
tip for quick, perfect work. Elimi- a =] in 1US ries, Taten moving bubbles. Safe, not in 
nates hand carving. Complete with plug- jurious to eyes or person 
in attachment and special modeling tip. SEVENTH AVENUE NEW YORK 11.N Y Algonau: »308 Bubble Machine $100.00 
Gun $7.95, special modeling tip $1. 50 Bubble Fluid, per gal. 10.50 




















SPRINGTIME IN NEW YORK 


[Continued from page 25} 


lection of children’s dresses emphasizing 
the well-mannered “little girl” look 

Two large and colorful balloons of the 
Picard-type were employed as props with 
two of the children posed in the white 
metal baskets, which were held by white 
ropes. One balloon was of red and white 
paper, the other was blue and white. Gay 
red, white, and blue ribbons were hung trom 
the top frame, along with tiny French flags 

Leafy green cutouts were suspended trom 
the ceiling as pendants, though not touch 
ing the grass-covered floor Two of the 
little girls wore pink jumpers with gray 
blouses, the other two more pink frocks 
with white aprons. Accompanying window 
copy read “Tout de monde loves our 
Virginie of Paris exclusives for big and little 
sisters. 

What could be interpreted as an early 
spring scene in the park made background 
for “Young Timers” spring coats in the 
Henri Bendel windows 

ne girl was posed most comtortably by 
Display Director John Robert Cobb on two 
outdoor chairs which were painted a very 
light green As ba kground for this cen 
tral grouping was placed a tolding papers 
panel ot chartreuse sculptured in leat design 
lo right and lett leaty garlands of paper in 
a wood green were suspended at various 
levels. The floor of the window and the 


backwalls were finished in a hard blue 


AFatit, tFes 











GIANT NEW PAPIER MACHE 


Silver Dollar 


Cash in on your Dollar Day promotions with these 
beautifully detailed, deep-sculptured Silver Dollars 
Jumbo size 16'' diameter, |"' thick. Print your store 
name in the spacious panel provided. Glue 2 pieces 





together to form a double-sided dollar Inexpen 
sive, sturdy and light weight, supplied in natural 
grey finish. May be sprayed, brushed or dipped 


50 Carton of 25 
Get One Pc. FREE! 


13%. °27 








Special! 12 ounce can 

Bright Silver Krylon $ 69 * § cans $10) 
Quick-Dry-Spray-Paint CAN 

DUPLEX DISPLAY & MFG. CO. 
916 ARCH STREET, PHILA. 7, PENNA. 

















For SPRING and SUMMER 
ARTURO PRODUCTIONS, INC. 


presents 
Decorative Elements converted from Natural 
Woodland Materials. FEATURING our Nat- 
ural Twig Garlands, Borders, Dowelled Trees, 
Twig Balls and Branches. Trimmed or Un- 
trimmed with Blossoms. 
Write for our beautiful catalog which illus 
trates our complete line. 


JOBBER INQUIRIES INVITED 


BOX 218, HWY. 35 & SPRINGFIELD AVE. 
NEPTUNE, N. J. 





APPROVED — ACCEPTED 


SAVAGE 
PAPER PRODUCTS 


RAUL? 


MATE 


® Mat-Boards 


® Mat-Mounts 
* Wide-Tone Background Paper 


SAVAGE UNIVERSAL CORP. 


480 Lexington Ave., New York 17, N. Y 

















Super-Spotlights 


‘BRIGHTEST VALUES 
in display lighting! 





Long lite, sturdy con: 
struction, engineering 
britliance—all com- 
bined in GoldE Spot- 
lights of the most 
modern design. 
GoldE features for more lighting value: 
Brilliant, ring-free light—instant beam con- 
trol, flood to spot in a moment—positive 


lock-tilt—-heavy, non-tip base—non-tarn- | 


ishing reflector—chrome heat guard— 
4" Pyrex-Type Fresnel fontwaal 
length asbestos cord. ’ 


- 


ECONOMY 


500 WATT 





BANTAM 
SUPER SPOT 
Price (less lamp) 


2150 


ALWAYS COOL 


1000 WATT 


SUPER SPOT 
Price (less lamp) 


$3350 


Brightest Name 
in Light Projection 


4668 WN Clerk Street 
Dept. DW, Chicage 40, Iii. 


APRIL, 1930 


\lired \ Schuster display 
Many, Philadel 
York City 


Arnold 


resigned a 
director of Mawson & De 
phia, im order to return to New 


Hie wa 


{ onstable 


lormerly first assistant at 
, ot the latter city 

Irving Kldredge 
Macys, New Yorl sailed on the 
“Bremen tor five week in lturope 

(jlat Tidlund, 
Brothes New York 
display 
Buffalo 

(,eorge \ 
Ward & Co 
ber ot the 

karl ( 
of Hahne’s, Newark, to take a similar posi- 
tion with Hecht & Co., Washington, ,°¢ 

Hienry Sherrod resigned a 


display manager for 


(ity, 
lormerly with Stern 
(ity, became window 
manager for |. N Adam & Co., 
French, with Montgomery 
. Chicago, and an active mem 
local display club, died suddenly 


Sterling resigned as display head 


display TietTi 
ager of Frederick Loeser & Co., Brooklyn 
eeded | () Wilson as 


display manager for Lachman Brothers, San 


karquhat uae 


francisco 

fhe Buffalo, N. Y., 
reorganized, 
Philip 
1 ( ook secretary, 
lat Tidlund. Wirectors were Charles ¢ 
Monde, John M hieblekorn, i 
Browder, John Wolfgruber, and Dave Gold 


Display Club was 


with these officers 


Mellanca; vice-president, (Charles 


Preston 


Miatl 

lhe Shreveport Display Uirectors Associa- 
tion elected the following othecers president, 
V McCurry, Hearne Dry Goods Com 
pany; vice-president, A 
henstein Brothers 


B. Longnecker, Ru 
secretary-treasurer, Cecil 
(. Bullard, Johnson Furniture Company. V1 


S 








president, 


Paul Greil; treasurer, 


Wade, The Baird Company ; 
Cecil Adams, J. C. Penney 


F. Marsch, Winter's, Inc 


rectors, R. H 
ike H. Rodgers 
Company, and J 


APRIL, 1945 


William F. Cappel, Jr. and Charles E. 
Krieger formed the firm of Cappel & Krieger, 
Cincinnati, to handle display materials and 
equipment 

Lee Carroll Mohs, formerly on the display 
staff of Lord & Taylor, New York City, 
became head of display at Woodrum Furn: 
ture Company, Charleston, W. Va 

A total of $115,500 in War 
awarded in the national display contest held 
with the Sixth War Loan 
Top prize in each of 11 classi- 


Bonds was 


in connection 
campaign. 
fications was $1,000: these were the winners: 
Women’s specialty stores, Sidney Ring, Saks- 
Fifth Avenue, New York City; 
stores, Mandel Brothers, 
al unnamed); men’s apparel stores, 


department 
Chicago (individu- 
lLes Ble, 
Nebraska Clothing Company, Omaha; tur 
niture and floor covering stores, Jack Krum- 
holz, The Union, Troy, N. ¥ 
Martha L. White, McCrory’s, Indianapolis; 
drug stores, Bart (Gagnon, Street 
Drug Store, Seattle: jewelry stores, H. R. 
Holmes, Square Deal Miller, Detroit; hard- 
ware Henry M. Ankcorn, Ankcorn 
Hardware Company, Palouse, Wash.; gro- 
cery stores, Maurice V 


- variety stores, 


James 


stores, 


(,00d, Davey s Store, 
Greensburg, Pa.: gasoline stations, Carl An 
derson, Capital Motors, Inc., Helena, Mont.; 
radio stores, The Atwell Company, 
Russek's, Detroit, 
manager. He had been with 
Healy Shops of 


,oston 

(harles Collins joined 
as display 
Himelhoch’s and the D. J 
that city 

Altred Kay was named display manager 
for Saks-34th Street, New York City, fol 
lowing the death of David Jaffee 

(arl Weiss resigned as display 
for The Union Company, Columbus, Ohio 


manager 

















—'And it's much cheaper than two mannequins!" — 


DISPLAY WORLD 











—''Blushing Bristol! Bris- 
tolians are apparently sus- 
ceptible to the sight of 
nude display figures. H. L. 
Baker, display manager of 
Alexandra Company, Cllif- 
ton, Bristol, reports that 
his headless figures have 
been finished with painted 
swimsuits to counter ‘many 
complaints from the pub- 
lic.” An advantage, he 
says, is that now the fig- 
ures all wear these ‘gar- 
ments time and paint are 
saved in the frequent color 
changes.” ... (From the 
London magazine, Dis- 
play)— 





Winners Are Announced 
In Crochet Week Contest 

The National Needlecratt Bureau, Inc., 
New York City, has made known the win 
ners in the department store classification 
of the National Crochet Week window dis 
play contest. First prize. $250, went to Jim 
Bremmer, Roberts Brothers. Portland, (jre.: 
second, $100, was won by Perry Walker, 
MacDougal & Southwick, Seattle, and the 
$50 third prize went to L. O. Swadner, M. 
Schachne & Sons, Chillicothe, Ohto 


Western Items Offered 
By “Things From Texas" 


Bleached steer skulls from the arid wastes 
ot West Texas, calfskins, old branding irons, 
and old wagon and buggy wheels are among 
Western items being offered tor display 
purposes by Things krom lexas. Box 6122. 
Houston 6. Frank Arnold, who operates 
the firm, also offers to search for hard-to 
find items from that part of the country 
on request 


Reflector-Hardware 


Opens New Showroom 

The Reflector-Hardware Corporation, Chi 
Cago, announces the opening of its new 
New York City showroom at 225 West 34th 
street. It is located in the same building as 
the firm's former location, but has been 
moved up to the 12th floor into larger quart 
ters. The showroom highlights the com 
pany s complete line of visual merchandising 
equipment and 1s under the direction of Nor 
man van Brunt, kastern division manager 








SOURCE SERVICE 

If in any of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, DISPLAY WORLD, 
Cincinnati 1, and it will have prompt atten- 
tion. 
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ROBERT LENI 





FIBERGLAS REINFORCED PLASTIC 


JUNIOR — MISS — CHILDREN’S 





MANNEQUINS 


CHILDREN’S HEADLESS FORMS 





DRESS FORMS e PLASTIC TABLES 
MILLINERY HEADS 


The most complete Line of Fibreglas 
Reinforced Plastic Display Forms 
in the Country! 


Send for our Catalog 


THE ROBERT LENI CORP. 


110 WEST 34th STREET, 


YORK 1 





q 


PRIORI nS 


Lo 
NEW LOWER PRICES 
ON QUALITY TURNTABLES 














MODEL No. 500— 
balanced load ca- 
pacity 200 Ibs.; 
reduction gears 
sealed in oil for 
quietness, efficien- 
cy; finest ball bear- 
ings; precision 
built; cord, and 
plug included. 












SPECIFICATIONS: 3 

RPM, 5” high, AC 

motor, 8” top wheel 

diam., shipping wt. 
3 Ibs. 












3¥2 RPM, 4” high, 
AC motor, maximum 
width 8”, shipping 
weight—®6 Ibs. 





MODEL No. 75— 
balanced load ca- 
pacity of 75 Ibs.; 
exceptionally de- 
pendable with oil- 
less type bearings; 
rubber mounted; 
very quiet; cord 
and plug included. 







wuLones §=ART R. COHEN CO. 


FILLED PROMPTLY 810 Penn Ave., Pittsburgh 22, Pa. 


* Member NADI 
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Motorless WS5 RIVER ROAD 





x. 


FLASHERS 
Since 1900 
Force Attention, Increase Advertising Value 


v 















Moter 
Driven 


















The STANDARD” 


Poster Color 
in the 
DISPLAY 
FIELD! 


* One Stroke 


Coverage 


© Won't chip 
or bleed 


® Brilliant & 


Permanent 


© Dries quickly 


| PRANG 
aCe 
Vie 


to beautiful 


satin finish 


* Complete 


Color Range 


PRANG Tempera 
Colors play an 
important pert in 
the production 

of displays, back 
grounds and other 
sales-making 
‘props’... They are 
designed to make 
your color work 
more attractive 

to look at—-More 
Profitable to do! 


PRANG Tempera 
are also available 
in the popular 
Day-Glo colors on 
sale at your 
favorite source 

of supply 


Write for color cards 
and information, 


Dept. DW-14 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 


Mavbailai 


— letter co. 


e ‘'weecoanroRnmaves 


1S6| WEST (6th STREET, NEW YORK 11, N. Y. 


72 inch Maline 


White orchid, 
ight bive, green, 


MORTIMER B. MANDLE 


1270 BROADWAY NEW YORK 1, WN. Y. 











chartreuse, 
stock 


pink, yellow, 
biue—all colors in 


Cerise. 
dart 














PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


HALLE’S BRANCH UNIT 


[Continued from page 23] 


tock 
shiding doors 
this 


both a and seli-selling unit, with 


concealing reserve stock. kven 
flat 
but for 
lhis merchandises 
item the 


licere is a 


mch of 


relatively unit uses elevation. not 


lor attention separation of mel 
sells a 
self 
department 


sel] 


profit potential by reducing 


chandise typ 


vice variety cl low Cost, 


erTyvice Way small 
that 


furthes 


uses every space to and 
increases 
elt 


lal 


service that speeds trans 
thi the 


overhead with 


action and. reason, pleases 


customer toa 
And 
partment, 


w alls 


work 


now to the china and glassware de 
display elevation 1s the rule 
Vertical 
Noor to 


lhe glass 


w he rT 


for and aisle units space 1s 


put to practically from ceil 
ing throughout this department 
are self-lighted and diffuse 
effort 
the 


Hanges, 


VaTre wall shelves 


ijumination upward without obvious 
mounted in} 
wooden the front 
and the tops ol the shelves 
lhis method directs concealed light 


thie 


Fluorescent lights are 


shelves, behind 
are trosted ylass 
upward 
to make displayed glassware glitter to 
the hest 
shell 


as display area tor china, 


possible selling advantage Mase 
scrve 
stock 
lL hese 


and 


unit without upward lighting, 
with reserve 
units mounted on legs 


t hve 


im sliding doors 
legs wive a iit to 
prevent suggestion oft 


entire wall unit 


any “dead end’ wall 


ar 
legs. with shiding doot 


ections aisle units are also mounted on 


stock space al d Formica 
with the benefit 
white 


tops. flevation is achieved 


ol two extra display levels by use ot 
fixtures 
and table 


selection a> a 


enameled “table” 
ACCCSSOTICS ATC 
the 
use ol 


Both dinnerware 


shown in good result of 
gained by 
And 


appearance, 


additional display 


these 


Spac c 


elevated fixtures this 1s accom 


plished without a crowded due 


to the seli-separation of groupings 1n dittet 
then dark, 
again. tach 
presents 
' Win 
dow envelope price lists help the customer 
help herself to all the 
self-selection in a department 
market, 


ent colors white dinnerware. 


then natural tones. then white 


group stands out individually and 


wide selection within easy eye span 


wanted imformation 


and encouTrayre 


store, rather than a Super modus 


operands 
the gifts and silverware 


\s You Cali sce, 


department also uses table fixtures tor ele 
initeresting 

Looking 
table 
the 


successive 


vated aisle unit displays, with an 


treatment in degrees of elevation 
the 


ixture 1s 


mto department, each aisle unit 


slightly higher than 
giving 
visibility 
up progressively to the 
the 


This technique 


clevated 
each 
and building 
of the depart 
the 
avoids a flat de 
the 
moving 


one m tront. thereby 


elevation individual 
real 
ment, to balance elevation of wall 
helt units 
partment 
keeps the 
the 
attraction 
1 he last 


‘(andy Countet 


appearance and at same time 


eve and the customer! nto 


department as a result of irresistible 
thre 
lacquet 
trait 
sheer 
yenius it i mm ae direct with the 
to the High School Shop \nd 
is a detour point tor escalator trafhe 
\ tour of the Hialle Brothers 
at Westgate, looking into both tashion 


photograph shown 1s a] 


lhis glass and 


enamel unit 1s an island in a sea ot 


and its location ts nothing snort oft 


line 
throughway 
also it 
new branch 
store 
departments as discussed 


and non-tashion 





Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 





Revolves 
3 Times 
@ Minute 


KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 





Adjustable 
fo mosf 
Tree Sizes! 


ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable seif- 
starting A.C. motor. Double, built-in outlet for 
tree lights Will revolutionize your trim! 


e* @* *@ 
The Oldest Name in Turntables 
Available for Every Need! 


PotoSho Used throughout 


the world for sales- 
boosting action 
ELECTR TuRWIABLES 


displays. 18°" table 
revolves 3 times a 
minute: 200 Ib. ca- 
pacity. Model 712 
illustrated permits 
novel lighting ef- 
fects while table 
turns Ceiling 
and background 
units available too, 
4s well as smart 
We also produce midget frac- 
electric motors, electric barbecue 
24 hour delivery from stock! See 
jobber or write us for complete 


build-up fixtures. 
tional H.P 
turners, etc 
your local 
catalog! 


KASSON DIE & MOTOR CORP. 
Formerly General Die & Stamping Co. 
Dept. O, 32-14 Northern Bivd. 
Long Isiand City |, New York 


Integrity 
Since 
1919 














Make your display a real eye opener, with 


“COLORPLAY”™ 


the dramatic, rotating display-light that auto- 
matically changes color every 8 seconds. Iliuminates 
your displays or backgrounds with vivid, animated color 


Write for illustrated folder No. 15 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 St., Bronx 54, N. Y. 








Order Your ‘‘Naturalike”’ Grass Mats 


and TUFE-TURF eprinklings from your display jobber 
today NOW! “NATURALIKE”™ are the finest CRASS 
MATS you can buy. Ask for “NATURALIKE” 
ordering. 
MEMORIAL GRASS COMPANY 
LHRICHSVILLE, OHIO 


when 














EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with 
lines of display flowers Unsurpassed 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORE 18, WN. Y. 


regular 
beauty 








RAO Foil Paper, Base Metal 
RAO Foil Cloth 


Special Discount to Jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 
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in last month's and this month's article. 


reveals a pattern of purpose admirably 
achieved 

Halle’s new store has achieved a relaxed 
atmosphere, without loss of traditional store 
personality \ contributing tactor is the 
use on the interior of natural outdoor colors 
that are “earthy” but not transplanted. There 
Is no attempt to reach tor pseudo-Califor 


nian, ranch, plantation, or any other chang 


ot character. The result is a natural change 
ot pace trom urban to suburban but still 
Halle's 


Adantageous traffic circulation has been 
achieved by caretully engineered dispersion 
at “landing points” such as escalators, and 
directional aisles that lead the customer on 
effortlessly with maximum exposure to good 
display en route 

Adequate lighting has been achieved by 


expansive use of picture window outdoor 


lighting, subtly supplemented by daylight 


artificial illumination that is a continuation. 


rather than a contrast. to the overall out 
door lighting effect. 

The objective of adequate parking space 
has obviously been achieved by simply tak 
ing advantage of available space while it 
was available. This perhaps involved the 
not-so-simple necessity of making a decision 
that it is more economical in the long run 
to provide more parking space than you may 
need [It's too late to get more when you 
need it later on. This has been the sad 
experience of many branch stores 

Doubtless the end objective ot the new 
Halle unit was to build a store with all 
modern conveniences That objective is ad 
mirably fulfilled. Shopping is made easy tor 
the customer. and that is what the modern 
customer wants. 


"Puerto Rico Offers Fortune 
For Good Displaymen’’ 

Puerto Rico 1s pictured as a land ot Op 
portunity for displaymen in a letter received 
from John Houswood, display director ot 
Adam, Meldrum & Anderson, Buttalo, writ 
ing from San Juan 

“This city of 400,000 is just about getting 
display-conscious, and for a good display 
man there's a fortune to be made here, espe 
cially in the men’s wear shops There are 
many of them, and [| think one of those ‘hot 
mens riggers could write his own ticket 
down here 

“Also a great opportunity tor a jobber 
exists here ; there is only one here at present 
What an opportunity for an up-to-date fix 


ture house, with mannequins, fixtures, flow 
ers, and all the props one of the most 
terrific opportunities l ever saw lhere are 


three large department stores here. hesides 
loads ol sp ialty shops, all 1 whi hy could 
Ls¢ the services OI a good robbing hirm.— 


Chicago Club Visits 
Institute Of Design 


Members and guests of the | hicago Dis 
play Club on the evening of March & met at 
the Institute of Design of the IHlinois Insti 
tute of Technology, where they were con 
ducted on a tour of the school, visited sey 
eral classes in session, and saw an exhibit 
of contemporary art by members of the 
faculty 


Neen 


— 


“UNFINISHED FOLDING SCREENS 


at prices that challenge comparison 





Value unequalled anywhere. Screens 


Three —20x60 panels. . . 
Four —20x60 panels 
Three — 17x68 panels. 
Four —17x68 panels 
Three — 20x68 panels 
Four —20x68 panels. . 
Three —18x72 panels... . 
Four —I18x72 panels... . 
Three —20x80 panels... . 
_— Four —20x80 panels. 














———e 


MEMBER NADI 


MAIL ORDERS ART R. COHEN 


arte 


A730 
22.50 
17.50 


22.50 
17.50 


22.50 
20.75 


26.50 


CQ, 


FILLED PROMPTLY 810 PENN AVE.+ PITTSBURGH 22. PA 


double 
faced, made with fibre wood and equipped with 
double acting brass hinges. They are shellac sealed, 
ready for papering, painting or decorating. 


$17.50 
22 0 
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~ See x 
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METHACRYLATE — 
and tubes for industrial, 
display models, and all 
other fields. 


@ acrylic 


a+): kK Wola! 


AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY 


CLEAR CRYSTAL METHYL 


Rods 


novelty, 


SIZES AVAILABLE 


tubes RODS TUBES 










1/8" 9/16" 1/16" wall 
3/16" 5/8 14" OD 
1/4" 3/4" vis 
5/16" 7/8 vt 
Write for price lists ; re Vt ks 1/2" 
5/8" 
and samples today. 1/2" t/a 1/4" 
a 
Special sizes to order. ie he 





ACE PLASTIC COMPANY Jamaica 35. N. Y. 


Precision Extruders and Fabricators 


1/8°* wall 
1/2" 0.0 


“Yn 


8" 
/4 ’ '* 
a 


' 
1/4 
2" 
4" 
Z 


91-34 Van Wyck Expressway 








































Our beautiful new 


48 : 


than id 


Only 


i centers 


or may be dyed. 


1095 beevies 
... » de galan co. 


thickness, 3, 


BLONDE PEG-0-PANEL 


| sheet, 


sheets i," 


F 0 B Detroit, $2.00 
Now +6: packing shesee on leu 


16 holes on 


Blonde Peg-O-Panel needs no finishing 
or can be refinished with only one-coat 


Send for our illustrated brochure of over 
150 different Peg-O-Panel display fixtures, 
SAMPLES ON REQUEST — WRITE 

FOR JOBBERS DISCOUNT, 
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bestowed upon me in the bronze medal 
award. IJ only hope I can equally fulfill the 
calibre of windows during the year of 1955 

(harles Fowler, Strouss-Hirshberg, War 
ren, Ohio. 


Visit Our Studios and 
Showroom 





GENERAL 
DISPLAY 


SS 


owr 
Bu id ng ius? 


' minutes fror : 
of Cine nnai?t «¢ fine SS —— 
T 


General Display Bidg 
25 OPERA PLACE 
CINCINNATI 2, OHIO 


Once again you have given me the oppor 
tunity to thank you for the recognition of my 
department and myself received in your 1954 
International Display Contest We are in 
deed gratified that we received more awards 


We were very delighted to learn that our 
entries in your International Display (on- 
test won third place and that | will receive - 

(17 pomts) than ever betore, particularly 
plaque along with three gold 
| since there were so many entries and the 
medal tnres silve ¢ and nve bronze medals - . 
competition from our foreign fraternity was 
lor the various classification | want to ' 
' st) ZTCa ; 
thank you tor myselt and my department ; 
| am happy to know that you are continuing 
for the recognition given us \. Van Hol . . 


ee < OSS : hare : © 
lander, Gimbel Brothers, Philadelphia this contest in 1955. We welcome this oppor 


tunity to participate again in this work which 

| wish to take this opportunity of thank- benefits the entire display profession.—George 
img you and your staff of DISPLAY W. Browne, Public Service [Electric & Gas 
WORLD tor the honor which you have Company, Newark 


= a = = ee le ll 


NN a a a a a a a a a 


DESIGNERS and MANUFACTURERS 


@® DECORATIVE SET PIECES 
®@ ARTIFICIAL FLOWERS 

@ FOLIAGES 

@ PLANTS 


~~. = 


~~ 


THE DISPLAY PARADE No. 190 





Your ONE Source of All Display Needs 


@ RACKS 

@ FIXTURES 

e MANNEQUINS 

@ DISPLAY MATERIALS 


Born IN AUSTIN, TEXAS, HUGH # 
WAS A THEATRE AATist ATIO. f 


He ENTERED DISPLAY WITH 

A MEN'S STORE DURING THE 
DEPRESSION AT 213.50 A 
WEEK, LATER FREE-LANCED 
FOR THREE YEARS, WAS A 
DISPLAY SALESMAN FOR A 
SHORT TIME, AND HAS BEEN 
WITH HIS PRESENT FIRM FOR 


| t | THE PAST TEN YEARS. ODDLY 
: ENOUGH, HE HAS NEVER WORKED 

| AS AN ASSISTANT. 

Huon Loves To FiISH--B1GGEST 
— TO DATE, A SAILFISH OF 108 LBS. 
- se HE LIKES TO DESIGN FURNITURE, 

Top quality ] ) HAS A PATENT ON SUNGLASSES we j 
DISPLAY G ee ' DESIGNED, IS A DIRECTOR IN THE LOCAL 


|! FIESTA ASSOCIATION, AND 1$ MARRIED. 
— ae TO A BEAUTIFUL GIRL. 


MONEY. 


We shall be happy to see you when in 


Cincinnati Let us help you with your 


ar a a a a ae ee 


display problems at any time. 
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SAVING 
PRICES 


Write for free 
CATALOG 


DISPLAY DIRECTOR : FROST BROS., SAN ANTONIO, TEXAS 


rown Metal Wig Company 


Nw OF a 
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Your letter of December 20 addressed to 
the general manager of Pogue’s in which 
you announced that we had won the bronze 
medal in the International Display Contest 
tor 1954 came as a complete surprise to me 
Knowing the quality of displays that you 
receive during the year, we are flattered that 
we were considered one of the winners. Ot 
course you know as well as I that no window 
is the effort of one individual and that there 
were other people who had a hand 1n this 
particular one. On behalf of my associates 
here at Pogue's, I accept this medal.—W. 5S 
Grover, The H. & S. Pogue Company, Cin 
cinnati 


This is the first opportunity I’ve had to 
let you know how impressed I’ve been with 
your January issue of DISPLAY WORLD 
[, for one, hope “Displays on Review” will 
be a yearly event. I also wish you to know 
that management very caretully inspected 
the entire group ol! photographs to compare 
display ideas as to why the various display 
managers selected the particular windows 

Elmer C. Diehl, San Francisco 


May | take this occasion to acknowledge 
your letter of December 20th regarding the 
award to our display director, Mr. Warren 
McCurtain, of a silver medal im recognition 
of his work 

The medal arrived today | waited until 
receiving it to acknowledge your letter and 
after the presentation of the medal to Mz 
McCurtain. Please accept the sincere thanks 
of this organization as well as that of Mr 
McCurtain for this honor, and | assure you 
it will stimulate him as well as this organiza 
tion im our endeavor to do better work 1n 
display.—L. M. Wheeler, president, Gunther 
laeckel, New York City 


(ongratulations on the excellent presenta 
tion of “Displays on Review” in the January 


issue It is a collection of information un 
equalled; I know I| will refer to this issue 
many times Incidentally. we could have 


used several copies, as the demand for this 
issue was so great among our display people 

Thank you for listing Lichtenstein’s; we 
are proud to be among those selected.--Charles 
Gallagher, Lichtenstein’s, Corpus Christi, ‘lex 


a — = ——— 


Your announcement just betore Christmas 
that we were third prize winner in the 
Independence Day classification of your an 
nual display contest was the best news of the 
day. Thanks so much for your kind lettet 
notifying us of the news, and for the beaut 
ful bronze medal which was received this 
morning 

This contest you run internationally 1s 
certainly a spur to greater effort on the part 
of display people everywhere, even as your 
magazine is a great help and inspiration to 
all of us, providing us source material to 
work out many of our problems and to offer 
us new ideas for better displays 

My sincerest thanks to you and your staff 
of judges who chose our window as one oft 
the winners among 3,583 entries. It’s a real 
thrill to see our Associations name among 
the list of winners Lillian J. Spehler, 
Women’s Federal Savings & Loan Associa- 
tion, Cleveland 
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see how ADmatic can boost sales for you 


’ i ) . 
( 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages 
get greater attention at less cost——attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper 
ator needed. 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28° T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel! and 
salesmen training programs 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. ¢ DAVIS 8-7070 © EVANSTON, fit 










































ARROW TACKER MODELS-—— 


offer DISPLAYMEN 


FAST—EASY—ECONOMICAL 
FASTENING 


T-50 GUN TACKER 
POWERFUL! VERSATILE! 


Used where heavier, longer 
staple is needed Same ma 
chine takes 4 staple sizes: ‘/"', 
%', Vy" and 9/16" leg, .050 
gauge wire 





















T-32 GUN TACKER 
FAST! COMPACT! 


Used where lighter 
shorter staple is needed 
Same machine takes 3 
staple sizes /16 , “a 
and 5/16 leg, 032 


gauge wire 


HT-50 HAMMER TACKER 

EASY ... WRIST ACTION! 

HAMMERS STAPLE HOME 
WITH EACH BLOW 


Same machine takes 3 staple 
sizes: ‘4’, % and '‘/,"" leg, 
050 gauge wire 
MORE AND MORE 
DISPLAYMEN... 


are finding that Arrow Automatic Tackers best 
meet their requirements for faster, cheaper and 


better fastening You too, can depend on Arrow 

Tackers to best solve your own particular display 
See your supplier fastening needs investigate the time, labor and 
Send for catalog money saving advantages today! 








oe REPLACEMENT WIGS 1: 


Every Progressive Displayman ... Distributor .. . 
Knows the Finest is FLAIR! 


FLAIR easic MANIKINS 


WEIGH ONLY 12'2 LBS.! UNBREAKABLE PLASTIC 


FLAIR — 15 w. 18th St.. N_Y.C. 


ARROW FASTENER CO., INC. trooxivn iz. 5. Y—— 
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STO STAPLES 
7 FIT ALL TACKERS 


ar. 10 


For use in 

HANSEN—1," $ 

SPEEDMATIC—! 

ARROW.—*4" 5/16 

DUO-FAST—! BOX 

COMET—'4 OF 
5,000 


and other mates 


4 a 


LOWEST PRICE ANYWHERE! 


© Guoranteed not to clog your machine 
© Guoranteed not to fall apart 
© Guoranteed returnable 1 not 100% satisfied 





——~ per GROSS 


PRESTO STAPLE CO. 
925 Broadwuy, New York City 











DESIGNED AROUND YOUR NEEDS! 


Fer the bold ond dramatic or the emall scale and precious Quahtes 


good faste camtnned with unnuatatoble and umque ettect we hove 


tor wrmediote Gelvery G complete tne of decorotive surtoce treat 


ments, poper or fob Werte toe somple book » 


LAVERNE ORIGINALS 


160 EAST 57th STREET NEW YORK 22 Plaza 9.5455 
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Containers-Plus 


N\ {, | N | { pI s fT} by ( bo x 
making cash registers tinkle from coast-to 


coast with attractive point-of-sale dis 


help hut 


whi hy 


plays that can not increase Sales 


ot merchandise might otherwise be 
tucked 


reach shelf 


away on some obscure and out-ot 
Piles of merchandise so neatly 
star ked up that t hie y lose 


or course. 


and, 
now being torci 


their identity 
their appeal, are 
bly brought to the attention of the prosper 
tive purchaser by gaily and trickily decorated 
fibre catch the 


eve but sel] goods 


containers which not only 


The highly competitive fibre box manutace 


turers vie with each other in presenting 
manutacturers of merchandise with provok 
tip ideas on how be 
to the 


without the 


st to show their product 


public, yet still manage the whole idea 


lantare and bunting ot a sales 


Ni at. 


boxes tor the 


“promotion. compact, and easily 


shipment ot the 


manutacturers are 


received by the 
would receive 


goods are merchant as he 
Yet, all he 


has to do 1s open the package and put it on 
display, whether on the 


any other parcel 


counter or on the 
Hoor—and there is an 
pealing display that salesman 
The accompanying illustrations give graph 


ic demonstration of how 


attractive, eye-ap 


requires no 


such problems are 
met through the use of fibre products espe 
cially designed tor the purpose 
“Rubbermaid” 
salesman. In 
different prod 
ucts, 1t contains a sales message and prices 
The 
pay the cashier 

[he Keebler-Weyl Baking Company, Phil 


adelphia, is successtully 


built for 
products is a complete silent 


(One floor display 


addition to displaying nine 


customer can choose the product and 


promoting crackers 
and cookies by means ot a fibre cracker bat 
re] “Tello” 


hoat d, 


uses a circular display of fibre 


which is made up in tour sections 


~ 
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Retailers enthusiastic about 
this because of its flexibility. It by 


up as an island display, a section end dis 


are especially 


can set 


play, or can even be used around a pillar 


\t the other extreme is a semi-permanent 
installation of fibreboard \tlas 
electric Products, 
lighting equipment 
wired 


teatured by 


if 


Fixtures mounted on 


are and have switches. 


so customers 
can see the fixtures lighted 
[Continued from page 55] 
and other items, but only where volume 
orders were involved and plant facilities 


could be turned to other products to finish 


runs. In general, and particularly in com 
petitive aTcas, the stress has been OT) cle 
livery dates with pricing secondary, whil 


actual cost has been predicated on material 
supplies available to the producer or agent 

Government: At both the (ted 
eral) level and the state and municipal level 


national 


there is an additional indication that dis 
play firms will be required to collect tax 
monies and make remittances to various 


regulatory agencies. Some requests may ask 
for accountings during a period of tour, five, 
or more With 


advice 1s to ignore 


payments. Present 
but get the 
tax required tor future sales trom the end 


years 
such items 
user. A waiver for previous years can be ob 
tained and the NADI will help in all cases 
Opinion varies but the predominant recom 
mendation 


is to comply with use tax pro 
visions from date of notification (not date 
of enactment) because policing and imple 


“awareness 
(1 


menting provisions depend on 
a1 


because published vs 


tax regulations instead “guilty 


> ~ 


The provisions of H. R.-73 as presented in 


Washington receives no comment by this 
association. In an aside remark it might 
be noted that any increase in the size and 
weight of Railway Express shipments with 


a per pound cost unchanged would be satis 
The Railway Express Agency last 
year requested and obtained a limitation on 


factory 


size and weight plus changes in classifica 


tion which materially increased the cost of 


display shipments to end users. That cost 
came out of display budgets. Use your 
own judgment as to your answer to thi 
question 

Future Market Weeks: JDecember, 1955, 
scheduled for the New Yorker but with 
tentative dates still under consideration at 
the Hotel Commodore and Waldort-Astoria 


Available dates as confirmed tavor the New 
Yorker but this is subject to change 

Chicago picture shows the Conrad Hulton 
on tentative reservation tot June, 1957. but 
not confirmed by the hotel Standby accom 
modations will be available at the Hotel 
Sherman in Chicago: the latter will hold to 
May. 1955. or soonet 


he ¢ quest 


British Display Association: 


Irom extra-continental sources are trequent 
ly received The most recent trom the Brit 
ish Display Association seems pertinent and 
workable In substance, they request that 
any or all producers or sellers ot display 
materials in the United States send cata 
logues Also, books, periodicals, ete \d 
dress will be sent at your! request 
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Brooklyn. tor its “Atlite’ 





“Uf you knew Suzy 





@ Completely Adjustable 
No Pinning or Draping 
@ Hangs, Stands and Tilts 
@ Featherweight 
@ Easily Stored 


SEE YOUR JOBBER 





Like we know Suzy... 


Youd know that nothing 
surpasses her in displaying 
blouses and sweaters. Suzy 
is completely adjustable to 


99 


display any size or style B16 
garment. There is abso 
lutely nothing like her on 
the market today. Avail- 8146/1 
able in Clear Lucite — 
Black Iron and Brass Plate. 

8146/2 


Ww / PY aN 


153 CHAMBERS ST... NEW 








Clear Lucite 

$5.00 ea. 6 to a ctn 
$6.00 ea. broken ctn 
Black Iron 

$5.00 ea. 6 to a ctn 
$6.00 ea. broken ctn 
Brass Plated 

$5.85 eco. 6 to a ctn. 
$6.85 ea. broken cin. 


yoru 7 


sat 
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UNTIL YOU INVESTIGATE OUR 
LOWER GRASS-MAT PRICES 


Freshest, most attractive grass mats you've \". 
ever seen, at the most attractive prices ever 
offered. Extra thick, 72 row turf, securely 
stitched to durable burlap base. Uniform 
and even. Quality unmatched at any price. 
Order now for spring displays. 


SPECIA 903900 


3 ft.x 6 ft. $°3.00 












SIZE 


12 in. x 15 ft..$3.75 3 ft. x 15 ft........$10.50 
17 in. x 15 ft. $5.75 5 ft. x 10 ft.........$12.50 
5 ft. x 6 ft... $7.50 > ft. x 15 ft. $18.75 


ee Met iin el i ee eee a 


P OFF THE GRASS 


MEMBER NAD! 


3 ft. x 30 ft. $22.50 
Special Sizes to Order—Any Length or Width 
SPRINKLINGS—cover approx. 40 sq. ft. 
1” thick—3 Ib. carton $2.50 


ART R.COHEN COQ. 
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MAIL ORDERS 
FILLED PROMPTLY 


810 PENN AVE.:+ PITTSBURGH 22. PA.} 











SMART AND MODERN 


STAGGERED SHELF 
DISPLAYER 


Has three shelves 9 x 18 
One top shelf 9? x 10 


Lavishly decorated in brass and has 
brass base. Shelves in satin black. Height 
—25 inches. 


COMPLETE .. . $18.50 


AVAILABLE FROM YOUR FAVORITE JOBBER 


FERRO-CRAFT 


MORGANFIELD, KY. 











for UNLIMITED ANIMATION! 


" psquines © ELECTRICITY —Run day and 
'¢ night continvously for 5 to 8 weeks on 2 
ordinary 10¢ flashlight batteries! Carry up to 
7 Ib. logd, 5 R.P_M. 

= “SEELA” (ceiling turner) 
x dia. 54’ Can be hooked 
easily to ceiling. Sample 

unit: 7h PP. 


“TURNETTE” 
(turntable) 
dia. 74" 
Somple unit; 


$8.75 PLP, 


“TURNAM” (motor) 
Versatile! ideal for use 
on most any type of 
animation, Somple unit: 





Newest of A 

BATYERY — MOVED Pre- 

cision CLOCK MOVE- 

MENTS. Run 500 to 800 
? days on 2 ordinary 10¢ flash. 
' light batteries! Sample 

incl hands 


and batteries — 75 PP. 


WERT co. 











SILENT SALESMAN with 


SIZZLING SELLING SENTENCES 


sor 


MATION 


pictul 


MODEL 99C 


The only continuous advertising projector guar- 
anteed to show brilliant Kodachrome pictures in 
your Show |!2 beautiful Kodachrome 
slides with 10-word Sizzling Selling Sentences 
with each slide showing for six seconds 

750 watt, 200 hour lamp, Small, 
compact, easy to carry. 18" height, 14° width, 
14° depth. 8x12" screen size. Beautiful leather- 
ette covering in several color combinations 


window 


Powerful 


ideal counter cabinet to sell all types of mer- 
chandise. Push button attachment for intermittent 
showings. Customer pushes button, projector op- 
erates one cycle of 12 slides and shuts off, ready 
for next showing 


+147 Qvuentity discounts on request 
ra 50 Send in your order today 
Picture 


OCONOMOWOC, WISCONSIN 


Unusual “Outdoor Display" 
Used By Bank 
lhe Bank tor 


ha opened 


“ut if 
22nd 


York City, 
and lobby 
and 


LN 
SAVINGS, ,cW 


anew corner entrance 
omc at I< 


treet in which 


maim wurth avenue 
a number of mnovations 


rated \ 


entirely 


have been novel teature ts 
the “B 
outdoor photograph 
VWolson \ 


bank 


mcorp: 


anklorama,’ an new type ol 
suggested by 
sident of the 
David Dean Color 
Stamford, L hie 


trans 


display 
Kauscher, vice-pre 
and produced by the 
|aborat: 
Ranklorama’” is 
14 by 18 teet. over the 
hung behind plate glass lhe 
1) teet street level required the 


ries, Inc., ot (onn 


yianit color tlm 


parency, new entrance, 
setting of the 
glass above 
work ot 3f 


‘The 
was brought 


men for more than eight hours 
2400 pounds, 


poly i 


encased glass, weighing 


under special 


had 


permit 
where if heen 
Pitts! 


ping the 


from Brooklyn, shipped 


by rail yurgh 
“Banklor« fault 


transparency Was a pre 


irom 
In develo ma’ a 
less original color 
sstul color enlargement 
had to be caretully planned ror 


ary to produce the pic 


requisite lor a succe 


{ olors used 


thr COnVeTSION Nnecess 


Lighting had to be devised to enhance 
third 


{ olot 


ture 


the necessary dimensional quality 


Roderick Horne, specialist, com 


full 


and 


Was 


missioned as photographer and given 


responsibility tor mterpreting the warm 

which 
The re 
changed 
of planning and 


\meri 


iriendly neighborhood feeling ror 


Lhe 
sultant photographs 


Bank tor Savings 158 noted 


which wall be 
at intervals, required weeks 


are designed to capture the spirit ot 
can living 


Lhe 


transparencies 


production of the giant color flm 


necessitated the construction 


of a specially designed building and equip 
The &-by 
which the enlargements were blown up were 
tested 


tors to 


ment 10-inch color originals trom 


it great length to enable the labora 


produce the optimum cclor balance 
and density in order to duplicate the 


Lhe 
strips oft 


original 
“As closely AS possible 
40-inch 

largest 
time. It 
to overcome the 


film, 18 
hilm ever 


teet 
devel 


up of tour 


long, the pieces OT 


oped at one was necessary to use 
danger 
[he 40-inch strips of film are 


and held by 


a special technique 
ot shrinkage 
hutted edge 


to edge a clear ace 


display is made 


| 


DISPLAYVER 


The new Fairy Form W-18S-T simpli- 
fies the problem of displaying the 
welt of a stocking. 12 inches from 
table level to top of form, it comes 
in NuVel finish, bases are available 
in transparent, black or light grey. 


$5.40 each 
1.85 each 


Form W-18S-T 


Base 


Write Dept. D-16 for complete 
data on all our Fairy Forms. 


SHOE FORM CO., INC. 


AUBURN, NEW YORK 


MAY-TEX CREME CEMENT 


A NATURAL LATEX ADHESIVE 

EXCESS CEMENT EASILY ROLLS AWAY 
MAY-TEX CREME CEMENT 
waterproo! bond Unsurpassed tor 
Will adhere tabrics 
ther, too. Actually hundreds of uses 
MAY-TEX CREME CEMENT 
Display Industry It is white in color, 
cold cream and possesses a high, genuine latex 
May be applied brush, applicator or finger 
Infammable. Order your supply today 
Gals. $9.75 Ea.—Ots. $3.25 Ea.—Pints $1.90 Ea. 

Quotations FOB Chicago 


MAY CHEMICAL WORKS 
5618 S. Harper Ave. Chicago 37, 


We are Adhesive Specialists — If you have a problem write us 








flexible, 


work. 


produces a strong, 


all paper card 


board, easel mounting, etc and lea 


is used extensively in the 
the consistency of 
content 


with Non 


Illinois 








ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. 
the lowest prices. From the 
the displayman 

WRITE FOR ‘CATALOG. NO JOBBERS, PLEASE! 


BARTH'S DECORATIVE STUDIOS 
SiS N. Chestnut St Colorado Springs, 


Best quality at 
manufacturer direct to 


Colo 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














WHEN WRITING ADVERTISERS 
PLEASE MENTION DISPLAY WORLD 





DISPLAY WORLD 





Howdy, Podner! 


I'VE ROUNDED UP A PASSEL 
OF RIGHT HANDSOME 


CALFSKINS 


TAKEN (with apologies) FROM 


Those Famous Texas Herefords 


Luxury touch for Menswear and 
Shoe Displays and Depart- 
ments "Wild West" flavor for 
Kid's clothes Wall decor, throw 
rugs or furniture covering for 


Dens, Playrooms, Bars 


Beautiful Brown & White pelts — 
Soft, silky hair — Chrome-tanned 
— Will last for years. They aver 
age 7 to 8 Sq. Ft. and sell for up 


to $18.00 a skin. Lasso your share 





AT A RIGHT HANDSOME 
PRIC 

2 SKINS 4 for $45.00 

FOR 6 for $65.00 

$25.00 Singly $13.00 











949 © 4 oe KS 3S E drZ7 WD 


Order By Mail. . . Satisfaction 
Guaranteed 


Ibdos >A Ol @ $9999 S1ix-€ 


HOUSTON 6, TEXAS 
Salesmen...write me! A 


P.O. BOX 6122 2 
¢ 





~“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Colors 26 inches wide 


Be Ges POs ccccccccc steam cal 
50 ff. rolils...........$2.47 roll 
100 #4. rolils...... ..$4.68 roll 


Send for Swatch Card 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, WN. Y. 








DEKOPHANE 


THE PLASTIC CEMENT 


with “wet bond” strength—Quart §$3.75 


PHILIP R. PARK, INC. 


Berth 42, Outer Harbor, San Pedro, California 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














SPECIAL OFFER FOR EASTER 


FOILS—.00065 quality 50 ft. by 20°' wide—all colors 

chartreuse, orchid, pink, green, red, royal, It. blue, gold 
Hi-gioss plain, per roll in doz. lots 88 
Hi-gloss embossed, per roll in doz. lots 79 

TARLETAN, 16 yd. rolls 54°° wide, all colors $4.00 roll 
Also rayons and novelties. Send for samples 


MANKO FABRICS CO., INC. 
156 West 28th Street a: we Be oe We 








OUTSTANDING SANDBLASTED AND NATURAL 


wooonDs 


MANZANITA — DRIFTWOOD — ROOTS 
Price list on request 


NEVADA MING TREE CO. 


BOX 273, RENO, NEVADA 
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tate tape. These joints are invisible to normal 
viewing The completed transparency 1s 
taped and grommetted, as is the sheet ot 
milk-white diffusion plastic which ts sus 
pended behind the picture to give completely 
even illumination Springs are used to 
suspend both the transparencies and plasti 
over the trame to hold the picture taut 
behind the olor 
transparency, developing a maximum ot 30 
(XX) watts, will be controlled by 


cells which will automatically 


The lighting system 

( le ctronu 
change the 
brilliance ot the 
Mount don a 


rack, the lights may be beamed in any di 


light intensity to suit the 


outside daylight movable 


rection, thereby making the picture mor 
brilliant to selected audiences, as well as aid 
ing in diffusing the light and eliminating 


areas ot under- and over-illumination 


Display Unit 

Saves Space 
“Hang-A-Sample,’ 

pensive display unit tors 


a simple to use, nex 
showing drapery, 
rug, and other sample materials was intro 
duced at th Home 


Show im Chicago and has 


January Furnishings 


received special 
attention trom drapery and carpeting firms 
[he display unit hangs trom the wall and 
saves valuable floor space by utilizing areas 
now wasted or vacant. Hangers are made 
from heavy spring steel and have three slid 
which hold firmly in 


ing clasps samples 


place without folding, creasing, soiling, ot 


crushing. [xtra heavy coil springs keep 
samples trom pulling out, yet can be released 
easily by pressure on the individual clasps 

()ne hanger will hold two to tour sets of 


drapery samples with a maximum ot 20 


thicknesses ot drapery cloth. Clasps can he 
staggered in a dove-tail arrangement to 
accommodate more than 18 samples per wall 
brac ket, it desired 

Selling device 1 


Patterson, B&O Main street, (Jsweyvo 


avent lor thie 


Display Uses Seen 
For New Material 


Introduced in Cleveland = recently vere 


decorative patie ls of reintorced plasti trade 
named “lusterglo.” Certain types of tabru 
specially treated and impregnated, are used 
in the manutacturing process lhe res 
admits light, 


a permanent panel that 


gives privacy, and so lends itself to many 
display uses 

Said to be almost unlimited is use of pat 
tern, design, or color, the finished product 
is easily cleaned with a damp cloth and 
no waxing or polishing 1s ever necessary 
fabrication of the material is like that of 
wood panels can be easily awed, drilled 
and nailed 

Details are available from Lusterglo, In 


1339 kast 289th street. Wickliffe 
Bullock's-Westwood 
Names Rough 


Robert Rough is now display and publici 


Bullock’s-Westwood, lo 


{ Ihio 


t\ director tor 
\ngeles 


Henry Schwarz Dies 
After Long lliness 

Henry 5S 
Plastics, Los Angeles, died recently after a 
lengthy illness 


Schwarz, head of Crystalline 








NEW “ect: 


Wood 
$29.75 


No. 308—Fullround bird unit, 52°° high 
wire— plastic—flowers—feathers 
6 or more $25.00 each 
See or contact us for 


seasonal. decorative 


lp & functional displays 
* 
Studio, Inc. 


15 East 22nd $*.. New York 10, N. Y. 
GR 7-3650 











DONT PAINT 
— PARAFLEX 


PARAFLEX 


surface, no matter what the size or 


glase mirrors cover any 


shape. Send for an estimate or send 


your original sample. We will cover 


it for a very nominal charge. Samples 


at all times are your exclusive property. 


Write today tor information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











xtures and finishes 


ubelone 


DECORATIVE COMPANY 
114 East 32nd Street, New York, N. Y 
MUrray Hill 4-3376 





ALUMINUM FOIL Piain and Embossed 


cardboard cores It hese «@ 


Highly 


ff}ur toil tt wound on ! 


geuge of 180065 in 20 by 50 rolls burnished 
and guaranteed 

S$ .90 es 
$1.10 ea 
25 and up tees le ea 
Orchid, Blue, 
Purple, 


“SK Unicolor plain Aluminum feile per dos 
“Vanity Fair’ Embossed Aluminum foile per doz 


in quantities 13} te 24 lees Se en 


Aqua, Pink. 
Nile Green, 


Fuchsia Light 


( hartreuse, 


( elere Hed 
Hiwe Silwer 


¥ hite 


(,reen, 


Chingos by Ss ‘, ss 


818.270 AVENUE of the AMERICAS NEW YORK LN Y 


Geld, 








WOOD SLATS 


Stitched with white threads—fiexible—grain of wood 
giows behind lighted bulb Aliso available com 
bined to thick paper—inexpensive 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, N. 
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UNUSUAL 
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STARER DISPLAYS 


737 NW. FOURTH ST... MILWAUKEE 3}, WISC 
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reouag in 3-D” 


By DOMINIC LEPORE 
Secretary, Canton Display Guild, Canton, Ohio 


ROOM Fkebruary 4th through the 28th 
F the Canton Display Guild exhibited in 

dividual window displays in the Canton 
Art Institute as a 


protession and at the 
with display as an art 


means of promoting the 


display same time a 


quainting the publi 


aside from its customary commercial 


is believed to be the first exhibition 


rorm 
usé it 
of its kind 

[he director ot the ¢ 
exhibition a 


anton Art Institute 


year ago when he 
(suild 


Was 


proposed thre 


was guest speaker at a meeting ot the 


Ihe success of this initial project 


—Above is the display by John Moushey, 

Thurin's, which was awarded first prize in the 

exhibition Below, the entry by Grant 
Orbin, Stern & Mann Company— 


emphasized when he publicly invited the or 


ganization to repeat the exhibition each 
Vcal 
Also on display 


complishments of the 


records ot the AC 
its torma 


Ueo4re 
(,uild since 
tion just a year ago. Included were various 
letters trom 


thanking the 


local civic project committees 


display ZRroup ror ifs coopera 
tion their campaigns successtul, 
and a citation trom the United States 

| 


ury Department tor participation in the local 


in making 
Treas 
Defense Bond drive 

exhibition was pre 
Noel Martin, 
( incinnati, 
first prize 
Moushey tor his “Her 
honorary 


The opening ot the 
a dinner in honor ot 
known 


displays rhe 


ceded by 
nationally designer of 
who judged the 
was awarded to John 


looms trom ‘Thurin’s.” and an 


DISPLAY WORLD 





award went to Price Advertising Agency 


tor an entry designed by Jim McLinden ee sd 
Others who participated in the event, in | ) 

addition to those already mentioned, were 

(harles Ayres, The Halle Brothers Com 


pany; Jim Hayes, The Parisian Company 


Gertrude Woodtord, J. C. Penney Company ; SHOW CARD AND POSTER MACHINE 


(,ordon Price, Price Advertising Company; 
Gordon Dey, Stark's Department Store 
(grant Orbin, Stern & Mann Company, and 
Dominic Lepore, Walker's, Inc. The display 
directors designed their displays with com 
plete freedom from the usual policies of 
their firms 

Robert W oodtord. preside nt ot the Canton 


Display Guild, said: “The success of this Many have from 50 to 500 or more in use 
event was accomplished by the cooperation | MORE PROFIT — ;, 
of Guild members and the enthusiasm of the | a Ve fen 
public.” T0 YOU! . 

” 


SPECIALTY STORE EVOLUTION The “SIGNPRESS” en- 

[Continued from page 19] ables store managers to 
do a better job of mer- 
drama and accent is furnished by rows ot chandising. It provides 
incandescent spotlights directed on the vari a simple, convenient 
ous displays In the houtique another POW means for producing 


(1 spotlights supplements elegant crystal GOOD LOOKING Cards 
chandeliers on enhite $, 
| & Posters QUICKLY and woes . 
While the walls are dark brown and the SAG 
, : at SMALL COST. o“Cve nite BEDSPREADS * 4. 


carpeting is fawn color and the accents are 


Used for over twenty years by leading national chains 




















functional all-over lighting. The element ot 





velow and rust in the majority ot the space, 


the color scheme is reversed in “La Bou MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


tique’. Here is found a_ goldish-yellow, | 
highlighted by notes of shiny white, brass, | DISPLAY t U PAEN I CO 
and orange The luminosity of this decor > 


is planned to attract the shopper from the | BOX D.-144 ADRIAN, MICH. 


entrance door back to the inner sanctum 








lhe design pattern represented a certain 





amount of difficulty. In order to preserve for maximum illumination 


a certain simplicity, but coupled with an 


American period motif, we decided on thi a ¥ opaque 
use of Saratoga-Victorian posts to divide up MODEL 0 projector 
the wall space. This post motit was also 

used tor the shape of the mirror-taced racks, 


which are placed against a mirror wall. [he 


same Saratoga posts are teatured again in ARE THESE 
he the Victorian element undet ‘ 


boutique, 


scored by French cafe curtains. The floor ? 
‘re 1s a tawn and the generous tront stage . 


swags and the cate curtains are brillant 


butter-yellow The ceiling is white, as are 
the Saratoga posts dividing the wall sections | 
made oft perforated hardboard into which | 
orange plush-lined niches are recessed tor 
special displays ; 
The wood planned tor the store is a ni Imagine the convenience of this Opaque Projector 


tural honey-colored mapi selected for its im your sign of display department! Need o large 


unpretentious appearance, which contrasts sketch — but fost? Just place this projector over No but they look so real that they cannot be dis 


| . . , tinguished from the originals when seen from but a 
attractively with the dark walls in the tront | @ phologropn, magazine page, coin, jewelry oF few inches away. Made of TEXTURE-FLEX. the pliable 
any flot opaque object—and you can project a light weight rubber-materiali which can be folded for 
screen image, faithful in every detail and color storage in a small space and reused time and again 
golds of the boutique 4 feet square ond larger. Projects an area $” « 12 shells, 3 ea. of 4 different kinds. as illustrated 
The counter and display fixtures are ; are only $25.00 

Free brochure of other interestine TEXTURE-FLEX 
rit? . - ‘ i ai ‘ ‘ + 4 W th ; 
1) cle ri Feviy il (1 the Saratoga pe rod I Complete with lamp end $3325 display materials is available on request 
an accent on contemporary generosity it} 8-feet cord ond plug. 


and which blends without effort into the 


a | 5” of one time or larger area, a section at a time 


concept and on the elongation in silhouette FOB, N.Y 


fhere are plain cases with wooden tops, 
ome with glass tops, some with concealed LARGE PROJECTORS YOO! 


Send for descriptive folder 
showing entire tine of 
\ll of these stands were designed to order opaque projectors, 


lighting and some without 


to accommodate separates such as blouses 
futhentic Reproductions of Natural 


FREE: oo CATALOG Textures with Startling Fidelity 
storing and displaying of pullovers im ; drowing hay Bi cgglllmee* ' Manufactured by TEXTURE-FLEX Division 


COimoO°rs o P pay WOO C4 shThIT able through Arthur Brown. , " " -" + 
lors of the rainbow, in wool, ee cupeen “ettar Grew. Chester Rakeman Scenic Studios, Inc. yA 


nylon, dacron, and other fibres. Most o | 625 W. 43rd St., New York 36, N. ¥. “J 
racks are equipped with wheels and As ARTHUR BROWN 4&2 BRO. ine BRyant 9.8869 


4/ - 


holeros. and skirts. which are worn inte 
changeably : others Ate designed Lao] thre 


APRIL, t¥a 2 











REQUEST 
BOOKLET 


HANSEN 


— ‘the one-hand TACKER with a 


BACKGROUND 


of BETTER PERFORMANCE 


More attractive displays — installed Faster, Easier 


— with HANSEN. 


ne-hand operatio 


with one hand — operate Tacker with other. 


pointed staples fast as you grip. 


The Displayman's Standby Tool 

for Steady, Ready Service 
Balanced design quick, positive, 
lake vp Jaw tor tast, 


easy operation 
on-the-job service—are 
features that insure steady performance. Readily 
portable, HANSEN goes to and stays on the job! 


Variety of Models, Many Staple Sizes— 
Thirty-six different models — eighty staple sizes 
~—provide a Tacker and 
a size Staple for most 
tacking and fastening 
needs. 


«FREE BOOKLET 


Send for FREE BOOK. 
LET, illustrating and 
describing the 


n. Hold material 
Drives two- 


complete 


line of HANSEN Tackers, 
Staplers and Staples. 


ee 2 ed 


5041 


RAVENSWOOD AVE. 


N MFG.CO 


..» CHICAGO 40, ILL. 





NOW ... Low Cost 


FULL COLOR PRINTS 


MACHINE-RUN DYE TRANSFER COLOR PRINTS MADE 


AN 


Matte or 


FROM YOUR OWN ART OR TRANSPARENCIES 


Y QUANTITY | to 500 


high Gloss Finish 
Accurate 


Sizes up to 30°'x40 
True Color—Sharp 


-Permanent 


USE THESE COLOR PRINTS FOR 


© Mounted yer @ Full coler blowups 
@ Convention Exhibits @ Testing Merchan- 
disi Pient @ Trial-run displays @ Sales 
treining @ Rear Illuminated = displays. 


Write for samples and price list 


SKOKIE COLORGRAPH COMPANY 


MORTON GROVE 7, 
New York Office 


ILLINOIS 
122 East 42nd St.. N. Y. C 





W, 


STUDY 
WINDOW DISPLAY 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 


of 





/} 











910-321 N. Paca St. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
Baltimore 1, Md. 





9 Display Letters, too! 


SPANJER small wood letters, 


like their big brothers, 
are perfectiy proportioned by master craftsmen 
“LETTER PERFECT" to make your signs and displays more 
attractive — more distinctive! ta °°, W¥a"*, 2°’, 
22"", 3°, 4°, 8° end 6°" sizes in many popular 
styles! And in stock for immediate shipment. 


Write today for FREE Illustrated folder and price list! | 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleasant Ave., Newark, N. J 


RUSTIC & 


WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bork 
Rustic Furniture Co., Inc. 
“PARKCRAFPT" 
Phone WI 9-6479 Williamstowan, WN. J. 

















SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene 
Price list & samples on request. 


JOBBERS ONLY 


CORONET MPG. CO. 


BOX 35 YARDVILLE, WN. J. 











70 


for easy re-grouping tor sales and 


other promotion teatures 
(on 


Spee ial 


find 
wall left against 
which has applied 
turn by Saratoga posts in white 
On the right tall storage units 
drawer space galore have been planned; 
adjoining 
depth 
booths 
register 


a large mirror 
the 


framed in 


entering will 
the 


Mmirrof}.r 


Vou 


on side, ends oft 


heen 
side with 
the 
provides greater 
for 
mirrors 


which 
selected 
triple 


Spat ‘ 
dressing 
the cas} 


has heen Two 


with and 
and 


Through t 


wrapping section 
curtained 
the 
table is 
the 


done 


wo passages in the 
back of the 
backed against the 
table all the 
and is the altar on 
to the 
been 


boutique one enters store 


where a large 
This 


work 1s 


houtique 
tag 
which a 
performed 


where 


is 
price 
sper ial service clients 
Audrey known 
custom wrappings of great 
one the 


afte 


1s 
has and 
loved for beauty. 


which fine 


obtain 
but 
for that re: 


was a special 


Can in stores 


in the unusual 1n 
a large work 
“must” in the plan 
\ great deal of perforated hardboard 
has been used in the private offes 


metropolis, which 
lenglewon id 


ing table 


Lsotl 


ning 


Point-of-Purchase Potential 
Via Continuous Rolls 


A development in point-of-purchase pro 


(,oodren Products 
introduction of 


motion by 


is announced 
(Lorporation with the 
stix” printed, transparent 


or qecorations 


“(00d 
, self-sticking signs 
rolls 

an outgrowth of the 
demand by display-conscious retailers for a 
valance of 
and 
thet 
which 


mm continuous 


This development 


1s 


typ 


material which will 


COVET 


large areas will serve window 


the 
its 


ror use 


as well uses for continuous sign 
material carries own adhesion 


through pressure sensitive strips along the 
entire length are for pillar decorations 
of wall 


and vantage 


. lat i? ¢ 


expanses turning 


interior spaces, 


corners other points. 
Samples of continuous roll jobs are 

ble upon request to 

poration, 263 


New 


availa 
Products Cor 
street. 


(,oodren 
William kenglewood, 
Jersey 


Additional Duties 
For Zabriskie 
Display and 
title of 
kl P 


display manager 


the 
White 


store 


advertising is 
H 
He 


bor 


Manager 
Zabriskie, the 


has served the 


new 


M 


ast) 


House, as 


some time 


Utility Firm Is Host 
To St. Louis Group 

Members of the St. 
were guests of the Laclede Gas Company of 
that city dinner and special entertain 
ment the of March 9 


Louis Display Guild 


ror 


evening 


Ned Aidt Returning 
From European Trip 

Ned Aidt, ot Arts & tir New 
York City, will return soon from a six-week 
buying to Austria, and 


I lowers, 
trip (sermany, 
krance 


Silvestri Adds 

J. R. Kingsley 
Silvestri Art Mig 

added J. R. Kingsley 


representative 


(ompany, Chicago, has 
to its staff as k 


and assistant designer. 


astern 
He 


formerly operated a display firm in the East 


DISPLAY WORLD 











FOR SALE 
Excellent Lionel Train Setup—8 ft. x 18 ft. 


All Newly Wired This Year. 
$2,500.00 


[deal for Toy Department 
Will Sell for $750.00 


Photograph with complete details by request 


The S. Kann & Sons Co. 


Pennsylvania Avenue at 8th Street 
WASHINGTON 4, D. C. 


Original Cost 











MR. MANNEQUIN 
MANUFACTURER 


We are 

complete 
women s 
nequins. 


SALESMAN 


Sensational 
Oo} last 
usual. 


display line 
selling displays, un 
nothing like it on the 
market. For department stores 
and the bette kxeclu 
offer ? sive, protec ted territories No 
objec tion to other lines carried 

(ommission and 


Marcus Window Southwestern open 
Display Service, Inc. at present. 


114 LINCOLN STREET Address Box 4EF 
BOSTON, MASS. DISPLAY WORLD 


new 


interested in selling a 
line oO! 
and children’s 


What have 


men s. 
man 


stores 
Vou © 


‘| ¢xas 
territories 


basis 


are oft 


CLOSE-OUT 


Select Driftwood 
Sandblasted for Clean Finish 


For the 


washed, 


first time 


sand 


— beautiful 
blasted 


beach 
Driftwood. at 


down-to-earth prices for resale 


Check These Values 


24° High 
36” High 


60° High 
72” High 


F.O.B. OIL 


mn ta 18” 
x 18" 24° 
48" High x 24” 36” 
x 24° 460 
x 24° 36” 


Wide S 5.23 
Wide 7.50 
Wide 10.50 
Wide 12.00 
Wide 13.50 


CITY, PA. 


Crating $2.50 on orders less than $50.00 


CUSTOM DECORATIVES 


P. O. Box 280 


Oil City, Pa. 














Salesmen-Distributors. Think you 
can sell a top-grade display lighting 
fixture line to better stores’ If you 
can—and are willing to work to de 
velop business—we can 
high commission earnings 
line ts terrifi But. why kid you! struct props 
Work is needed If you're inte shop Reterences and photos on re 
ested, write in detail. Address Box quest Address Box 2EF, care of 
4CD, Care of DISPLAY WORLD DISPLAY WORLD 


Position Wanted—Display manager 
desires change. Married, age 3, 

years experience high class special 
ty store and jr. dept Excel 
Design and con 
Preter ladies specialty 


show you store. 


Yes. our lent card writer 





REPRESENTATIVES 
WANTED 
New 


atutes lop cor 


Midwest 


other 


Illinois 
and a tew 
missions 


England 


volume 


KENBURY GLASS WORKS 
132 West 14th Street 
New York 11, N. Y 


‘ onsiderable 











OHIO POSITION WANTED 


kx perien ed advertising and dis 


play man High grade 
cialty of department store 


APPRENTICE NEEDS MASTER 


Young man, age 2, married, desires 
apprenticeship in Dept 
store display. College graduate with 
knowledge ot 
and carpentry (an speak 
Address BOX 4AB 

Care of DISPLAY WORLD 


mens, spe to serve 
Steady, 
available May 1 for work in 
northeast Ohto 


L. C. HENDRIX 
932 Park View Youngstown, O. 


sober bast color, des wri 


French 


CORRESPONDENCE INSTRUC 
TION In window a splay 
eration tor over 4) 
200008) 


country rn the 


In op 
years with overt 

nearly every 
world Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-1 WN. Cicero 
Ave., Chicago 40, Ill. 


vraduates in 














Salesman calling on better type 


New England inter- 
ested in complete line of man- 
nequins. 


Address Box 4DE 
Care of DISPLAY WORLD 


MANNEQUIN LINE WANTED 


Manequin refinishers with a large 
following in the South would Iike 
a good line of mannequins to sel! 


Interested in other items also 


Address BOX 4BC 
Care of DISPLAY WORLD 


stores 1s 








} .ol and Diemaker desires to 
established 
other 


shop in partnershiy 
irrangement (an make 
and fixtures tor 


duction 


long or short pre 
orders Awe 
experience What 
offer’ KReterences turnished on 
fidentially. MAXWELL, c/o Posner, 
378 Williams Ave., Brooklyn 7, N.Y 


have you ti 





CARTOONS FROM YOUR IDEAS 
Skilltully drawn nm Olaci nk ! 
white bristol # | i! iraw 
ing tor $10.00) j oftes " ni 
pie drawing based nn our idea 
; Lie LL. {pa | 

JAMES R 
Box 162, 


JACOBSON 
Washington Bridge Sta 
New York City 33 








USED MANIKINS 
$10 
2-Piece Complete, as is. 
Crating charge $2.50, 
F.O.B. New York. 
MADISONIA 
152 W. 25th Street 
New York 1, N. Y. 
Chelsea 3-1550 














TOP SALES REPRESENTATIVES 
WANTED 


to Sell Exclusive Seasonal Lines of 
Functional Units as Well as a Complete 
Materials, Mannequins 


Write tor Further 
all Particulars in 
(Qualifications. 


and 
Display 


Decorative 
Line of 


and kuixtures 


sonal 
regarding 


Details and Per 
your Letter 


Interview, giving 
Ixperience and 


Address BOX 4FG 


DISPLAY WORLD 


(are oft 











Use the Opportunity Exchange for. . . 


Positions Wanted 

Displaymen Wanted 

Close-Out Equipment 
for Sale 


4.00 
$8.00 


1 in. x 1 Column 
1 in. x 2 Columns 


(Cash with 


Men Wanted 
Salesmen Wanted 
Jobbers Wanted 
Business For Sale 


§ 8.00 
$16.00 


2 in. x 1 Column 
2 in. x 2 Columns 


copy) 


Any Larger Size Units desired may be inserted at the rate of 
$4.00 per Single Column Inch 


May Opportunity Exchange Forms Close April 5 
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GRAFOREL —_ ee 
| Jaosteesnoeiocs RRS 
‘ | IDEAS NOW 


RFEFAL/STIC SNOW TEXTURE 
Frostee 


Sno Blocks 


for 


SUMMER 
PROMOTIONS 


Write for 
Samples & ideas 


Frostee Sno Co. 


IT'S EASY : a. bgp hae (dive Ai aemibtilch caae Antioch, Ill. 











TO MAKE 3-D SIGNS | Send for Paul Barber's large authori- 


RK tative new book 


WITH Graforel carvens ) PAPIER “HOW TO FORM A COAT 
@ Keady- gummed, just moisten and apply * “7 
omens ae mm OMACHE Pretecsionaly 
© Con be used in natural cors FORMS 64 photographic illustrations, 


© Takes all types of paint in any color ) each with explanatory copy. 


@ Buy in 100 or 0 letter fonts Selling to Jobbers only. 
© Letters can be purchased laéivideatie Over 20 yrs. professional menswear $5 00 


@ For display, exhibits, movie titles, advertisers : , WwW. H. WINDOW | experience offered you for only 
Write or phone for samples and catalog DISPLAY CO Display Ideas & Promotional Service 


GRACE LETTER CO.. INC 119 AVE. D, NEW YORK CITY 9 Bissantz Bldg. Wichita 2, Kansas 


77 FIFTH AVE. NEW YORK 3, N. Y. 


Dept. F WA 4-0850-1 | 9 yh St fe Same Day Shipment On All Orders For 
IYO UMN ULCASUE) Genuine “PEG-BOARD” FIXTURES 
| : ee Mickel-Plated | | AND PANELS 
WHEN WRITING ADVERTISERS | Pre # 10- $17-d20-804 y iy » cane dd, eee Ge te veer Toned. 
PLEASE MENTION DISPLAY WORLD | , >, SEND $1 for 1b. SAMPLE LADON COMPANY, INC. 


Ln ae | 730 S. Wabash Ave., WA 2-0383, Chicago 5, Ill. 


Advertising Index— April, 1955 


Det, alan ( Henry 6) ; ht 
1); i) bh quipment (. io 7 79 R « S Studios 
Dis | lay Ideas & Promotional avern Tar Rakeman Scenic Studi 
ervice / ‘ Q ’ tober y' Reynolds Electric Co 
Doerr and Associates ustra orp Kip Studio 
1 Duay lex I) pla A Mite. Ce ; PD ockower Displays 
|. M Russel’s of Calitornia 


katon Bre or] Madisonia Manikins. In Rustic Furniture Co I ne 
Mandle, Mortimer 
— ” , Manhattan Wood 
Pla. r Manko Fabrics Co., Im Savage Universal Corp 
x ( C st be : staal, ‘ Vay ( hemical Works ) ™ hack Ss, Im Inside Front { oV 
Viemorial sas Shoe Form Co Im 
. Lo Mitte ns isp : ; rs ; Shopsin Paper { oO 
Morgan Co... Th Showcard Machine Co 
Muldner Co 7 Skokie Colorgraph 
spanjyer 
Standard 
National Association of starer Displays 
Display Industries Stempler & Sons, Im Barney 
Newad Ming Tree Co 4 Stensgaard & Asso 1 ri 
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iat 
New York Display Mts 
(,roup 
Northeratt Lighting { 


Walter In 
Weverhaeuse: 
Williams Im ; 
W. H. Window 











DISPLAY WORLD 





Whats 016+,B00R0 
Ol. * @ aE oe 


in genuine 








fixtures 


NEW 1/8’ FIXTURES 


NEW 2 pc. Literature Racks 


These all purpose fixtures will save money because 
one does the work of many spread them apart 
as far as necessary to accommodate merchandise 


or literature of any width. 4 sizes to choose from 








NEW self-centering Marking Button 


Same size as the Yq panel 
price button % diameter, but 
engineered to fit 4 panel 
lt contains the same ovutstand 
ing features, including self 
centering design for perfect 


alignment 





WRITE TODAY FOR DESCRIPTIVE LITERATURE 


covicur iss Be B. BUTLER MFG. CO., INC. 


NEW Dinnerware Easel 


llere's an ingenious ease! for attractively displaying china pattern sets. It accom 


modates a dinner plate, salad plate, cup and saucer all in one fixture 


NEW self-centering Marking Button 


PERFECT LINE UP 
Oo 0 0: :0°O 
NO HOOGE POOGE 


Another PEG BOARD’ exclusive permanently 
finished white surface wipes or erases clean. Self 
centering feature assures neat, even lineup every time, 


no matter how theyre put in (there's no lop )} 


Quickly attached instantly removable 


NEW Card and Price Ticket Clip 


. 

- designed for Ve panels only, 
Vy LES now for the first time. avail 
| able for ‘4° panels 


— | 


Ideal for displaying photos, 


price tickets, signs, etc. First 








3150 Randolph St., Bellwood, Ill. 


PEG-BOARD s the reg. t. m. of the 6. B. Butier Mfg. Coe., Inc. used to identify its products 























YOUR FREE COPY 
IS READY NOW! 


Use the convenient 
coupon below. Your 
copy will be mailed 
immediately. 


Every store in America should have this catalog 

to see this progressive line of Polished Brass Plated Fixtures 
and revolutionary Square Tubular Garment Racks. 

If you intend to remodel, or if you are planning an entire 
new store, you will find the fixtures here that will 
contribute lasting beauty and prestige 


to your merchandise presentation. 


Return the coupon today. Your copy will be mailed to 


you from your nearest Korrect-Way Distributor. 


pRropucrs 


here— 


() 
ier tv 
ows 


MAIL ME FREE COPY OF BRASS AND RACK BROCHURE 


NAME 
STORE 
ADDRESS 


CITY ZONE STATE 


AMERICAN FIXTURE AND MANUFACTURING COMPANY 
2300 LOCUST STREET SAINT LOUIS 3, MISSOURI 


NEW YORK, NEW YORK CHICAGO, ILLINO!TS 
11 W. 42ND STREET 220 W. ADAMS STREET 





